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Criticism of 
showcard 
competition 


Sim,--Congratulaiions to Gavin 
Starey on bis apt and umely com- 
ment (August 7) concerning the 
British Brush Manufacturers’ 
Association toothbrush showcard 
competilioa, 

if the 8.8.M.A. have £175 plus 
the space com of publicising the 
competition to spend, u can well 
afford to consult a selection of 
the many competen! designers or 
publicity concerns specialising in 
such problems; but let the Asso- 
ciation also pay for al] work done 
on its behalf. 

If these people posed a prob- 
lem to a lawyer or to an archi- 
tect they would surely expect to 
pay for the solution, whether or 
not it happened to be to their 
liking. 


10 Fife 


L. WaLTERS-Pace. 
Road, 5.W 14. 


Three-dimensional 


sales aids 


Sim.-1 was interested to note 
that my successor as advertising 
manager at Adrema Lid., J. J. 
Adams, endorses my views on 
stereoscopic films 

I have also been a believer in 
three dimensional sales aids; and 
one of my first tasks as publicity 
manager at Adrema was to intro- 
duce the third dimension into 
display matter on the side pancls 
of the company's trucks, 

The stereoscopic viewer seemed 
a “natural” to promote the com- 
pany’s products—accordingly New 
Films Ltd. were approached and 
commissioned to do the job, 
Filming occupied two and a half 
days. | used the viewers on the 
B.LF. stand and sent many over- 
seas where their novelty made 
them a very real pulling power. 

R. A. Wits 
56 Pepys Road, S.W.20 


To The Editor.. 


Road safety courtesy 

Sin, -As one who motors many 
miles along trunk roads, | should 
like to put forward a thought on 
road safety 

Most lorries and vans display 
the name of a firm or organisa 
tion. If | experience discourtesy 
from a driver employed by 
Chipperfield's Chocolates or 
Trubshaw's Tyres, then auto 
matically | make @ mental note 
to avoid their firm in future. On 
the other hand, courtesy has the 
reverse effect 

This is, of course, nothing new 
but here is the point I want to 
make Are firms and organisa 
tions doing sufficient to impress 
on their drivers the importance 
of good road manners? Persona! 
observation suggests they are not 
Yet every firm taking the trouble 
to teach its drivers road manners 
both helps itself and actively sup- 
ports the campaign to prevent 
road accidents, 

Kennetu Horne 


. Lid 


Director, 
Triplex Safety Glass Co 


‘Box wallahs’ as 


marketing pioneers 


Sm,-—After his “on the spot” 
analysis of the India and Pakistan 
markets, Henry Deschampsneufs 
is Satisfied that there is little “up 
country” business to be done 
there. Instead of expanding, then, 
as most markets have in the past 
few decades, those of the sub 
continent appear to have con- 
tracted seriously. 

The Bombay merchanting 
house for whom | worked, realis 
ing that the Mountain in India 
must always go to Mohammed, 
used to send out their reps. at 
frequent intervals and did more 
business this Way up country than 
ever accrued to them by waiting 
to be visited at headquarters 

The idea became very popular 
with European firms in the chief 
cities Very often accommoda 
tion in a “dak bungalow” at an 
outlandish spot was fully booked 
by these itinerants, sometimes duc 
to seasonal visits and at others 
because a Rajah or Nawab and 
his retinue was back from a visit 
abroad, a new batch of LCS. re 
cruits Was arriving in the district 
or a new regiment was just oul 
from home. 

he “box wallah” 
goods to display 
find a customer, and the farther 
he went from civilisation the 
greater the welcome he got I 
cannot believe that that kind of 
business ever ceased to be profit- 


with his 
could always 


able, or in view of the immensity 
of India, that it failed to develop 
And as there were then few 
enough newspapers, advertising 
when necessary was done by send- 
ng “boys” on ahead with hand- 
bills for door to door delivery 
Ihe man who had the enter- 
prise to leave the railway 
routes” and go on by hired car, 
tonga or ekka undoubtedly helped 
to make India’s markets. Has he 
died’ If he has, the Indian hasn't 
forgotien the lesson he taught 
For only last week | noticed on 
the steps of a Pembrokeshire 
farmhouse a group of women 
rummaging through articles of 
apparel from a “box” belonging 
to a pediar dressed in muslin 
gri and jodhpurs, 
site C. H. G, Niwa. 
91 St. Martin's Lane 
London, W.C.2. 


Misunderstanding 


Sm,—i am directed by my 
Council to inform you that a cer- 
tain amount of misunderstanding 
has been created by the article 
entitled “Approved Publications 
to be listed by Irish Advertisers” 
(July 10). 

I have to inform you that this 
Association does not intend to 
issue an approved list excluding 
therefrom publications which do 
no issue A.B.C. or certified 
figures. Furthermore, the discus- 
sions which took place between 
the representatives of this Asso- 
ciation and of the Association of 
Advertisers in Ireland were merely 
exploratory. 

Joun C. Oakes. 
Secretary, 
Irish Association of 
Advertising Agencies 

‘A circular sent out by the Association 
Advertisers in Ireland siated: “We hope 
shortly © weuc to members a list of 
approved fewspaperm and periodicas 
Fo »DelouUs reasons ertified act 
figures are being insisted 
newspaper oF pericdical will 
in the approved iit unless certified act 
igures ofc produced of satisfactory 
reason @ given as to why sech figures are 
aot availattc That & what we reported 

fidior) 


Radio i in : Ceylon 


Sm,—In an article on Ceylon 
in your issue of August 14 it was 
stated that there are over 30,000 
radio sets. 

The Ceylon Government licence 
return for June 1952 shows a 
total of 52,614 paid radio licences 
which is increasing at an average 
of nearly 1,000 per month. In 
addition there are 6,841 Rediffu- 
sion subscribers receiving the 
Radio Ceylon programmes. 

RONALD PERKS. 
Director of Advertising, 
Overseas Rediffusion Ltd. 
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COMPLETE NATIONAL SERVICE 
LONDON 
174 New Bond Sc. W.! 
Regen 6558 
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«Club education 
efjort ‘down under’ 

Sin,—1 was particularly in- 
terested in the report in your 
April 10 issue of the exercise by 
the junior section of the Glasgow 
Publicity Club in preparing a 
campaign for a fictitious portable 
television set. 

Apparently “there is nothing 
new down under the sun” as you 
will see from the enclosed pull 
of an advertisement for a port- 


IN THIS ISSUE— 
Poster contractors’ 
systems—page 317 
NEXT WEERK’S issue will include 
an article describing how to begin 
marketing a product overseas. 


able radio set with the slogan 
You can take # with you” 
which appeared in papers here 
some three years ago. 

The education section of this 
Club recently conducted a project 
similar, in some ways, to the 
Glasgow effort. With specialist 
lecturers in each subject they 
produced an idea, rough copy, 
finished art, type set, blocks and 
Stereo, for an advertisement ad- 
vertising the Club, and scheduled 
for insertion in our annual maga- 
zine, From our experience with 
this project we have no doubt that 
the principle of setting students 
to do the job themselves is an 
excellent one for educational 
purposes in our industry. 

B. BookMAM, 
President, 
Auckland Advertising Club. 


Kemsley interim 
An interim dividend of 5 per 
cent less tax on the Ordinary Stock 
is announced by the directors of 
Kemsley Newspapers Lid. 


Boxing el Wresiling “ a 


monthly publication, not bi-monthly 
as pant my ted. 


*ReceP 


Recetersit 


For further information lease write to 
Head of Adverusement Department, BBC Publications, Broadcasting House, Portland Place, London. W.1 


The Listener 


Average Weekly Net Sale (A.B.C. Jan-June 1952) 131,832 
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You have 
to sell... to live 


so do we 


Sell your goods 


ACME SHOWCARD & SIGN CO. LTD. 
PARAGON WORKS - ENFIELD » MIDDLESEX 


Telephone Howord 165! 
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EXTRA PAGES — 


MORE SPACE for Advertisers © 
h 


a, 


NATIONAL ADVERTISING 


NLY pa restrictions have ke readers will undoubtedly respond to 
back WOMAN'S ILLUSTRATE oe developments reinforced by 
limiting the circulation and depriving big scale National Advertising. 
advertisers of the. space they neswen. A substantial increase in ci¢culation is 
Today the outlook is brighter. More anticipated and advertisers —already 
paper means more “Yeses” and fewer enjoying the low rate of less than 1o/- per 
Noes” to your demands—but, as page per 1,000 on present figures — will 
it will still be difficult to accommodate secure a handsome “bonus” circulation. 
all in the Autumn months, please let us 
know your requirernents quickly. 


The Editor has exciting plans too and | less than / O per page per 1000 


PRESENT SALES EXCEED 500,000 + PAGE RATE £250 and Pro Rate 


A. W. BURNETT. Advertisement Director, THE AMALGAMATED PRESS LTD.. THE FLEETWAY HOUSE, LONDON, E.C.4 ° CENTRAL 8080 
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Coronation year clubs’ conference scheme 


— -] ecceccccescocccccosstocooocscssocess 
HALF-ACROWN FOR | DECISION EXPECTED IN OCTOBER . 
TWO FREDS’ FOURS © WHEN C.D.C. STUDY REACTIONS FIRST r IME 

STORE ADS. 
H. L. Clarkson (S. H. Benson Advertiser’s Weekly special 


Ltd.) and Jack Everett (Kemsley First advertising for Bourne 
for a 


& Hollingsworth -‘the store 
Newspapers) are not sure which - , 
side they will be supporting, when sufficiently strong for the ood never a Ces —will; 
the Advertisers and Agencies XI matter to be given very serious reak next monin 
and the Press and Print teams vertising . consid National dailies and London 
’ explora- 


PPrrrrr titted 


take the field for the Two Freds “Results of prelim sevenings are on the schedule 
cricket match, at Hurlingham, on tion will be placed before the =: /" (a! copy is i agua to be 
September 10 next meeting of the Club 30! «” itroductory character, 

Mr c larkson Development Committee which : late r announcements im the 
N.A.B.S. 2s. 6d. for every four is being held in Windsor on =: ST's PUEENE Over the actual 
and 5s. for every six hit by the October 4 and 1 expect a =; /"¢S8dRe Of the campaign. 
Press and Print side. Mr. Everett definite decision will be made C. DB. Neicy, severing 
will give the same amounts for then. Lid. were recently appointed 
the same achievements by the “If it is agreed to hold a Clubs’ to handle this account 
Advertisers and Agencies side. Conference next year, | should After 120 years 

There is still time to offer in- it would most probably For the first time since they 
centives or gifts for the auction : were established 120 years ago, 
These should be addressed to : Pargeter & Harvey Lid. are to 
Harold Fish at the Fleet Street t advertise their Parbetta bed- 
Column Club i ding 10 the consumer 
: A campaign in London and: 
: home counties 
rwill open next month, sup- 
: ported by trade press advertis- 


has offered 
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LS.B.A.’s watch on sponsored T.V. 


Vel” has caught himself out on 
s cover for the match pro- 
gramme. 


. 

16-page ‘Reveille’ 

\ six-weeks advertising cam- | 

zn in the Daily Mirror and 
uly Express will announce the 

rease in size of Reveille to 16 
izes. A £1,000 prize competi- 

1 is also to be publicised. 


and ‘Mirror’ too 


As from mid-September the 
ly Mirror will have at least 
r 16-page issués every week. 


“In order to keep itself closely 
informed on all aspects of com- 
mercial television with which it is 
likely to be concerned,” the In- 


corporated Society of British 
Advertisers has extended the 
terms of reference of its radio 
sub-committee. This is now the 
“Radio and Television Commit- 
tee.” F, W. Paul Corbould (Vick 
International Ltd.) is its chairman 

In its News Sheet, the Society 
recalls that the Government 
White Paper on commercial tele- 
vision stressed the need to intro- 


duce safeguards against possible 
abuses and to set up a controlling 
body for regulating the conduct 
of new stations and for exercising 
a genera! oversight 

“Those directly concerned with 
this new medium of publicity,” 
states the News Sheet, “will be 
no less anxious than the Govern 
ment to ensure standards to 
which no exception can be taken 
by the viewing public, and ready 
co-operation will most certainly 
be forthcoming in the framing 
and administration of acceptable 
standards of practice.” 


———LOCAL GOVERNMENT SERVICE———— 


(Official journal of NALGO) 


Covering an enormous consumer market 


NOTE! CIRCULATION STILL INCREASING 


Average July to Dec. 1951 - 
” Jan. ” June 1952 - 
AUGUST 1952 - - 
£130 Page. 


232,100 
236,667 
- 210,000 
Type Area 9° x 7’. 

Reginald Harris Publications Lad., 12 Stanhope Row, London, W.1. 


: ing and dealer aids 

: Agents are Frederick 
: Aldridge Ltd., who have also 
H plac ed orders for Peck a-Boo 
4 children's wear. 


baa AI 


are trebled 


The Leigh Guardian. now 
selling at one penny, claims to 
have trebled its circulation (now 
15,000) since it reduced its sell- 
ing price from twopence on 
August 8 


“ee eee eee eeeseeeeeeeee 


Grosvenor 3879 & 1361 
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Centenary of 
Paging plans for bigger papers vie Field 
MORE HELP FOR We sy TF - At the end of this year “The 


week LOcth w With July 


NEW VENTURES anna he a 


Not = more Uan liga 
Large daily newspaper 4 More than 1¢¢. but sot more than ote 22. The ent ever 
More than ted larg issue 
lished by “The Field,” # will 
Not more thas cd 2 a print order of 40,000. 
ane Caty aowepayen peese. dean ig. Sus act nese Chan ahs ie Before the war the sale of this 
eensent wel magazine was about 14,000 a 
4 2 2 he latest A.B.C. figure 
table <« permitted Large Sunday newspaper Not more thar aed week 1 
M. than aed ‘ 
paging is given on the right 1 _ was 30,967, and sales are stil! 
wider to provide news sa] Not more than 2od 2 rising , 
* P b ae Suds Seatey apps More than zed. | In its hundred years The Field 
with increased flexibility in t ce en ee es 
use of newsprint, the duration of Large weekly newspaper other | { Not more than led I r . a * f . lud Le the or- 
the “pa rationing” period for than « Sunday newspaper \ More than ibd. | influence oy “~ n _ 
which t maximum number of ganising of the imbdiedon tennis 


Small weekly newspaper other | { Not more thar ied. | Tournament and the formulation 
ges is prescribed jis increased chan 0 Senda iaennenee So Rae al ila | ‘ * -3 , 
rom eight weeks to 12 weeks oo —_ of the game's rules, and the 


Tien of the now 12-weeks NOTE — yy tte to be large, if any page of any copy exceeds ae —— a the Yacht Racing 
: otal weight of per which ~_ consume: y ociatic 
pw a yy date 7 pr tacoeused. Some to 32 owt. for ; aoe period of The Field came into being as 
anes ‘rationing will, except in ~~~ ne result of a enqpeation made 
the case of new newspapers, be ‘ ats y Robert Smith Surtees to 
" th Provision is made in the Order possible hitherto to grant licences Bradbury & Evans, proprietors of 
ae, For Oe nent - yo for the consumption of additional to the paper mills for the delivery Punch, and its first editor was 
unless any oy ange . paper by new newspapers (ie of newsprint to “new” news- Mark Lemon, editor of Punch 
comes necessary in the a newspapers that were not printed papers, but while the present § After 11 months it was disposed 
gowsgapere wil be mee, 4 8 or made in the United Kingdom supply position lasts and the of to Benjamin Webster, the actor 
nee aS a ho and published in the period mills have the newsprint available manager, and from him it passed 
Se ccna, to inasenss t ae September 1, 1938, to August 16 after meeting all norma! priority to Serjeant Cox, the lawyer. Its 
wish both the aer of pages 1940) The maximum quantity requirements, including export great sporting history dates from 
they print each ed pox —— of paper that may be used or orders, the Ministry have no ob- 
One OS Cheep Sey of A ; h. - consumed, except under licence on to smal! quantities (within 
pce ee, ner 1950 t in any specified period of four new statutory lima of 32 
po —— only om pentiide months by a new newspaper is cwt per four months) being 
i } dt to Pom Bo the one at increased from 16 cwt to 32 supplied to “new newspapers, 
- her. since ©™t and will be prepared to consider 
the enpense of the ot -d onl Because of the acute shortage applications for delivery loences 
ry eg pg i of newsprint it has not been for that purpose 
each period.) 


< Siiniiey statement explains * Vogue’ sponsors fresh bid for 


that the experiment is not ¢x- 


pected to lead to any considerable Canadian dollar market continue to be set in 5 pt. 


nerease in the consumption of " eer ain 
newsprint. It will provide up-to- Buy British” weeks, sponsored will appear in the boc af 

§ te data n which to at teen by British Vogue Export Book, a showcards of these advertisements ‘this time. In 1919 it passed to 
can ane & hould it be neces to be held by Eatons of Canada. in will be displayed in the windows the Runciman family until, nine 
nage rationing sh .s - A their stores in cities and towns right ind departments of the stores during years later, it Was acquired by 
or 5 ae - | - - nat ae scross the Dominion the “Buy British” weeks. 00 large Sir Leicester Harmsworth, whose 
reumpose it peration oO 


' ‘ In support, a special “Supplement posters of th over of the book 
new arrangements will be closely for Canada” will be despatched ¢ will be used for store displays, and =the present proprietor 
watched by the Ministry, in con a selected list of 10,000 of Eaton mats have been suppled for use by Numerous Bills in Parliament 
junction with the Newsprint Sup customers, mailed individually from Eatons in their own national adver have been sponsored by The Field 
’ 7 om a ¥ i rs of adver tising 
ply Company, to ensure that con this country. Sixty pages o ; - to fight countryside and sporting 
; a 6 undul tising from British manufacturers Highlights of these “Buy British - Pst 5 : 
sumption does n ise und y : weeks in Toronto and Montreal will mai practices such as the docking 
be fashion pa urades f clothes from Of horses’ tails and the depreda- 
op ready-to-wear houses in Great tions of poaching gangs. It has 
Br tain. Thess "clothe s will be on sale combated horse doping, helped 
st the Eaton stor greatly to reduce distemper in 
Miss Rosemary Cooper. editor of dogs, and promoted the evolution 
British Vogue Expor Book will fly of the breech-loading sporting 
to € ~~ age September . " — gun, research into problems of 
nm opens speech at the fashio h > . 
shows im cach y. Miss Sybil er aig: dog shows and 
Mawdesley, advertisement manager neiG trials ‘ 
will eeoommany her In the last two years The Field 
The provinces Manitoba and has successfully adapted the news- 
tchewan are organising British Magazine technique to country 
t living, and now includes a greater 
~ Eatons and farming content, women's 
| Book holds interests. home and garden, wine 
promise ed demand for and food, and travel. Many of its 
British merchandise HS Most im- readers are overseas. 
portant dollar marke Readership has remained 
2 markably faithful. some of 
Scotland 8 first Te subscribers having been “on 
eB ene books” for more than 60 years 
exhibition Its popularity with its young 


son, Sir Harold Harmsworth, is 


Glasgow Evening Citizen is spon- readers is exceptional. One copy 
soring Scotland's first major tele- each week is sent by a subscriber. 
ibitic to be he 

ae ee eee p- held , he. after being finished with, to the 
on Slasgow, Ue Harrow School Farmers Club. 

ce exhibinion is being staged by = over a hundred members 
Ceoree Barn (ri BBK director of television, tours the “B.B4 tish Radio Retailers’ Asso- - ' ; 
lele mee re organised by The Evening News.” in company with sath und co-operation has been Others go to other public schools 
ts editor heal The display can be seen at the West End Centre promised by the manufacturers and for The Field surveys of school 

95-97 Regent Sireet il end of this month also by the B.B.C sport are outstanding 
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ADVERTISER'S WEEKLY 


Stockings ‘census’ shows brands require 
more ambitious advertising 


‘MOST WOMEN 
TAKE ANY MAKE’ 


Over 1,000 women in all 


Although manufacturers may 
feel they alone know all about 
the markets for which they cater, 
the journal asserts “an indepen 
deni, completely unbiased assess- 
ment such as ours may well be 
worth its weight in gold.” 

Among the questions asked 
was: Do you buy (a) a special 
make—if so which-—or (b) any 
make? 

The journal comments 

“Answers given to this question 
proved one point conclusively 
that stocking manufacturers will, 
in the future, have to go in for 
wcreasingly ambitious advertis- 
ing programmes, if their branded 
products are to make their mark 
on the public mind 

“Our reason for this assertion 
is that, of the total quizzed, 659 
women reported that they just 
took any make when buying 
stockings. Of the remaining 341 
women, no fewer than 304 of 
them indicated that they always 
demanded one of four brands 
when buying stockings. One 
brand commanded 114 of these 
‘votes’ and the others 74, 68 and 
49 respectively 


Feet are getting "bigger 

“On this point a check was 
made with the Statistical Review 
of Press Advertising which 
showed that three out of these 
four leading brands demanded by 
the women who had completed 
our census, had had more money 
spent on them for advertising in 
the first quarter this year than 
any others. 

Incidentally, the Statistical 
Review also gave the information 
that, during the first quarter of 

lis year, a total of 49 branded 
stockings were advertised in the 
‘ritish press. Thus, the remaining 
7? women who expressed a brand 
eference in ouf questionnaire 
{ not nearly spread over the 
her 45 advertised stocking 
inds. These observations lead 

lv to the reiteration of that oft- 

1 maxim: it pays to adver- 


wher findings of the census 
re: women’s fect are getting 
eer; 83 ver cent of all women 
fer fully-fashioned stockings: 
average number of pairs of 
ckings purchased annually by 
women is 4-194; and that silk 


lows nylon in popularity pref- 
nee 


AS IT IS 4 
AS IT WAS > 


An example of how outdoor ad 
vertising can not merely suit 
amenities but improve them is 
this gable end at Bangor 
Northern Ireland, recently com 
pleted for Yardley's by David 
Allen & Sons Lid. 1 will be 
noticed how the poster “ties in’ 
with the chemists business. The 
transformation has brought many 
congratulations on a combination 
of forceful advertisingand amenity 


‘Insurance against revolution’ plan 


was start of Westminster Group 
Changes that have taken place 


“Then,” it states, “provincial 
newspapers depended for the 
greater part of their advertise- 
ment revenue on the commerce 
and trade of their home territory; 
to-day, advertisements with a far 
wider appeal, emanating from 
London, are of no less importance 
to them.” 

Working with the Group's ad- 
vertisement director are 11 adver- 
tisement managers who between 
them serve the interests of every 
newspaper in the Group, al] of 
which are members of the Audit 
Bureau of Circulations 

Entitled The Westminster Press 
Provincial Newspapers, and edited 
by A. P. Duncum, the book, 
which is intended primarily for 
the young men and women who 
join the firm's newspapers, pro- 
vides many interesting facts 
about the integration of a Group 
which now numbers about fifty 
papers 

The Group dates its beginning 
at July 1871. when W. T. Stead 
took over the editorship of the 
Northern Echo and was given 
control “only providing I am 


Liberal, Nonconformist, and Free 
Trade.” Sir Charles Walter 
Starmer used to say that the 
Group owed its inception to an 
article by Stead, which spoke of 
the need for a series of papers 
that “would give insurance 
against revolution, and give the 
man in the street who was 
striving to bring about a better 
state of things amongst his fel 
lows an opportunity of expressing 
the grievances from which they 
suffered.” 

J. A. Spender. Viscount 
Cowdray, A. S. Rowntree and 
Sir William Baiky are among 
famous names associated with 
the Group. 

Literature is 
among others: De Quincey 
was appointed editor of the 
Westmorland Gazette at a salary 
of one guinea a week, and soon 
alarmed the proprictors by his 
vitriolic political leaders; Richard 
Jefferies. the naturalist and 
novelist, who joined the North 
Wilts Herald in 1866. and James 
Barrie, who for a while was 
assistant editor leader and 
article writer, sub-editor, and 
music and dramatic critic on the 
Nottingham Journal 

There has been no attempt to 
impose uniformity on the news 
papers, it is claimed their charac 
ters being largely determined by 
their history and tradition and by 
their readers’ interests 


represented 


sary oo 
by Comet 


. 

A copy of The Statesman, : 
published in Calcutta on: 
August 13, arrived in ADVER-: 
mser’s Weexty office on: 
August 14, in a wrapper bear- 
ing the words “By Comet 
that’s quick.” 

The issue carried an 8-pa 
supplement, headed “The: 
Comet Comes to India” and: 
i carrying many advertisements, : 
: largely from Comet equipment : 
sand component suppliers and: 
i travel agencies. 
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Week-end course jj 
at Burton Manor 


L. E. Room, director-general, Ad- 
vertising Association, will address 
the monthly luncheon meeting of 
the Liverpool and District Publi- 
city Association on September 19 
before proceeding to Burton Manor 
to give the opening address at the 
Association's week-end course there. 

Application for attendance at the 
course should be made to W. E. 
Anders, 21 School Lane, Bidstone, 
Wirral, without delay 


Danish conference 


film show 


Diploma members of the Adver- 
tising Association are holding a film 
show at Greenlys Lid. to-night 
(Thursday) when pictures of the 
recent Youth-in-Advertising confer- 
ence at Copenhagen will be screened. 

Starting at 6.30 p.m. the show is 
open to all diploma members with 
friends and relatives. Foreign 
students in London will also be 
present 

Following the film, which is ex- 
pected to last about half an hour 
the audience will adjourn to the 
May Fair Hotel 


*You can’t take it 
with you’ 


The Fleet Street Players 
chosen for their next 
the three-act comedy 
Take It With You.” 

Alan Sleath. of the B.B.C., is pro- 
ducing the play which will be pre- 
sented at the Fortune Theatre on 
Monday and Tuesday, November 
17 and 18. 

The cast will include several of 
the old members of the Players, 
with Mrs. Ethel Catchpole in an 
excellent character role 


Cricket 
Hurricane hitter 


The cricket match between 
Kemsicy Newspapers advertisement 
department and the London Press 
Fxchange. ended in a most exciting 
finish 

Kemsley Newspapers, after being 
set to ect 180 runs ir 24 hours, 
eventually won by two wickets. This 
was mainly due to a hurricane cen- 
tury—-123 to be exact—by J. P. 
Clayton (including 21 fours) in just 
over two hours 


have 
production 
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ADVERTISER'S WEEKLY 


Analysis of 


circulation 


Reference is made ) the 
BI Reve th vu » th 
discus i“ rece ated by 

« Incory sted Society of Bri 
ts Adve “Ts Ww he Audit 
Hureau of ¢ ulat with the 
mb jew { naking avaiable 

gualitiyv ss we ss Quantitive 
data conc g the circulalons 

f trade, business, technical and 

fess il p cations 

In a full-page sdvertisement 

¢ journa whic s published 
hy the Fede ) f British In 
dustries forms prospective 

fvertisers tan slready 
provide a t nformation and 


LL.P.A, AUTUMN 
-® LECTURES 


In f | : PF 
porte Ad ne ng 
wn 4 j wil 
| Sey ’ 10 b 
ths | 1. Ward B 1 (London 
r bachange) 
Th he im ned uu 
“ ’ 1 Wed fay i 
Ih ! ' and the fina ’ 
Thursd 1 De t 1! 
In ded promaniy f prospe ¥ 
ficda ! he | ue 
' wv] so of 
ner , f ob 7 inca 
prot 4 ‘ dy tithoner 
Man ding a8 ft 
nied mg th 
Ihe | ‘ls a be held at th 
Institute's pren 44 Belgrave 
Sgua 


Magazine format 
for holiday guide 


An illustrated bre Molidays 
in bu . giving @ om low 
hy i " ’ he Unrted 
whkoony d on the ¢ nem, h 
rer n f Juced by h Pol 
r 1 ne \ on t 
d bu ’ wnwealth 
vant \ " jour 
cov no th { the big ula 
Ta] wines 5 afcen 
pag f ¥ f amd lette 
pies 
’ 
Soap and perfume 
merger plan 
Ther ‘ han n ad 
une ’ " 2 e se j 
: ’ . D RK Col Lid 


h d hiv { 
(rove ! ! { 1 
nh dy fon by 
Col r 1\ Lid 


Selling agents for 4711 
1 hav rent 


Sco & Bow I 
appointed 
S711 wront ( K ! d 
Northern 1 dt 
acquired th ' t holding of 
the R. J ( Lid 
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FANCY LAST YEAR—FACT THIS — Pools ads. in 


4 ir ago, at the time of the 

“a Hen nm air pegeant Wal pub- 

4 lished thts advertisement Funny 

hut a bit too far-fetched” some 

told the advertising depart 

j he ment Now, at Chatham, the 
~ ‘ fa RNAS. helicopter is 

r ed hovering as he buys a 

\ < Wa ¢ cream, which only goes 


Ce CREAM -< 


a 


fo show 


‘Cheaper paper is a welcome trend’ 


Chgaper paper and casier sup c 


’ 


ples are a timely 


and essentia ind 


1 not | 


wholly bridge the gap, 
arnings had to be sacrificed 


ad if publishing is to marntain " than risk losing the sup 

its time-honoured role of ente ™ ind goodwill of readers.” 
prise and development” accord Aft« mentioning that the 
ng to a statement by the cha downward trend in circulations 
nan, Sir Frank Newnes, Bart... had been arrested. and that some 
he presented at the annual meet periodicals had already regained 
f George Newnes Ltd.. on " st ground, Sir Frank dis- 

her 4 cusses the outlook 

Reviewing ys difficult trading Although the earnings for the 
veu Sir Frank states current year so far have been 
The carnings of most of t well maintained would be un- 
idicals + been adversely wise to attempr to forecast the 


iding prospects ahead 


Many new 
xluced w 


factors are being 
th changing condi- 


ns 


If the genera! trend in trade 


s to turn over from a sellers’ to 
businesses *« vy over £12.(4e + buyers’ market that applies not 
per week or in other words a ” to the raw materials a busi 
thre ste of more than £600.00 ness buys but also to the goods 
per vea sells Competition in a freer 

This gives some indication of narket must become keener, and 
the problems that had | t that in turn implies a close and 
faced, and although we were ab continuous review of the values 
o meet the new pressures sone f the goods to be sold. and more 
extent by increasing « ng prices nsive Sales Promotion tin mar- 
vd advertisement rates of certa keting them.” 

t the publications, such measures 


@ See Comment—page 306 


‘Everybody’s’ circulation analysis 


he circulatior ‘ 


h ‘ vluded i t 


{ s always giv . <t 
On d > 0K n B t h f sO F hody’s 
! L d Aberdare 27 ”n representatiy who 
Tt goes or d ry ce pert a Hn to meet him 
N ly. ¢ " 
great d ud for k “ eee = 
None, Sip Save Sales soaring 
h irly 40,000 7 
j wh in Stok 1 An increas n rculanion of 
ghly the same s vom nearly 28 per nt rced by 
, | he T} Ra Review of D 1 ABC 
c s problems no ’ for th weekly figu f t st six 
publishers but also for the wh« months of the year was 138.100 


rs The 
: - 


man who knows most 
! however, 


N. Ireland 


To clanfy the position im regard 
to the advertising m Northern 
Ireland of football pools and fixed 
odds betting » football, the 
Northern Ireland Ministry of 
Finance has issued this statement 

“Under section 15 of the Finance 
Act (Northern Ircland), 1952, i is 
an offence inter alia for any person 
print, publish or knowingly 
Ireland any 
circular, coupon or 
other document whatsoever relating 
to any bet on the result of any two 
or more football games where—(a) 
pool betiing duty is not payable 
ether in Northern Ireland or Great 
Britain; or (b) foothall betting duty 
is not payable in Northern Ireland 

“Section 15 does not therefore 
apply to the circulation, etc., of foot- 
ball pool coupons in respect of 
which pool betting duty is 
either under the Finance Act 
(Northern Ircland), 1951, or the 
corresponding legislation in Great 
Britain. Section 14 of the Act im- 
poses a 30 per cent football betting 
duty on bets made on the result of 
two or more football games where 
the person paying the winnings is in 
Northern Ireland. (Football betting 
duty is not payable in respect of 
pools bets on football matches if 
pool betting duty is paid in respect 
of those bets.) 

“If football betting duty is paid in 
respect of pools or fixed odds bets 
on the result of more than one foot- 
ball game section 15 of the Finance 
Act {Northern Ireland), 1952, does 
not apply to those bets 


“Since, however, football betting 
duty is not payable on fixed odds 
bets where the person paying the 


winnings is outside Northern Ireland 
such bets are within the prohibition 
contained in section 15 and material 
relating to such bet may not be ad- 
vertised or circulated im Northern 
Ireland * 

Footnote: Belfast Corporation 
Transport Committee has recom- 
mended the Council, by one vote, 
to permit football pool advertise- 
ments on trams and buses. The 
Committee had been informed that 
the firm holding the contract for 
advertising had offered an extra 
£1,000 a year if they were allowed 
to accept pools advertisements 


Considerable comiment has been 
aroused by these panels now appear 
ing on a number of bridges in 


Dublin. They have the appearance 


of ordinary hographi sters but 
are. in fact. enamel plates claimed 
to have a life of at least 20 years 
during which time they will require 
no washing and retain their original 
cleanliness and colour for most of 
that period They have been pr 


duced in seven harmonising colours 


by Arks Lid. (Dublin). 
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This poster will be used by Ferguson 
for the Radi Show 4mone 
other sites, it iisplayed on 
the escalator s on the UL nder- 
ground at 1 mart It has a 
bright wan sackground which 
into a dark 
flering or the 
lemon yellow 
hackground 


*Subbed—by 


a flower 


The poster for the F 
Flower Show at 
to appear on th 
on hoardings 1s 
page of the Evening 
white and yellow 
superimposed 

petals che 


fades out at t 

plum coloi 

word “Ferguse is iv 
against a black 


ening News 
Olympia just due 
Underground and 
facsimile front 
News with a 
daisy -flower 


hackground 
s all news 
written, about 
writer 
nough 

the best 
being able 


must 
editing by 
blossom more painful 
mal blue pencil ' 
posier was p 
nson's from 


of the 


than by 


oduced by 
a design by a mem- 
flower show staf 


Marketing 
Newsbriefs 


Pyramid pack of their Californian 
poppy perfume has been introduced 
by D. & W. Gibbs Lid 

* * * 

Delayed throug? 

bles Noma 


technical 
Cosmetics new 
hampoo White Rain is now to be 
inched in mid-September; 
* * * 
Mushroom soup has been intro- 
fueed by Three Cooks Ltd 
7. * * 
Jeypine is being marketed in a 
she 


- + 
the word “Distinc 
. een incorporated in re- 
gned packs for Kicen-e-ze toilet 
sites 
* * * 
Sweet Corn is being added to the 
is Eye range of quick frozen 
ds 
* * 
Ingersoll are launching a new 
rm clock—-the Legion Adver- 
ng plans are not yet available 


Heavy press‘ads. to link 
with the Radio Show 


Heavy advertising by the 
majority of radio manufacturers 
in national daily newspapers will 
again accompany the Radio 
Show which opens at Earis Court 
on Wednesday. 

Bush state, however, that they are 
deliberately refraining from intro- 
ducing new lines as a “steadying 
influence Their sales force has 
been imstructed to put over the 
argumem that there is no fear of 
presemt sets becoming obsolete in 
the next few months 

Reports from other manufac- 

Advertising to be con- 
fined to large spaces in the national 
daihes with nothing less than I1 in. 
triples. The peak will be a half-page 
in the Daily Express. Several new 
TV sets to be introduced 

Pye: New radio and TV sets to 
be launched, some embodying new 
ideas which will be on the secret 
list until opening day. Large spaces 
in national daithes with the theme, 
“Reliability.” 

Decea: Will not be competing 
in the advertising battle because as 
many sets are being sold as can be 
produced New models of the 
three-speed record player will be 
introduced and long playing records 
will be heavily featured on the stand 
A new TV set which includes both a 
radio and three-speed record player 
will be shown 

ps: Will be spending more on 
publicity this year The schedule 
includes half-pages in London even- 
ing papers. Theme of the stand will 
> “Variety Fair.” designed by 
James Gardner, who designed the 
Festival Gardens. A projection TV 
set with a screen measuring 4 ft 
by 3 ft. for use in hotels, clubs and 
mstitutions will be introduced 


aa 


4 model of one-half of the Philips 
stand which has been designed by 
James Gardner. 


Cossor: Publicity will include an 
intensified bus-side ae with 
the slogan “Cossor for Tele Value, 
and a serics of half-pages in the 
national press starting September 4 
The stand will include an animated 
model of Studio “G" at Lime 
Grove. New models will include a 
12 in. ac.idc. table TV set and 
a 17 in. console model, 

dio: Several 
including a TV set 
screen. 

Murphy: Normal schedule for 
press advertising. Will be introduc- 
ing a mains /battery portable radio 
set 

Ferguson: A large press campaign 
will include half-pages in Evening 
Standard, Star, Sunday Graphic, 
Daily Graphic and large spaces in 
other national newspapers and pro- 
vincial evening papers throughout 
the country. Will be introducing s 


new lines 
with a 17 in 


new 14 in. table TV set imcorporat- 
focusing system, and 

wdel with an clec- 
designed for use 
Price reductions 
in both radio and 


stabilise 

areas 

have beca made 
TV sets 


G.EC.: W be introducing 
several new radio and TV sets in- 
cluding a mains battery portable 
receiver 

Publications hich have taken 
stands include 208. Electrical and 
Radio Trading, and Practical Wire- 
less and Practical Television. 

Throughout the show The Star 
iS giving a television set free every 
day in a competition, readers being 
invited to submit a letter of not 
more than 300 words in answer to a 
fictional advertisement for the post 
of director-general of the B.B.C 


The Soag Machinery Company, 
Self-Clamp 42 in 


head. L 


for 


ADVERTISER'S WEEKLY 


. ‘ . 
Housing Council 
publicity 
The London office 
Phillips Publicity 
has taken over public relations 
work for the National Housing 

and Town Planning Council! 

A national conference of the 
Council——to be attended by 1,700 
delegates—has been arranged for 
Southport at the end of October 

In conjunction with the con- 
ference, Tom Phillips Publicity 
Service Lid are organising a 
building trades exhibition in the 
Cambridge Hall, Southport. The 
agency will be responsible for 
obtaining exhibitors and building 
the whole of the stands. Wide 
interest has already been shown 
in the planned exhibition at 
which the accent will be on new 
developments in constructional 
Conga, materials and fittings 


of Tom 
Service Lid 


London, have installed one of their new 
Guillotines on indefinite loan 
and Allied Trades Research Association technological laboratories 
O. Edler (Soag) makes the presentation to G. L 

(chairman of council 


at the Printing, Packaging 
Leather- 
Tillotson 
Patra) 


5 for trial in ‘home-work’ case 


After a seven-day hearing in the 


work-at-home case five men were 
sent for trial to Norfolk Assizes, 
accused of conspiracy to cheat and 
defraud. Bail was refused 

They are: Clifford Hartley Willan 
(40), former member of Great Yar 
mouth Town Council, of Victoria 

oad, Gorleston; James Nichols 
G5), a former detective of the 
Borough Police Force, of Hawkins 
Avenue, Yarmouth: John Francis 
Davies (42), of Clarence 
Gorleston; Eric Hudson 
Winterton, Norfolk and 
Horn (55), of Recreation 
Gorleston. 

The men are charged with being 
concerned together on various dates 
between October 1, 1947, and July 
19, 1952, in conspiring together and 
with persons unknown “to cheat 
and defraud of their money by 
means of various false pretences 
and other such subtle means a 
devices, such of Her Majesty's sub- 
jects who could be induced to enter 
into agreement to undertake work 
as outworkers.” 

Witnesses from all parts of 
Britain have given evidence of 
answering advertisements and send- 
ing money up to £1, as deposits for 
home-work under schemes run by 
the men. thinking they would be 
asked to address envelopes. 

When the work arrived, it was in 


Road 


many cases quite different from what 
they had thought, and many had 
been unable to get the money back 

Raymond Sears, ‘senior 
ant, Board of Trade, 
counsel for Willan, 
Hudson that it would be quite 
wrong, assuming the books were 
correct, for anybody to get the im- 
pression that between January 1948 
and July 1952 that there had been 
a net gain to the concerns of any- 
thing like the figure of net fees 
received — £44,000 

He agreed that the books showed 
there were very heavy expenses in- 
curred in all the concerns, 

When the men applied for bail, 
the Chief Constable of Yarmouth 
asked that they be kept ip custody, 
“yn view of the continuation of the 
schemes since t men were 
arrested.” 

Counsel said he was not aware 
that the schemes had been continu- 
ing, but if they were, an undertak- 
ing would be given that they would 
certainly be stopped “Il am in- 
structed that these concerns are 
closed down and no more work is 
being done.’ 

Counsel for Davies and Horn said 
that his two clients had returned ali 
deposits received on or after July 21 

The five men called no evidence, 
and reserved their defence. 
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ADVERTISER'S WEEKLY 


frank Barton 


Ex-Biro men on 
Derrick board 


Four members of the team 
which built up sales of Biro ball 
point pens have taken over a SO 
ner cent share in Paul EB. Derrick 
Advertising Agency Ltd 

They are Richard Coit, former 
Biro chairman and managing 
director, A. J. (lan) Bell, who 
was Biro general manager and 
general sales manager, his 
brother, Alan Bell, former display 
manager, and John S. Simmons, 
advertising manager All four 
resigned from Biro Swan Ltd. in 
May 

W. Howlett, who had previously 
held nearly all Derrick shares, 
remains chairman of the agency 
lan Bell is managing director, and 
John Simmons and Alan Bell 
have joined the board J. P. M. 
(YCoaner wii) continue as direc 
tor and secretary and A, A, b 
the agency's accountant, also 
retains his seat on the board 

Hel! joined the Biro organ 

after heing in charge of a 

chain of = retai shops 

home sales manager 

genera! sales manager and then 

took on the general managership 
1s wel 

John Simmons started bis ad 
vertising career with D J 
Keymer before the war After 
army service be became assistant 
overseas advertising manager f 
Dunlop and went Biro as ad 
vertising and publicity manager 
u. 1948 

Alan Bell was trained as a 
draughtsman and specialised in 
the design of Biro display 


rin} 
Nhateral 


Royds: New 


directors 

G. S. Reyds Lid have appoimed 
two new directors A. B. Carrick 
Smith and F. J. Beclestome. M 
chk Smuth poured Royds in 194¢ 


f a nuns 


of Circulanon 

Franklin has 
secretary of the compa Ss! 

heen with igency 7S 


4. B. Carrick Smith 


dian Bell 


a al 


NEWS ABO 


fs Bes Pea 


this month and is in charge of the 
accoums department. Miss Franklin 
has been a member of the Publicity 
Club of London for many years 

* * 


Jean Baylis, assistant account 
executive in Foote, Cone & Belding 
Lid.'s public relations group, wil! 
marry John Davison Dolwin, a 
General Electric Co., Lid., chartered 
patent agent, on Saturday. Already 
with FCB. since 1949, Miss Bayliss 
will be resuming her work on thre« 
of their public relations accounts 
after her honeymoon 


Barton succeeds 
George Murray 


In accordance with a wish cx 
pressed by the late George Murray 
Frank L. Barton has been appointed 


muinaging director of George Murra 


Lid 
t joined the firm 
1925, became staff manager in 1939 
ind joined the board of directors 
in 1948 
Since that date Mr Barior 
worked in close association with 
George Murray—with whom th 
future of the firm was fully d 
cussed 
Thus the firm's policy will! cor 
tinue under the supervision of the 
new board, which also includes 
WwW. H. J. Fowler, Mrs. > 
Reeves, and Mrs. Urvula Clark 4 
daughter of George Murray who has 
ouined board at the invitation of 


a grandson of 
George Murray, will be joining th 
firm in September as a junio 
trainee 
* * 

N. Abbott, of H.C. Longley Lid 
has now taken over another position 
in the agency and Miss B. Cooke, 
personal seeretary to BH. C. Longley 
for several years, has been ap 
pointed space buyer to succeed him 

7 7 * 


Genera! Electric Co., Ltd. has 
ippointed Beverley Pick to advi« 
on and prepare schemes of decora 
tive illumination for the Coronatior 


Jim Notan, Trans World Airlines 
P_R.O. for Europe, has been taking 
1 short holiday in Killarney H 
flew hack to Paris on Monday to 
esume Ris contact journeys around 
Furopean capitals 

* os * 

Chartes F. MeConnell, managing 
director McConnell’s Advertising 
Service, i af present in Pris 


Cecil H. King, chairman and 
aging director of the 
Mirror.” placed a wreath by 
bust of Lord Northcliffe 
Dunstan-in-the-West, Fleet 

last Thursday, the Wth anniversary 
of his death. Lord Northclifle, who 
founded the Daily Mirror” in 
1903, was an uncle of Mr. King 
Other wreaths were laid on behaitl 
of “The Times” and the “Dail, 


Mail 


* * * 
Miss Hill Stathers his been ap 
pointed as secretary to the produc 
tion department of Nev D. Hirst 


(Advertising) Lid., Leeds. She was 
formerly persona! secretary to the 
Dean of the Faculty of Medicine 
University of Leeds 

* * * 

Garland C. Rovwtt, public affairs 
officer of the United States Informa 
ion Service in Ireland, is on his way 
to Washington with his family for a 
holday 

* os * 

D. G. Newton has been appointed 
assistant sales manager by Charnos 
Hosiery Led He was previously 
with MacLeans Lid. as assistam to 
the advertising manager 


* 

A. Reyaard has » 
advertising manager 
Mining & Manufacturing 
(formerly Durex Abr 
He will take up his duties on Sep 
tember 

* * * 

Ceci Carr, formerly with the 
Sunday Pictorial, has been appointed 
circulation representative for 208 
© cover the north of England 


} S. Simmons 


" AvousT 21, 1952 


lan Bell 


Watney’s new 
ad. manager 


FE. C. Handel, advertising and 
publicity manager, Thomas Be La 
Rue & Co., Lid. (plastics, gas and 
statione group) since September 
1949, has become advertising man 
ager of Watney, Combe, Reid & 
Co., Lid n succession to John 
Batten who, as already announced, 
is joining Odhams press publicity 
department 

Mr. Handel takes up his ncw 
appointment on September 15 

Before joining De La Rue he was, 
since 1931, an account executive 
with Dorland Advertising Lid 

* . * 


J. WW. Miller-Wheeler, publicity 
manager, Drysdale & Co., Lid 
Scotstoun, and hon. secretary of the 
Scottish sections of LS.B.A. and 
1.A.M.A., who suffered a serious 
breakdown in health carlier this 
year, has again been admitted io 
hospital in Dumfries 

. * * 


Alan Kimber has left the Daily 

Telegraph ‘to jon Sidney-Barton 

relations consultants 

Daily Telegraph in 

the past five years has 

been deputy to Hugh Chevins, the 
industria! correspondent 

* * + 


KR. Vernon Hibbert, manager 
of the Newgate Group publicity 
divisjon, writes in the group maga 
zine on “just a few of the many 
devices we employ to maintain and 
extend sales” giving employees an 
introduction » advertising—‘the 


silent salesman 
Circulation manager 
for ‘The People’ 


Ernest Hatfield, who has been 
circulation manager and publisher 
of Reynolds News for the past 15 
years, has been appointed circula 
tion manager of The People H 
suceceds H. D. Rochez who, as re 
cently announced, is now genera! 
manager 

R. A. Freeman has been appointed 
assistant circulation manager of The 
People 

Mr. Hatfield, who takes up his 
new appomtment at the beginning 

tember joined Reynolds 
19%6 as publisher, was ap 
rculation manager a yea 
ind held the dual positions 
During the war he organised 
ion of Revnold’s New 
dition from Leeds—th 
that city had been used 

ng centre by a Sund 


newspaper 

M Freeman succeeds R. ¢. 
Collier, who is leaving to take « 
the wholesale agency for Sunc 
newspapers at Slough. Mr. Freen 
joined The People in 1928, 
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in war he was with Charles Barker A 
Be Sons Lid. He is an associate mem 
ne ber of the Institu of Incorporated 
ae Practitioners un Adv sing and is a 
3 past chairman of the Institu dis 
A cussion group Thu ve h ‘ " " " 
As camain of the LLP.A. golf « ‘ 
4. M Eeclestone has been ayn 
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TELL BRITAIN 


through 


CERTIFIED AVERAGE NET SALE 


$26 000 Through EVERYBODY’S, with its friendly, lively, entertaining 
| 


contents, your message will reach responsive readers in every 


COPIES WEEKLY corner of the land. 
for the period Jan-June 1952 Through EVERYBODY’S—-read devotedly and read at home, where 4d 


all the family spending is decided—your product will enjoy 
PAGE RATE £800 privileged place on the nation’s shopping lists. 
Through EVERYBODY’S your sales wil! multiply! hy 


CARRIES YOUR CAMPAIGN INTO THE HOMES OF BRITAI 


A. W. BURNETT, Advertisement Director, EVERYBODY'S PUBLICATIONS LTD., 114 FLEET ST. LONDON, E.C.4 , CENTRAL S521 
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ADVERTISER'S WEEKLY 


Publicity for 
bespoke tailors 


The formation of an Inter 
netiooal Bureau for the inter 
change of tdeas for publicity for 
the bespoke tailoring trade was 
suggested by the German delega 
tion at the recent International 
Congress of Master Tailors at 
The Hague 

In @ report on publicity the 
German delegates suggested that 
the essential conditions for effec 
tive publiaty included a clear 
appreciation of the clentele to be 
sought. the maintenance of good 
quality, and the awakening of 
interest in tailored clothes 

French delegates suggested 
which publicity could be financed 
by tailoring establishments, the 
subscription being proportional 
to the size of the firms, and by 
merchants and tailors sharing the 
expense equally 


Mars window 
ore contest 


la fourth 

Mars Lid. of Slough, are holding 
a window duplay contest As in 
previous years all that = required is 
s photograph of a 
window dressed to be 
eflective 


feature 


successive year 


confectionery 
attractive and 
while making a prominen 
of Mars products 

The windows entered for the 
ontest must be on view to the pub 
he for at least two weeks during th 
cxght-week pernod September ‘ 
November | 

There is a cash prize of £100 for 
the winning window, and the Mars 
Challenge Cup. Second prize ms £50 
third prize £25 and there ar 
prizes of £10 cach and 100 of 
each 

Judging will take place at 
beginning of November and =the 
judges will be George Cooper, ad 
vertwement manag Picture Post 
t WwW Gineve 
Harrods Lid ' ree 

director of Masius A&A be 

iid 


Elastoplast service 


T. J. Smith & Nephew Ltd, Hull 
makers of EFlastoplawt, have sent 
notice to some 200 editors and 
dustrial correspondents im Great 
Britain offering the help of 
editornal = serv f 
surgical dres 
facts, descrip 
niques and = featu 
general and chnical 
Neithes brand names nor the 
of the manufacturer will be 
unless asked for 


‘For readers with 


ma nha ger 
Tower 


russon 


given 


Leather News t 1 Suggestion for 
an ad ve we rte { wh ch amy et ud ! 
with the courage may use 

adap he s 
Shoe and Leathe 


n fac 


A ‘clutter’ controversy 


SCOPE FOR GOOD 
DISPLAYS 


advertising dixplay in the cycle 
trade 


it started in June when James 
W Stage. principal of the Stagg 
Display organisation, Birming 
ham sddressing the Nationa! 
Association of Cycle Traders 
said dealers tended to clutter 
up” their windows and “fuddle 
the public in making the 
choiwe.” 
| am not necessarily a believer 
» the Bond Street idea of one 
jowe! set on a Diack velvet 
cushion occupying a whole win 
dow,” he told the Association 
Nor do | believe that the display 
self s more important than, or 
should overwhelm, the article 
i« endeavouring to sel But in at 
least 20 windows | have seen in 
the past week ten have so many 
b display and are so 
cluttered up that I wonder how 
anyth ng is ever sold to the pub 
<. Lam therefore making a pica 
in display as wel! 
as effectiveness 
There has recently been a 
growing appreciation in the minds 
ef manufacturers of the impor 
ance of advertising at the point 
Manufacturers have 
helped to bring about 
ange for the better in the 
of windows and show 
end it is the 
must run his ow 
him to 


cyverws of 


for simplicity 


appearance 
ys, but im the 
dealer who 
business and it 1% up to 
studying modern 
display in other in 
as well as his own. and 
particularly | think many dealers 
might get it out of their heads 
taking a long-term view, that th 
employment of expe display 
people is an unnecessary, eXpen 
sive business.” 
The National Journal (offic 
ude organ of the Assoc 
published Mr. Stagg’s address in 
full in its August issue 
Cyeling broke fresh ground by 
featuring this * P r and 
offered a prize 2 
best letter on the controversy. The 
winning letter, and extracts fron 
many others, were published 


keep on 
methods of 


dustnes 


‘Ideal Homes’ 


Fire's second national Idea! 
Homes Exhibition, to be held at 
the Mansion House and ( 
Engineers’ Hall, Dublin, from Sep 

3-18, promises to be large 
varied rang t 
the first exhibivic 


handicaps imposed by th 
nting trade dispute. a 
booked, states 


Dublin p 


he indoor space 1s 


AvGust 21, 198) 


in cycle trade 


... and this is how Mr. Stagg does it 


STORE’S ‘TIME 


More than forty display models 
bearing the words 

wo Buy” were 

carried out 

tment Stores in 

Smiths English 


vere given over 
a display of Smiths clocks and 
and many other windows 
mens wear, women’s 
ind houscho!ld goods 
carned displays of ocks 
rcular plaques depicting histor 
al figures accompanied by hum 
rous rhymes were als used 
publ ng be 


walches 
featuring 
wear, trave 


Advertisements 
hs and the 


the clock 
ised four 
and the “ ry depart 
ment, Dhecause ) attention 
; on t f ried greatly 
wed busine ther lines 
The display s were de 
signed by John Bi f Smiths 
ind made by | 
Screen P 
Piayvs were 
window 


mes 


responsible for the 


show in Dublin 


Maurice Baum. managing director 


4 Irish Exhibux ‘ he organ 
© acc THO dditional 


exhibils stands cted im 
he Mansion 


\ mode 


ur of 


aaa 
“ransportation aavertis'" 


3} NORFOLK STREET 


STRAND 


TO BUY’ 


LONDON, WC 2 


DISPLAY 


(Hil WS crocs & WATCHES 


One of the display models 


What's in a (brand) 


name? 


name the word 

be first favourite 

s in the hardware 

The compilers of 
D 


brand 


for 


whole column 
hese there is hardly 
mong th 20.04% 
nds mm this 420 page 
published by The 


bh 
book ust 


lronmonger 


‘Die Lesditens? 


In an advertisement in our last 
issue for the journals represented by 
South African Morning Newspapers 
he name of onc t kl 
mis-spel l ha ve 
Die Landstem national 
weekly newspapers represented are 
the Sunday Sunda) 
Express 


es was 
read 


Times and 
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S the clock on the mantel strikes eleven 
the man behind the desk instinctively raises 
his head. The door opens and he knows that 
somebody — or something — has come into 
the room. It is not a malignant presence that 
he feels but an essentially friendly one. One 
that comes only to wish him well and pass the 
time of day. Then the door closes again and 
the man behind the desk returns to his work. 

That, claims Alfred Pemberton, was an every 
morning experience the whole of the time he 
used the former ballroom of ninety-three Park 
Lane as his office. The present occupants of 
the room, the Pemberton copy executives, are 
ready to raise their Lincoln Bennett hats to the 
genial ghost but he has failed to call since the 
‘Chief’ moved upstairs to his famous flat at the 
top of the building. 

Pemberton likes to think that his visitor was 
the great Disraeli, who lived at ninety-three for 
many years and made it one of the most 
fashionable houses in Europe. In this house 
history has been made and it may well be that 
the Suez Canal treaty was planned in the very 
room where Jack Bottell now plans schedules 
for Pemberton clients. 

The agency itself came into being in 1924 
when gaunt, gentle featured Alfred Pemberton 


© of ninety-three Park 


ADVERTISER'S WEFKLY 


threw up his job as Advertisement Manager of 
the Tatler and went into business on his own 
account with a staff of Jack Bottell and a boy. 
Soon the staff was increased to six. Today, 
there are over eighty. 

The original offices were in King Street, St. 
James. After a year they moved to Piccadilly 
where they remained until taking residence at 
93, Park Lane in 1945. 

As befits an agency founded by an ex- 
Advertisement Manager of the Evening News 
and the Times, Alfred Pemberton Limited 
have always had an intimate association with 
the press. 

They have never been money grabbers and 
have always believed in giving their clients the 
best value for their money. It is the Pemberton 
policy to try and give each of their clients an 
advertising campaign with an atmosphere of its 
own and not to produce campaigns which typify 
the agency itself. Amongst their many accounts 
are a number they have held since the agency 
began. Others have dealt with Pembertons 
continuously for over twenty years, and a con- 
siderable number for more than fifteen years. 

Needless to say, many Pemberton advertisements 
appear in the advertisement columns of the Sunday 
Pictorial. Pembertons know that the Sunday Pictorial, 
with an average weekly net sale of 5,046,640, goes 
into millions of homes all over the country on ‘the 
best advertising day of the week. Moreover, it has a 
remarkably economical space rate. Its square inch 
per thousand rate of .70d. is only 10.3% higher 
than in 1939. 
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It led the way with rate adjustments before newsprint costs were lowered. 
Its A.B.C. figures for the last six months show a steady upward sales trend. 


Its readers are in a class by themselves—buying the paper because they believe in it 


—convinced of its necessity to their welfare and thought! In fact, the only daily 
newspaper that can reach 53°. of them is the DAILY HERALD, for they do not 
buy any other national daily. 


The HERALD family market totals some 6,750,000 men, women and children. 
Half the homes in that market have two wage-earners, and those wage- 
earners are one-third better off, despite living costs, than they were in 1938. 


How much of this colossal reader income is spent on essential commodities ? 


This the HERALD is about to tell you by giving you some formidable 

new marketing facts and figures revealing the tremendous purchasing power 
and the buying preferences of its readers. What the HERALD has 

to say may affect your future sales plans. Watch the DAILY HERALD! 


ADVERTISEMENT DIRECTOR ACRE HOUSE LONG ACRE LONDON, 
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Poor appreciation 
—, -five years ago, as reported 
the 


which he hoped to use in a 
modest advertising campaign. 
But so many members 

the scheme that it has been 


dropped. 

Brokers are worried by low of 
business. Vet they make no 
eflort to go out and sell the 
Exchange to the «mall investor. 

Here, ignorance of the power of 
publicity is retarding business. 


Bad business 


A Minister of the Crown provides 
the second example of poor 
appreciation of public relations. 

Opening the new TV transmitter 
at Wenvoe, the Postmaster- 
General said the most exciting 
thing about T\ was that there 
was still colour to come. The 
public remember that, but for- 
get his afterthought that it ix 
still a long way off. 

The effect of this inopportune 
eve-of the-Radio ; 


There ls plenty of room through- 
out Government and industry 
for better publicity, 


and neighbouring cinemas 


N°? serious attempt has been 
+* made to develop any new 
medium to replace press adver 
using during the printing strike 
in Dublin 


After six weekr (writes our 
Dublin correspondent) the strike, 
which has paralysed Irish national 
newspapers, and put the shutters 
up on the premises of most of the 
jobbing printers in Dublin, has 
settled down to something rather 
bitter from which the industry 
will not recover for a consider 
able time 

There has been a heavy direct 
loss not only to newspapers and 
printers and advertising agents 
but to many advertisers who 
normally rely on the press 
medium. Hardest hit are reported 
to be the drapers whose business 
has slumped sharply. Some are 
trying to build up a postal trade 
by using the provincial press 
which is unaffected by the strike 
but the volume of business is not 
areat 

* . 


The people who fee! the 
lack of papers most are English 
visitors on holiday. Dubliners are 
taking an interest in the provin 
cial papers— most Dubliners have 
tes with the country—-and the 
news bulletins on the radio have 
been extended. Two additional 
bulletins—at 8 a.m. and 9 a.m 
have been added by Radio 
Eireann, but the station is not 
sufficiently staffed to provide a 
complete coverage 

No attempt has been made by 
Radio Eireann to stimulate in 
terest in radio advertising and i 
was indicated that the new operat 
ing time, between the two morn 
ing news bulletins, would not be 
offered for sale. It is currently 
filled by gramophone record pro 
grammes 

The decision is believed to be 
due to the fact that the Depart 
ment of Posts and Telegraphs 
which controls the station, does 
not want to enter into any ar 
rangements which might necess: 
tafe continuing the morning by! 
letins when the strike has ended 

The entertainment industry 
which was expected to be hit by 
the lack of evening newspapers 
has not felt the impact as seri 
ously as anticipated. There has 
heen a considerable increase in 
billposting-—-in fact this has cre- 
ated something of a strain for 
g0od quad crown sites (such as 
public information panels) and 
the Irish Odeon group has also 
ntroduced a four-page pro 
gramme giving detailed informa 
tion of presentations at its city 


This 


DUBLIN STRIKE 
MAY PUT AGENTS 
IN THE RED 


project is handled by a 
printing house not 
the strike 

Use of bus slips has increased 
slightly, but the difficulty of get 
ting top grade printing work done 
n a short time is holding back 
other potential (if temporary) 
newcomers to this medium 

Advertising agents generally 
have found that not as marry ad 
vertisers as anticipated are pre 
pared to re-allocate money to be 
spent in provincial newspapers, 
and there is no doubt that the ag 
ereeate expenditure on advertis 
ing this vear will have been 
considerably reduced Some 
agents have expressed the view 
that if the strike continues for 
another couple of weeks few 
agencies will be able to show a 
profit at the end of the current 
financial year 

Agencies who feel that 


small 
involved in 


they 
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have built up good teams of ad 
vertising men afe reluctant to 
take any steps to break up the 
teams, but with the overheads at 
top level—and income sadly re- 
duced—the problem is serous. 
It is generally felt that there will 
be some heart-to-heart talks be- 
tween top executives and staffs 
after the end of this month if the 
strike lasts 

Small printers who are un- 
affected by the strike have re- 
ceived a fair amount of business, 
but by no means the volume ex- 
pected 

Hand-writien posters have in- 
creased in number and the Gaiety 
Theatre, which previously used 
printed 16-sheets, is now using a 
number of 32-sheet hand-lettered 
posters on sites in the Dublin 
area. Sporting fixtures have been 
hampered by the strike and have 
fallen back on the older methods 
of publicity— the sandwich-board 
(modernised in some cases by 
being mounted on cars) and 
loud-speaker cars. Nobody has 
any affection for the latter and 
the majority of advertisers have 
shunned their use. 

Footnote: Public houses report 
a boom They say customers 
linger longer to tell each other 
the news 


To-morrow’s Topies 


@ The Postmaster-General will 
seek Cabinet approval 
shortly for his decision on 
an application for a licence 
to start commercial tele- 
vision. He is understood to 
have been impressed by the 
case presented. Advocates 
of sponsored television are 
confident that events will 
move more swiftly than 
many anticipate 


Commercial TV films to be 
made here for the U.S. will 
bring millions of dollars to 
Britain. One big American 
sponsoring company has 
already ordered 3 films 
costing £300,000 


The Advertising Association 
is considering a suggestion 
for the publication of an- 
other survey of advertising 
expenditure. It would deal 
with 1952 The last one 
examined 1948 spending 


@ News of things to come for 
the toilet soap market: 
Procter & Gamble—Hedley's 
is their British subsidiary— 
have succeeded in producing 
an all-synthetic soap tablet 
which “leaves no bathtub 
ring.” They call it Zest. 
Test market copy claims 40 
per cent longer life 


@ Of 14,000 children examined 
by health officials in Salford 
27 per cent did not carry 
handkerchiefs. Result: Lan- 
cashire manufacturers are 
planning a “handkerchiefs 
for hygiene” campaign 


Entrants for the Display 
Producers and Screen 
Printers Association contests 
this vear will find the judges 
are adopting a more techni- 
cal approach. In the past the 
tendency has been to judge 
on design rather than crafts- 
manship 
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Net sale in excess of 50,000 a month 


ae ae ae ae 


er’s 


The National Magazine Co. Led. 


Harp 


28 30 Grosvenor Gardens, London, S$ WI 
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WHEN IT FIRST OPENED ITS DOORS, in 1894, to post-graduate 
students from other universities, the Cavendish Laboratory at 
Cambridge granted them a greater privilege than anyone 
suspected. Only three years later their brilliant leader, 
Professor J. J. Thomson, announced that his experiments with 
cathode rays had revealed ** matter in a new state in 
which the subdivision of matter is carried very much further 
than in the ordinary gaseous state. . .°" With this discovery of 
the electron, as it is now known, came the dawn of the atomic 
age — an age which has already transformed science and 
industry — giving us such wonders as television and the 
electron microscope — and has provided a vast new source of 
power. How rich were the closing years of the nineteenth 
century in great names and great beginnings! 
It was also in 1894 that Albert E. Reed took over an almost 
derelict straw paper mill to make super-calendered newsprint 
ind other printing papers. Acquiring and revitalising other 
paper mills with remarkable energy and foresight, he founded 
yne of the world’s largest paper-making organisations. And 
it the five mills of the Reed Paper Group—where giant modern 
yachines produce every day hundreds of tons of newsprint, 
»raft, tissues and other papers — his pioneering spirit is kept 
ive in ceaseless technological! research. 


ted by Roy Carnon 


TO-DAY THE REED PAPER GROUP 


ses some 
kL:mpley oer 
300,000 fon’ 
6,100 workers , 
of (eal a year 


0) 


erates 26 SF Produces over 
paper-making ~ ae 275,000 toms of 
machines F J — paper a year 


Pioneers in modern paper technolog y 


Reed 


9 ° 
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ALBERT EF. REED & CO. LTD 


THE LONDOS FAPER MILL#® CO. LTD EMPIRE PAPER MILL® LTD 
THE MEDWAY CORRUGATED PAPER CO. LTD 
cKe LTD BROOKGATE INDUSTRIBG® LTD 
CORRUGATED FAPER CO. LTD 
LTD REED PAPER #ALE® LTD 
LANE MANUFACTURING CO LTD 
© RR FREEMAN & WHEECOTT LTD 


Head Office: 10s Piccadilly London W.1 
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Typing of invoices can start half way 
through the month 


By CLIFFE GLOVER, A.LP.A., Managing Director, Glovers Advertising Lid. 


In the first part of his article Mr. Glover stressed the importance to an advertising agency of an accounting 
Having outlined day-by-day procedure for recording 
work undertaken, he goes on to explain how the information thus recorded can be used to facilitate early 


invoicing and balancing of monthly accounts. 


system that enables invoices to be rendered promptly. 


Y recording orders and 
expenditures undertaken 
for each client as the 
orders are given, and in such 
a way that the information 
recorded shows at a glance, at 
any time, a complete picture of 
what has happened, it is not 
necessary to wait until the 
month has ended before invoic- 
ing 
We have 
four copies 
publisher 
goes to the 


seen that there are 
of cach order to a 
The original, “A” 
publisher, “B", the 
production card, to a visible 
index tray after vero dates” 
have been inserted, “C” to a clip 
arranged in clhent order, and “D,” 
an 8 wn. by § in. card, to the 
voucher checker 

The copy Cc” is retained 
behind a divider for each client 
As imsertions are cancelled or 
dates altered, an amendment 
order is wsued to the publishers, 
1 carbon copy of this amendment 
being used as authority for alter 
ing the production card ("B”), 
the voucher checker's card (“D"), 
snd the copy for invoicing ("C™), 
so that all three are brought up 

date daily 


Delays and 
mistakes avoided 


When had to be 
crowded inte the few days after 
the publishers invoices had 
arrived. delays and mistakes were 
frequent. When publishers sent 
no invoice at all, or invoiced 
retard, an 
mpossible situation was created 

To overcome such difficulties 
and to speed up the whole pro 
cess, the following system was 
devised 

Invowe 
with two 


invoicing 


weeds or months in 


forms printed 
carbon copies (see 
liustration) one Copy being 
wider than the invoice so that a 
column for the net amount of 
each insertion may be added 
One copy is attached to the 
orginal bemg separated in due 
course by a letter opening 
machine, although perforation 
may be used. The second copy is 
loose and preferably on a differ 
ent coloured paper 

Towards the middle of the 
month a start is made in typing 
invoiwes for that month, doing a 
few of many, according to time 


were 


available, but completing them 
by, say, the 28th or earlier if the 
week-end coincides with the end 
of the month The invoices 
show, in practice, not what has 
appeared but what should 
appear, the information being 
taken from the “C” copies of the 
origina! order. 

As will be remembered, al! 
orders for one client appear 
behind the appropriate divider 
from which correct title, address 
etc, copied, with any order 
numbers. Ag they are arranged 
in A-Z order journals appear on 
the invoice in the same order 
The net cost, which has already 
been written on copy “C", is 
typed in the first column without 
calculation, then dates of inser- 
ion, then name of journal and 
finally charge to the client 

When all items which should 
appear are typed, but not totalled, 
the loose copies go to the 
voucher checker. By reference to 
the production cards he can 
tick those insertions which have 
appeared and query any which he 
thinks should have appeared but 
for which he has no vouchers 
Where he knows that the inser 
tion has been missed he will have 
marked the production § card 
accordingly, and can thus mark the 
copy of invoice N.A (not 
appeared). By about the 2nd of 
the month he will have cleared 
nearly all the invoices which, as 
he clears them, go back to the 
accounts dept., where all items 
are taken off on an adding 
machine to provide a sub-total 
of each invoice, 

From this sub-total the inser- 
tions marked N.A. or N.P. (no 
proof) are deducted again on the 
machine and a final total for each 
invoice arrived at The printed 
slip is torn off the roll and 
pinned to the invoice and the 
total transferred to the second 
register which stores the totals 
until the end of the run and then 
prints a grand total, It ts im 
probable, of course, that all in 
voices will be finalised at the 
same time, in which case the slip 
showing total of first run is 
retained and the total of that 
run put into the second register 
before starting the second run 
The totals on the net side are 
similarly produced 

Thus the accounts department 
provides the typist with accurate 


totals and at the same time 
accumulates a grand total of 
sales invoices for the month and 
a grand total of space purchased 
for the month. These totals are, 
of course, used in balancing 
The typist then finalises the 
the invowes, deducting from her 
first total the sum, if any, of 
missed insertions and the invoice 
s ready for despatch to the 

The voucher checker's 
is filed in the client's in 
file where it provides an 
accessible record for many pur- 
poses and the other copy is filed 
to form a daybook and from this 
latter copy both bought ledger 
and sales ledger are posted. 
Statements can then be prepared 
and posted 

The bough: ledgers are best 
one for purchases of blocks, art 
work or other supplies, and a 
second for purchases of space. The 
latter will need slightly different 
treatment because the publishers’ 
accounts have been credited with 
sums which the agency considers 
are due to them, the invoices 
from the publishers themselves 
having been ignored 

The first reaction of the 
accountant to the proposal that 
invoices should be ignored was 
one of horror and q little tact ts 
needed to introduce the idea, be 
cause the anticipation is that dis 
crepancies will be so numerous 
and take so long to sort out that 
the books can never be balanced 

Discrepancies wil! of course 
arise, and these are discovered by 


client 
copy 


vuokce 


copy 


comparing the publisher's state- 
ment with his ledger account and 
making the statement “OK to 
pay.” If i agrees, cheques can 
then be made out from the state- 
ment. Where discrepancies are 
shown, the individual items are 
checked This will reveal an 
amoumt on the statement not in 
the ledger, or an amount in the 
ledger not in the statement 
usually of course the former 

A list 1s made of all discrepan- 
cies and sent to the voucher 
checker whose duty it is to re- 
solve any errors Or to take up the 
question with the publisher 

In practice the number of dis- 
crepancies is quite insignificant. 
In an agency with 2,000 bought 
ledger postings per month the 
average number is less than @ 
dozen 

The system has two advantages 
The bough: ledger can be posted 
without waiting for invoices and 
publishers cannot be credited 
with amounts unless the insertion 
has been vouchered However 
careful the check when postings 
to the ledger are on the basis of 
publishers invoices, it is pos- 
sible to pay for insertions which 
have not appeared or which are 
al meorrect rates 

Where insertions have 
appeared and have not been in- 
vowed to chent because of non- 
receipt of voucher, the amount 
is added to the next month's in- 
voice and the publishers auto- 
matically credited with the net 
amount 


Invoice forms are printed 
with two carbon copies, one 
being wider than the invoice 
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SPECIAL SHOW NUMBERS 
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Published by 
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Express 


N the month of July %, 
the Daily Express| J 
took another ,leap 
forward to a record 
sales figure for this 
r of i 
4,118,848 
copies a day. ! 
July is the top month 
of the vear for b 
newspapers. The ° 
norama of events in tr 
the long davs of high an 
summer invariably p, 
makes it the peak of 
the circulation vear. | 
Just the same. the rise’ 
of the Daily Express 
in the last three 
months has been 
phenomenal. 


Both reader and advertiser ‘| 
ave shown their confidence in the | | 
Daily Express. f ‘ 
Britain's most Powerful sell; 

space —the Daily Express 


ng 


half-page 
on Page Three—is completely booked 


for many months ahead. 


‘ The Reason — advertisers and 
eu agents are fully aware of the 


tremendous Pulling power of thi 
commanding space. 


people ? | se 
Because it ts indepen-| £ 
dent and free. & 
Because it will mot) py 
truckie to any man OF &DY| anciey 
ret “peer 
searchlight on events that nid 
many seek to . 


Becasse it will not bed 
deflected from its duty by, 
campaigns of ebuse. | 
The Daily Express will 

strive always te Sore te 
confidence of the "| 
Durwing these ideals. | 
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7 F have increased by 90,353 and - 
4g i copies a day. This ts by Vot 
— far the largest imerease | ° age 
i . - Sa we ' = 
= : For why does the Daily oe . 
; . Express enjoy the confi- 
: dence of the British 
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Because the retailer must 
make provision for the demands 
which follow the appearance of a 
half-page, the Daily Express is 


sponsoring announcements of all 


forthcoming half-page advertisements, 


. ‘OWE vance 
“* RANGE : 
in the advertiser's own trade Mis cong nes 


press. 


The retailer's link between 


the advertiser and the consumer is 


thus strengthened. 


4.118.848 
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Review of Advertising 


‘Don’t muzzle 


HIS advertisement for 
Windolene is never likely 
to win an award from any Art 
Directors’ Club, nor feature in 
an Anthology of Persuasive 
Prose, but it does happen to 
have one of the best headlines 
that have come my way since 
the war 
It is good simply because it 
will strike a sympathetic chord 
in the mind of every prospective 
purchaser who sees it. For some 
reason or other, cleaning windows 
produces aches in muscles that 
you never knew you possessed, 
from the shoulders right down 
to the palms of the hands, not to 
mention the small of the back 
Any woman who cleans her own 
windows will murmur “yes, in 
deed” to this headline, and read 
the copy in her most receptive 
frame of mind 
How did the copywriter know 


By COPYTASTER 


the 


this? Did he sit and stare at his 
bref, and wonder whether to 
promise the housewife a saving 
of time or of money? Did he 
ask himself whether he could 
dramatise the extra brilliance of 
windows cleaned with Windolene, 
and the jealousy of the neigh- 
bours? fere there any calcula- 
tions to show how many big, 
brilliant windows the purchaser 
could produce for a farthing? 

I doubt it very much. 

it seems to me that somebody 
gave the copywriter a few 
bottles of the stuff and said: “Go 
and clean seme windows. Get 
your wife and some of her friends 
to clean their windows, first in 
the old way and then with 
Windolene. But do it yourself 
first!” 

That should be the drill when 
ever a copywriter has to work on 
a fresh product, but how often 
does it happen? I had to write 


YOU WON’T BELIEVE IT! 


until you see one. 


That is, the really whacking size we make 


these photographic enlargements—up to Bo square feet in one 


piece. 


pall and medium “giants” 


monochrome or colour 


reprodsetion 


for all purposes 


and transparencies, too. 


Then we just add the pieces together until we attain the 
breadth and beight of our customers’ ambitions. 


We make 
as well—in any quantity, in 
every ome a quali!) 
In short, we are quite 


useful to know when it comes to the speedy solution of picture 


problems 


free om request. 


isk for a copy of “Are you interested in giants?” 


AUTOTYPE 


(Most of the really good enlargements are made by Autotype) 
The Autotype Company Limited, Brownlow Road 


West Ealing, London, W.13. 
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Ox’ 


about a certain 
motor-car for more 
than two years be- 
fore | was even 
round the 
The 


driven 


houses im it 


new 
Windolene .. 


Grvtl Geass areas sraeace 
Ono 6 ’ 


contact man and 

directors could borrow a 
nonstration model for the week 
whenever they liked, within 

n, but not the chap who had 

ell the public how smoothly 
travelled, how accurately it 
how abruptly it came 


again, for three years I 
about a brand of choco 
ates without ever being given a 
bar or a single chocolate to eat 
Even the 2d. bars used for photo- 
graphy had to go back to the 
contact man; and not unti! I left 
the firm did 1 discover that he, 
his secretary and al) his family 
were so sickened with chocolate 
that they never wanted to taste 
any again. For three years, too, 
1 wrote copy for a well-known 
lager without ever seeing the 
brewery or being given a glass of 
the stuff to drink 
Nine times out of ten there is 
possibly nothing lost by this kind 
of thoughtlessness, but the whole 
point is that you never know 
The Windolene copywriter would 
no doubt have produced a com- 


I know a Bank... 


1 


& 
“leew 2 Rank where they bent afer MS 
ror imemrenne seed thee Mine! (flmire 


1 kee «eek where be wuld Chr 
Mews,” ceed oe Mew ad Levees 


“Any woman who cleans her own 

windows will murmur ‘yes, in- 

deed to this headline, and read 

the copy in her most receptive 
mood.” 


pletely adequate advertisement if 
he had never cleaned a window 
or talked to a woman who did 
her own housework. But he 
wouldn't have produced this one, 
and I cannot believe he could 
have produced anything nearly 
as good. My only complaint is 
that the reader is not told the 
price 
* . * 


THe ADVERTISING OF BANKS 
becomes more imaginative every 
year. This little effort for the 
Bank of London and South 
America combines reasonable 
cheerfulness with a really rea- 
soned argument in a_ splendid 
way. It is dignified but never 
dull, and as the series proceeds 
it is sure to win friends and in- 
fluence people 

But to create advertising for a 


fh Yih | Whn 
’ = 


=o “SoS “ 


Advertising of the banks becomes 
more imaginative every year... . 
To create advertising for a 
specialised bank is less difficult 
than writing for one of the Big 
Five. Without straw the 
Lloyds copywriter has made some 
pretty bricks and managed not to 
drop one. 
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Features that pul — 8 


THE CITY. 

We do not know how many of our 
readers would claim the mysterious but 
impressive title of being ‘* something in 
the City’’. But we do know that a 
very large number of men and women 
study page 2 of The Daily Telegraph in 
their own homes. It tells them, clearly 
and precisely, all that they need to know 
about industry and the Stock Exchange. 


Francis Whitmore’s City Notes are read 
with confidence—not only in 
the home but in the City too. 


‘he 
Che Daily Telegraph 
is the paper people trust 
Ott — 
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ADVERTISER'S WEEKLY 


USINES 


s god] 


because it reaches the top level 
executives on the strength of an 
unparalleled editorial service. 


In every issue authoritative case- 
histories reveal the latest policies 


and practices 


in Management, 


Production and Marketing. 


*‘ BUSINESS ’* is read by the men 
in control. 


| 


BA BC Uan -june 1952) 
12.533 copies monthly 


The Journal of Management in Industry 


APPLY 
160 FLEET 


FOR NEW 


ST 


(JULY ist) RATE CARD FROM ‘8 


EC.4 TELEPHONE CHANCERY 6844 
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Review of Advertising continued 


specialised bank of that kind is 
less difficult than writing for one 
of the Big Five. Take a blind 
nan into any branch of any of 
these and I'll wager he could be 
there for an entire morning with- 
ut knowing whether it was 
Lioyds, Barclays or the Nationa! 
Provincial, They all go about 
thew business in precisely the 
same way, charge the same in- 
terest and show the same cour 
tesy. They even all smel! alike, 
and to produce a campaign or 
series of campaigns for any one 
of them that could not be made 
just as effective for al! the others 
by merely changing the name 
block is not far from impossible 

Without any straw whatsoever, 
the Lloyds Bank copywriter has 
made some quite pretty bricks 
and managed not to drop one 
Such light-hearted and inconse- 
quent copy could, in time, pro- 
duce a certain amount of vague 
goodwill for Lloyds. It is doubt 
ful whether it could be measured, 
even in round numbers of pounds. 
shillings and pence and included 


Assailed from every news- 
paper and nearly every 
hoarding by the claims 
of certain soap tablet 
and toothpaste  adverti- 
sers, Copytaster becomes 
bucolic and passes on this 
little ditty which he has 
heard whispered several 
times during the last few 
days: 
The goat that stinks on 
yonder hill 
Is simply stuffed with 
chlorophy TI. 


in the Bank's invisible assets; but 
it will be there none the less 
Long-term prestige advertising 
moves in a mysterious way, but 
it does perform wonders more 
often than one realises. Ask an 
issuing house in the City whether 
it likes dealing with a firm that 
advertises! 

It takes a deal of courage to 
authorise a campaign like Lloyds 
The directors and staff are bound 
to get a certain amount of leg- 
pulling and see some raised eye 
brows at such frivolous goings- 
on. If you ever recommend a 
scheme so radically different 
from anything your client's parti- 
cular trade or industry has ever 
used before, it is wel! to warn 
him in advance that he's sure to 
meet a good dea! of chaff and 
criticism. After all, you can say 
it will at least show that the 
campaign is being read and mak- 
ing an mopact! Said in advance. 
this is always an acceptable argu 
ment, but spoken after the chaff 
has begun to fly it sounds a little 
lame. Forewarned is forearmed 

* * * 


THIS ADVERTISEMENT for Brolac 
and Murac offering 4 free book 


EXPERT HELP WITH YOUR 


This free booklet, ‘Cocoun 

FREE Se_actiow’, has been pre- 
pared by intenot decoreung 

cupere: to help you Whet shade of pammt goes 
eth which colour curtans? How can ceilings 
harmonse with carpets? Wil che lighting end 
expect of « room affect your chee of coloum ? 
What decides whether « matt or glossy 
shoud be used ? Ali (hese ques- 
tens, end meny others, are 
rescived tor you, and there are 
many olow hemes 
carefully worked out for you to 
choose from Lf you're thinking of 
re-dev or eting, send for thus help- 
fw publication sew 


ompiete 


Te JOMM HALL & SONS (Bristol & London) LTD. 
Hengrove, Brietel 4 
Please send we ethout abt, vow PRES 
nae 


wEAREST TOWN - — 
Y Decorate Decmater’s Marchant, plean 
T Card 


er 


FROM THE MAKERS OF BROLAC & URAC 


“Nine people out of ten 
be tempted to use 
fo recite the 

paints 


would 
half the copy 
virtue of the 


let about colour schemes is very 
interesting. Nine people out of 
ten would be tempted to use 
about half the copy to recite the 
virtues of the paints and assure 
readers that the free offer came 
from a reputable company. For 
this they would offer 
of reasons — particularly 
wives’ tale about the hundreds of 
thousands of frivolous inquirers 
who must be discouraged—bdut 
their real reason, if they can be 
said to have thought seriously at 
that they don't trust the 
advertisement to get as many re- 
plies as they would like and they 
don't trust the leaflet to ll the 
goods to people who send for it 
“Oh wel they say, “even if 
we Only get a few hundred replies 
have put over some goo 
ing in the advertisement.” 
Considering the size of the 
space (S} in. s.c.), Brolac and 
Murac have been wel! advised to 
put all their effort into getting 
rep.ies lt is difficult even to 
guess at the potential demand for 
a booklet of this kind, but I 
think the advertiser may be very 
pleasantly surprised 
The next step, I imagine, is to 
arm the firm's travellers either 
with lists of names and addresses 
of applicants in their area, or a 
breakdown of inquiries into 
towns, to help them impress re 
tailers with the potential! demand 
for paint when the booklets begin 
to bear fruit ts a good idea, 
and it deserves to succeed 
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OUTDOOR ADVERTISING 


ADVERTISER'S WEEKLY 


Station layout and space record saves 


contractor's printing costs 


HE prevalent method of 
sending marked lists of 

sites available in booklet form 
can amount to a considerable 
expense during the year at 
present printing rates To 
avoid having a new set printed 
| decided to adopt the idea of 
making the “marked list” and 
space record one operation 

The resulting system was 
originated to dea! suitably with 
i Capacity of 600 to 700 sixteen 
sheets No claim is made that 
it supplies manner of statis- 
ties; the title “Station Lay-out 
and Space Record” conveys al! 
it was intended to be and do 
The ke armed at in the 
make-up was simplicity combined 
with reasonable cost and an 
economy effected by cutting out 
the booklet listing stations 

The system is based on the 
loose-leaf principle, and any 
standard loose-leaf binder can be 
adapted for the purpose. We 
used a drawlock binder measur 
ng 134 in. by 12 in., divided into 
two sections. The first section is 
interleaved and tabulated for the 
welve months January to Decem 
ber with an additional division 
tabulated ti countermanded”™ 
This whole section comprises the 
space record part of the system 

The second is divided 
and tabulated jin alphabetical 
order comprising the station lay 
out record. The “working tools’ 
are supplied by (a) folder, (b) dis- 
play sheet No. 1, (c) display sheet 
No. 2 and (d) the station lay-out 
sheet. Clipped together (a) and 
(b) make up ent’s marked 
st, (c) is the office duplicate of 
(b) and advance booking record, 
ind (d) records the actual station 
ay-out and display position of 
each poster 


How the 

system works 

The first step get the 
station lay-out” section brought 
up to date, and for this purpose 

e is made of the (d) sheet. The 
eft half of this sheet is headed 
Station Lay-out™ and graphed 
nto squares each representing a 
4-sheet upright poster, on which 
s drawn a front elevation of the 


ynote 


section 


the ¢ 


ms to 


STANDS FIRST 
AND FOREMOST IN TOWN 
AND COUNTRY 


By E. H. LEWIs 


site. Each 16 sheet of the station 
is numbered in pencil from left to 
right, and the name of the 
station and other information 
added The remaining half 
sheet is headed “Posters Listed” 
and “Site No.” and ruled by ex 
tending the horizontal graph lines 
to carry in pencil the name of 
the poster occupying the particu 
lar site number on the station 

The completed sheet is then in 
serted into the binder under the 
tab corresponding to the initial 
letter of the station name. We 
have adopted this alphabetical 
order in preference to route order 
because if is easier to turn up 
quickly for reference any parti 
cular station required 


Marked 

lists 

To prepare this “space record” 
section it 1s necessary that a list 
of positions for each existing 
order is typed on Display Sheet 
No. 2 in the column headed 
“Position Listed,” with the out- 
of-charge date added at the top, 
and these sheets are then inserted 
into the binder under the month 
corresponding to the out-of- 
charge date, so that we have a 
record for each month of the 
year showing al! positions in 
charge and becoming vacant dur 
ing the month 

Probably some of these posi- 
tions becoming vacant have a! 
ready been sold in advance to 
other clients from either the ex 
Piry date or a later date. in which 
case the name of the new order 
is inked in opposite the listed 
position in the column headed 
“Sold to” and the date the new 
order is to commence in the 
column headed “For.” This gives 
1 record of all sites definitely 
booked in advance as well as the 
space remaining vacant. As long 
as there remains an unsold site 
on any sheet at the end of the 
month, this sheet is carried for 
ward and inserted under the next 
month so that no vacant site is 
left behind and forgotten 

On receipt of an inquiry, a list 
f suitable positions available at 
the relevant date can be compiled 
by reference to the “space 
record™ section in the previous 
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months. This is sent along to the 
chent and a record kept by 
pencilling opposite cach sile 
offered the name and date of the 
proposed display. On the return 
of the list, the sites agreed to are 
then inked in as definite bookings 
and the Offered but not 
taken are erased. No entry of 
any kind is made in the “station 
lay-out™ section unt)! the display 
is posted, when a “client's marked 
list” is prepared by typing the 
positions occupied on to display 
sheet |. at the same time taking 
a carbon copy on display sheet 2 
Sheet | is then clipped into folder 
(a) and sent to the client with 
advice of posting, while sheet 2 
is inserted into the binder under 
the corresponding out-of-charge 
month. From this the alterations 
im posters listed in the 
layout section is made, the 
poster being rubbed out 
new one pencilled in 
We have had this system work 
ing less than a year, so some 
snags may not yet have shown 


sites 


station 
old 
and the 


One of the outdoor advertis- 
ing contractors’ headaches is 
the maintaining of accurate 
records of bookings and sites 
available. At the B.P.A.A. 
annual conference several 
new systems were demon- 
strated. Two of them are des- 
cribed here. First FE. H. 
Lewis, director, Lewis & Sons 
(Pontypridd) Ltd., describes 
how marked lists are derived 
from his combined station 
layout and space record, Then 
H. Barrett, director, Wolver- 
hampton & District Billpost- 
ing & Advertising Co., Lad., 
outtines the advantages of his 
firm's visible index system. 


up. But it can be claimed that 
it ws simple enough to be operated 
by any member of the staff, it 
can give all the information re 
quired, and a full list of all 
vacant sites are to hand immedi- 
ately without anyone having to 
wade through a complete plan 
book 


Plan sheet system in 
visible index form 


By H. Barrett 


OR some time we had felt 
at Wolverhampton that the 

planning system in general use 
had outlived its usefulness and 
that an endeavour should be 
made to investigate the use of 
a visible index system 

While no fault could be found 
with the principle of using a graph 
on which to draw diagrams illus 
trating the various sites, we did 
consider that the old sheet was 
boo large 

We. therefore, decided to con 
tinue with the graph system but 
to assemble the sheets as a visible 
index and are now using a plan 
sheet system made up of graphs 
which not only enable us to 
record details of the sites we 
control but permits us by easy 
reference to ascertain at a glance 
the following information 

(1) Name and address of each 
site 


(2) Nature of each site, whether 
solus, gable, wall or hoarding 


(3) Capacity of each site 


(4) Availability of solus sites 


(5) Reference number of cach 
individual site 


(6) Total number of 16-sheet 
spaces controlled in the respective 
towns 

(7) Number and sheetage of 
rented or railway sites 

(8) Number and sheetage of 
sites on property the freehold of 
which we own 


Having used a plan book of 
this nature, we are now satisfied 
that its three main advantages are 
that it enables us to (1) make a 
quicker reference to any particu 
lar site, (2) develop further 
records to suit our own particular 
needs; and (3) have a separate 
plan sheet for each site however 
smal! that site may 


FOR ENTERPRISE 


ORIGINALITY & EFFICIENT 
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Lewis Looks At Posters 


CATCHI 


OLD your breath' We are 
entering the Chlorophy!i 
Age. Just as the word deter 
gent, once confined to the 
vocabularies of chemists and 
crossword makers, i now in 
common chlorophyll 
will soon be on the dew-fresh 
lips of all 
Softened up by years of 
propaganda we are 


pretty 


use ” 


BO 
doubtless in 
f nood, It may 
be tl! for the first tome in ou 
we are developing a 

onal sense of smell. Certainly 
hanks ¢ pioneer work a'ready 
by Amplex, Airewick and 
importance of 
more widely 
noses of all ages 


rece plive 


s, the social 
eh rophy im ever 
ippreciated ny 
ind both sexes 
There is no excuse now for the 
whose unch-time cook 
ing odours greet her tea-tune 
guests, and gentiemen who arrive 
home late from the office reeking 
of peppermint are deplorably out 
uich with modern thought 

the day may come 

ourselves drinking 
smoking chloro 
ttes, and eating steak 

la chlorophylle 

rhagte ingredient” is 
king rapid headway 
ste market, for it 
reason-why 
id claims about 
breath and 


hostess 


find 


heer 


s screntifk 
good 
iths 
st -Kiss 
the new chlorophy! 
Pepsodent — has 
vardings with a 
|! impact and 
The de 


rimposed all the 


yweet 


taste 


Theres a little Hennessy 


te mt yeur pocket 
1 


COGNAC BiAN 


tees Come om ee me 


forward to the 


ll one 


} 
/ eagerty OOA 


» THE 


CUSTOMER 


THE NOSE 


ng. the the and a 
othbrush mn A pieasani 
This back 
1. a most effective study in 
ind greens, not only depicts 
tural origin of chlorophyll! 
cates exactly the might im 
of cool freshness Asa 
complement to the slogan 
1 clean fresh mouth all day 
ing” it is surprisingly successful 
It will be interesting to sce 
Mentaso| and their 
develop the chlorophy!! theme. | 
predict wild scenes of odourless 
sculation, best friends whisper 
new password to 
unty, and every imaginable ex 
ploitation of amour-propre. But 
one thing is certain, no one wi! 
dare to rival the hideous bad taste 
o an American mouthwash ad 
vertisement some twenty ycars 
It showed a wedding scene 
n full colour, with the bride and 
bridegroom standing radiant 
before the altar The headline 
believe it or not, was “Till Breath 
us do part 


INCIDENTALLY, the current Life 
Longer-lasting p 
against B.O.") is in one 
hardly @ poster at a 
ewed from the sort of distance 
publicity has to 


bright 


ind) =scene 


how 


competitors 


ng ih popu 


Puoy poster ( 


tection 


which outdoor 
en and read, this design 
omes an tl-defined 
nudgc Even the lively dr 
f the lin the dressing 
somet at first glance 
as a Meaningless streak of colour 
Moreover, the worst thing that 
can happen to a like 
has indeed happened. It has been 
with unreasoning ad 
to prevailing fashion, on 
site in triplicate! The 
result-—increased impact 
tainly not achieved r all 
one sees are three illegible posters 

nstead of one 

* * . 


illeg Hie 
wink 
gown 


nes appears 


poster this 


posted 


What ts THE effective 
poster’ When does i 
pact and become a 

This problem, which has exer 
minds of sing 
many moons, ts in 
deed a tough one. It occurs to 
ne. however, that even if it is 
possible to gauge the impact of 
a poster at any egiven time it ts 

particularly fruitful exer 


ose 
bore’ 


cised the adve 


people for 


not a 
cise 
Unlike press advertising, where 
I campaign or selling 
theme is often run for years. a 
roster generally appears for three 
six months and is then suc- 
ceeded by a new and quite differ- 
ent design. It is very seldom that 
1 poster for any product bears 


le same 


Hon to its predecessor 
esult tha poster 

lacks continuity To 
ts long-term impact is there 
difficult if not ium 


rrhrst 
sing 
vie ly 
Some advertisers, of course 
achieve continuity by using the 
«it-same design for unti) 
becomes a sort of institution 
Allenburys are evidently quite 
satished that their cute little boy 
n bed ts more or less immortal! 
ind so he may be It is Quite 
that successive genera 
ions of mothers respond to the 
sentimental charm of this vintage 
ob, with its coy caption “Who 
said Allenbury’s’” In the same 
way many other old-timers, which 
o our jaded eyes appear as dead 
‘8S mutton, may still be earning 
therr keen 
Nevertheless there is one type 
of poster which can easily outlive 
its usefulness —the humorous 
poster that is one of a series f 
it stays up too long it can be 
come as tedious as the chap who 
says “Heard this one?” and pro 
ceeds to relate his favourite joke 
for the tenth time. I would go 
so far as to say that if printing 
costs were not so heavy, Guinness 
might be well advised to change 
their posters oftener. Ideally, any 
humorous series should be timed 
to cater for the more observant 
members of the And in 
view of the enormous readership 
of Guinness posters, more fre- 
quent changes might even add 
new interest to the campaign 
It is surprising that so few 
advertisers apply the series tech 


years 


possidDie 


public 


ALGUST 


In one sense hardly a poster 


atau 


nique to their poster campaigns 
f the oldest methods 

nemorable adver 
tising which holds the attention 

the public. Who (among those 
who are ancient enough to have 
seen them) could possibly forget 
the famous Bovril posters which 
enlivened railway platforms in 
the “twenties” These were 
double-crowns, printed in one 
colour, which carried such neatly 
punning slogans as “Bovril 
brightens up old buffers.” I guess 
that even in those days tens of 
thousands of people —-including 
smal! boys like myself—enjoyed 
this light relief to railway travel 
and eagerly looked forward to 
the next one 

Whether or not the Hennessy 
campaign is a modern counter- 
part to this classic series, the 
latest use of the St. Bernard dog 
well up to the 
accepted Hennessy standard 
Here the dog is shown with his 
head protruding from his master's 
pocket The slogan-—-advertising 
Hennessy in its smaller sizes 
reads, “There's a little Hennessy 
for your pocket.” 

I eagerly look forward to the 
next one 


his is « 
of producing 


‘ 


is cerlainiy 


What goes on behind the gable 


The latest poster 
for Mactarlane's 
jam at Rutherglen 
Cross, a busy 
tion in 


juame 
Glase 
uses the wea 
blitzed 
give the effect 
ctting people 


into the 


wall 


homes 
hind the gable 

The object is to 
illustrate the slogan 
The poster 
painted by a 
writer on the 
The main diffiicul 
! 


es encountered 


was 
sien 


spot 


were @¢ lee D 

enough 

and showing real 

looking brickwork 

Agents are Auger 
& Turner Lid 
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PUBLICITY HOUSE. @ CORNWALL ST @ BIRMINGHAM 3. 


ARE YOU SELLING 
A SHOE 
A CEREAL 
A FOUNTAIN PEN? 


These are but three of a number of products which 

would find Poster Advertising a most profitable } s 
lat 

medium. Apart from being an economical form ‘ 

of publicity it enables the advertiser to avoid undue IANCHESTER BILLPOSTING CO. 17 

competition and has been proved one of the best 29 BOOTLE STREET - DEANSGATE © MANCHESTER 2 

means of popularising various products. 


Sheldons with their 112 years’ experience in plan- 
ning Poster Campaigns can give you the best pos- 
sible advice on the use of Posters for national 
advertising or to develop an area. 


Your inquiry incurs no obligation. 100°, * Dry Brush” Service 


for Your Posters in 


Sheldons Ita N. & N.W. London 


Established 1840 
SHELDON HOUSE, QUEEN ST., LEEDS, 1. 


“PADDINGTON 0186/7 


HENDON BILLPOSTING COMPANY 
37 SPRING STREET, W.2 
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Aug 23 (05 hrs) Sept. 23 (02 brs) 


PROGNOSTICATIONS 


Do not be afraid to delegate 
responsibility and take a 
off the 
summer is over. It is time 


for taking stock. Make good 


few days before 


resolutions and put them 
into practice without delay. 
is a@ first step, get hold of 
ask them to 
take the advertising off your 
shoulders.® 


(lovers and 


Aspective Dates 


August 2lst—Bowlers will be 
HURLINGHAM down in. the 
TWO PREDS match on SEPT 
lhth, on which day it is to be 
hoped that the collection box 
NABS a goodly harvest for a 
worthy cause 


September 24th — Prominent ad 
vertising figures are likely to be 
in concatenation at ADDING 
TON under the auspices of the 
PRESIDENT of the ALDWYCH 
CLUB, whose DAY this is 


* 


Glovers 


have Astrological! 
Division 


but otherwise this middle 
weight agency is fully equipped. if 
your advertising appropriation is in 
the ‘teens of thousands this up-and- 
coming agency can probably do 
your sales-curve a power of good 


no 


GLOVERS ADVERTISING LTD. 
% BRouverie Street, E.C.4 


EN 2892 (6 lines) 
Also at Bristo 
Tel 25483 () limes) 
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Materials for site construction—2 


Preservatives for metal 


and timber structures 
By JOHN W. MILLS, 


In the first part of this article (July 17, page 115), the 


director, Mille & Rockleys Lad. 


author dealt with materials for the construction of outdoor 


sites. 


[ALWORK 


separately 


Metalwork 


ise 
i must be free from rust The 
se of paint over rust 1s a com 
plete waste of time and moncy 
Furthermore the use of cheap 
paints falls into the same cate 
gory Generally speaking the 
cheaper the paint, the shorter its 
life as a protective finish. Failure 
to apply proper pnming and 
undercoats 1s the acme of stupid 
t It ws also extremely foolish 
» use the products of different 
nakers for the three separate 
Yases of painting —pri 
indercoating and finishing All 
wutable manufacturers make 
ese three coats “marry” wit! 
each other and the proportions of 
nls, spirits, pigments. etc va 
for each coat according to th 
nake One should always ascer 
sin the correct paint for the pa 
teular job in hand—for instance 
there are at least four primers 


for stee 


m particular 
can be protected by the 
paint, but before painting 


| and iron, for aluminium 


tor hardwoods and for softwoods 


Remem 
structur 
bur the 


Rust 
ren 
Rust 


emove 
the su 
clean 


vttur 


1g 


‘ce present 


painted 


mend that 


ber the cost of paint on a 
¢ is cOmparatively sma! 
cost of labour to pur it 
vut three times as much 
t buy cheap paint 


roval 


iron or steel can be 
d by wire brushing, but if 
not absolutely 
und bright. without any 
then rust will inevitably 
and grow through the 
surface recom 
after wire brushing 


on 


rface Is 


and before applying the priming 


paint 

one of 
phoric 
Jenolite 
effective 
he 


by ats 


also 


the use 
tected 
use 


oesses 


e metal be painted with 
the proprietary phos 
scid preparations, such 
is i cheap and 

Steel ironwork can 
preserved extremely well 
itment which involves the 
molten meta 
nitial cost ts 
nevertheless 


as 
or 
on of a 


rine The 
st high, but 


tid be considered 


yum can be cleaned by 
wire woo! and pro 
nm numerous ways The 
electro-deposition pro 


such as Pyluminising or 


and tumber 
must clearly be considered 


stee! 


Now he deals with methods for protecting these 
against the weather. 


Anodising of Anotinting are 
excellent but rather expensive 
nethods Anotinting. which ss 
really colour anodising. is lable 

fading when exposed for long 
penods of sunlight Aluminium 
can be stove enamelled easily 
ind satisfactorily, but the stoved 
finish does not offer permanent 
protection from paste attack. If 
aluminium js left exposed to the 

nosphere for any length of 
me a greyish aluminium oxide 
deposit forms The growth of 
this deposit becomes slower and 
slower since the actual surface 
f the aluminrum becomes harder 
and harder forming its own 
anodic film Anodising. as May 
now be seen, 1s merely an artificial 


nethod of speeding up the ageing 
process. Alumimum, unless there 
is a specific reason for not doing 


so, is best left alone 
Penetration 

of creosote 

limber is preserved by several 
means Paint has already been 


creosote 


discussed s well known 
and is cheap and effective. The 


depth of penetration of creosote 
varies considerably from one 
type of timber to another; and ts 


less in hardwoods 
be applied under 
but 


Creosote can 
pressure 
cost of 
- in this way for adver 
structures is rather high 
creosote is hand applied 
depth of penetration varies con 


siderably Perhaps the solution 
is to leave the timber to soak in 
» long tank filled with creosote 


for at least 12 hours; this gives 
» reasonable depth of penctration 
and saves a considerable amount 
of time 


Copper napthenate is another 
good form of preservative but 
more expensive than creosote 

The outer plies of plywoods, 

should be remembered. are as 
susceptible to rot as any other 
timber It is therefore wise to 
treat them with a preservative 
Creosote or similar liquids must 
wot be used as they w pene- 
trate the outer plies and attack 
the resin bonded glues 

There are special chemical pre 
servatives such as Permasan 


(Monsanto Chemicals Ltd.) which 
are specially made for plywoods 
and the sheets can he either 
dipped or brushed 
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SILENT. 
SALESMEN 


1952 


MOREY (BARNET) LTD. 


Display Fittings 


BARNET, HERTS 
BARNET 3222 


Telephone 


SILK SCREEN ARTS LP 


97 SHIRLEY ROAD CROYOON 
aAoOrirscOomBete 8147-8 


SPEEDY SERVICE 


) EXPRESS 
DELivEeRy 


PLANNED 
PACKAGING 


WILLIAM W. CLELAND LTD. 
PRINTERS AND BOXMAKERS 
STAPLE HOUSE, CHANCERY LANE 
LONDON, WC2 HOLborn 252! 


FOR GOOD RELIABLE 
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COMMERCIAL FILMS 


‘Achievement is the 
word 


right 


surprising that'in the 
h for a good film title 
ndustr film, somebody is 
stumble on the word 
natural” 
any short list of utles, where 
the film expresses 
ecords of 
accomplishment und)=« develop 
ent from humble beginnings 
IC ls Years of Achievement 
ot be confused with 
s Story of Achieve 
) has every justification for 
g the word “achievement” in 
For, apart from a 
he opening sequence, in 
a retiring manager of the 
gives an embarrassing 
on of stuffed-shirt rectitude 
the film is brilliantly conceived 
“Years of Achievement” is a 
historical film dealing with the 
courage, conviction, and per 
sistence of two men—Ludwig 
Mond and John Brunner--who 
saw a) tremendous future for 
soda in Britain. Having 
nade an agreement wit 
ndustrialist for the 
production methods 
sought without carly 


Ss Nol 


Mate 


vement {isa 


the sudject of 


difficulties overcome 


n 


concern 
mitat 


caustic 


the two men 
success to 


get the backing of a number of 
important financiers 

Finally after heartbreaking 
and negative approaches, they 
find a backer (unfortunately his 
name is not mentioned in the 
film) and the birth of a new 
chemical industry is under way 

What makes this film memor- 
able are the two screen portraits 
of Ludwig Mond and John 
Brunner This is not only an 
cxeellent piece of casting for 
physical likeness, but a real study 


NEW PRODUCTIONS REVIEWED 
By PAUL NUGAT 


of the characters of the two men 
such as one may hope to see in 
entertainment films, but almost 
never sees in the sponsored field 
Brunner and Mond will live for 
the staff of LC.L, for whom this 
film was primarily made, with a 
vividness that no lecturer could 
accomplish. For although it is 
the career aspect of their lives 
which is to the forefront of the 
film we are given sufficient 


ADVERTISER'S WEEKLY 


Mond and Brunner examining the first soda ash turned out at Win- 
nington, A still from “Years of Achievement,” the film of the Alkali 
Division of 1.C1 


The 


ice has 


the drivers 
snow and 


glimpses of their a environ- strain upon 
e 


ment with the public life pursuits 
of Brunner and the academic 
interests of Mond to feel we have 
met them in the round 

LC.L.’s own film unit produced 
the film, which runs for 37 
minutes. 

7 * 

Journey To The Snows is the 
appropriate title for a record of 
the Monte Carlo Rally produced 
by Stanley Schofield Productions 
Ltd. in Kodachrome. The 1952 
Rally produced exceptionally 
severe motoring conditions and 


presence of 
aiso greatly enriched the dramatic 
pictorial qualities of the film. The 
night shots are particularly im 
pressive 

The film is sponsored by the 
Rootes Group and the camera 
naturally focuses on Stirling 
Moss in a Sunbeam Talbot 
although he was beaten at the 
post by Sydney Allard Five 
British cars in the first six was a 
fine feat for our car manufac 
turers. All motorists will enjoy 
the discreet in which this 


Fe Ey A Se 


way 


Presburys Manual of Military Lore Chapter 4 


1 most efiective way to combat local sales 
all in Presburys Screen Advertising Service 
3,500 Independent Cinemas 
England, 
and able to dominate a 


aced throughout 


ind Wale 


e of 15 million cinemagoers, 
enable the advertiser to support a 
force, to consolidate a newly-wor 
r to mount a large-scale campaign 
> according to the 

eral! advertis- 


Whatever the 


advertising operation it is 


for FILMS choose..... 


Complete production and distribution service for all 
types of advertising films, filmlets (colour or mono- 
chrome) and slides. Ask for details. 


2 strategy 


alway good 


remember this 


tactics 


S. PRESBURY @ CO. LTD., GLOUCESTER HOUSE, 19 CHARING CROSS 
ROAD, LONDON. W.C.2. Telephone - WHitehall 360! 
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eagerly awaited ... 


the annual *)*)nd issue of 


MODERN 
PUBLICITY 


COUNTRIES REPRESENTED 
ILLUSTRATIONS 64 IN COLOUR 
A REVIEW OF PRESENT-DAY 
ADVERTISING TRENDs 
by Sir Harold Bowden, Bart. 
it} 


8} ins. Cloth 350. net 
READY SEPTEMBER be 


order a copy now 


THE sti pio LTD 


Mirlor 


orarcay stavict 


$6 aR, 
TeLerHMowne 


“OUT-OF-DOORS 
& COUNTRYGOER" 


ARs vo LOSING 


o~ 
Oren AIR FL RIN ATIONS LTD 
(id Coteny Howse, South King St, 
Manctester I Wi Ack friars ‘4 


“Our Standard Never Faiis’’ 


ART POSTERS 


REEN PRINTING 


- RONATION SPLAY 


DARLINGTON 


Have you got your 


1952 


ANNUAL 


YET? 


ADVERTISER'S 
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Advertisement Rates Fror 


THE SUTHERLAND PUBLISHING CO. LTD 
Cromford Mouse, Manchester 4 
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bilm Reviews—contnued 


FOR QUALITY 
SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


14 WEROTLA BD Londo 


SHOWCARDS PosTeRs 
widow Bris cCUT-OuTsS« 
LICENSED DAY -CLO PRINTERS 


New 
appropriations 


embracing trade advertising aimed 
at plumbers, heating and ventilating 
engineers, sanitary engineers and 
builders etc. should certainly include 
the foremost technical and trade 
Journal. 


“THE PLUMBER 
& JOURNAL of HEATING” 
32 Finsbury Square, London, E.C.2 


ae 


FOR SPECIAL 
PACKING 


a 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 

T. ROBINSON 
STtpIeOs, LIMITED 


72a Plough Rd., Battersea, S.W.1I 
Tel Nos. Bettersee 5300 & 4886 


ninute film has been spon 


he same him 
aiso produce 
at another famous motoring 
event The camera was able to 
rofi from the spilling of oil on 
oud surface which led to a 
pile up” of four cars 
photography in Koda 
colour has given this 
production an allure and sparkle 
) keeping with its lovely setting 
Running ume is 12 minutes 


company has 


ONE WOULD expect a film made 
by a sientist about his own 
work, to incline towards under- 
statement 

In the Story of Antrycide Dr 
Davey has produced a film for 
ay audiences describing LC.L's 
fight against trypanosomiasis or 
sleeping sickness in cattle ir 
shows the life cycle and breeding 
grounds of the tsetse fly which 
carries this disease. Bush clear- 
is part of the campaign, as 
herding of wild game into 
where their roaming in 
can be confined to con 
rolled areas 

These measures would not in 
themselves vanquish the tsetse 
fly, and for this reason LC.1 
have been engaged on the search 
fi a drug which would have 
the effect of immunising the 
cattle against sleeping sickness 
Premature claims were made for 
the complete effectiveness of 
Antrycide in some newspapers, 
but the cheers were over- 
optimistic The film is candid in 
its admission that snags have 
irisen, which do not allow the 
writing of the last chapter in the 
battle against the winged menace 

As a film, “The Story of Antry 
cide” lacks professional polish; 
nt can afford to The subject 
matter affects us al! Africa 
could be a vast exporting area of 
red meat 

* * * 


THE REVOLUTION in methods of 
coal mining is not without new 
dangers of fire risk The 
machinery, such as conveyors, 
looks innocent enough Yet 
worn bearings and belts present 
a serious risk of fire danger to 
the mine-worker, unless inspec- 
tion and maintenance are kept 
at the highest level 

In Fire Hazards, produced by 
Data for the National Coal 
Board, the nature of these 
mechanical risks is surveyed, 
with an eye to the training and 
re-training of all whose job it 1s 
to make certain that the con 
veyors do not become over- 
heated, that rollers are not left 
ungreased, etc 

The commentary is sound and 
the tone of the film treats the 
miner as an adult of average 
inte! ligence 

* * * 


THE FIRST attempt to use the 
screen im support of a course 
on salesmanship is S§ 
Selling. The title might he 
to have two Meanings 
lead one to infer that se! 


ame 
ts the 
parks 
stinets 


said 
It could 
ing sa 
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First attempt to use the screen in 
support of a course on salesman 
ship 

speciality, or to expect something 
about the selling of specialities 
by the trained commercial travel 
ler. It is not, however, the title 
that has caused the film to fall 
between the two stools of film 
and film-strip The trouble, | 
believe, can be traced to the 
script which has sought to keep 
too faithfully to the written con 
tents of the course itself instead 
of using the screen to bring the 
lessons of the course alive. 

That salesmanship is a job for 
the robust of heart and can be 
taught emerges from this 35- 
minute film sufficiently strongly 
to act as an encouragement to the 
sponsor, the National School of 
Salesmanship, to take their experi- 
ment further. “Speciality Selling” 
limits itself to one task-—-the 
right and the wrong way of getting 
to see a prospect There are 
infinite variations in the art of 
making an approach, and if no 
film can inform the novice “on 
the road” which approach should 
be used On cach occasion, at least 
this film will make him conscious 
that he must learn to select the 
right one instinctively, if the 
order book is to be filled 

* * * 


THe pirecrors of Richard 
Thomas & Baldwin Ltd. are 
satisfied that Ingot Pictorial, their 
screen review of work and play 
iS promoting better human rela- 
tionships within the company and 
its associates The quarterly 
cinemagazine has just celebrated 
its 3rd birthday. For the benefit 
of other firms. which may per- 
haps be considering a similar 
enterprise within their organisa- 
tions, the following contents list 
ot their latest issue may be help 
ful in showing how a good screen 
review achieves a balanced selec- 
tion of items 

1 An caposition of the new develop 

company's biggest 
bhw Vale 
of a few strip proiect at 
flash of the fina 

competition 


of their 
werhead 


mecture f their 
juarries 34 years ago and 


coaching two 
payers a hes 


young 
cricket 


wyees participating in the pre 
of the Freedom 

Kidderminster 

the Worcester 


Apart from item No. 3. 
these items can be shown 
wider audiences than the 27 
employees and families 
Pictorial” is produced by 
mical & Scientific Films Ltd 
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ADVERTISER'S WEEKLY 


FOR TEST CAMPAIGNS 


“SATURATION” Since 15th August 


COVERAGE— 


The 
MAalsall Observer 


PROVIDES THE ANSWER 


WALSALL (Boro’ Only) 
Area - - 15 sq. miles 
Population - - 115,000 
HOUSES IN AREA - - - 27,180 
SALES IN AREA - - 29,870 


TOTAL NET SALE (Jan./June, 1952) 


B © I » JN wt have been looking forward 


to hearing from you at their 
new and bigger premises at 


IBLE, nouse 


41-51 CHALTON ST. LONDON, N.W.1 


| The new telephone no. is 
_EUSton 5262/6 (five lines) 


‘British & International Addressing Ltd. 


43,493 
P. MOON 


Observer, Walsall Member A B.( 134 Fleet Street 
Tel. 2137 Tel. Central 3913 


B.I.A. House, 47-51 Chalton Street, N.W.1 
Telegrams: EVERIADRESS NORWEST LONDON 


tonnes q 
If the product involves. . 


Production 
Processing of ferrous or 
Testiag non-ferrous 


tnepecting metals 


METALLURGIA 


MUST CARRY YOUR ADVERTISING MESSAGE 
a ee —aA 
THE KENNEDY PRESS LTO. 31 KING STREET WEST. MANCHESTER 3 
4OnOOn OFFICE a+ seeroeo steter 1Oncon wes 


A ie ~ipee SERVICE 


48,000 of these display units were produced by automatic 
screen process printing, with ten variations of copy-matter 
and colour. Carrying dummy cartons they fold completely 
flat for packing. 


dé Another job well done by . 


éCOY ADVERTISING 


46 BROADMEAD BRISTOL | - TELEPHONE 26817-20460 


“ALLAN” SERVICE 


Many concerns find the Strand comprehensive service invaluable 
Simpty supoiy the basic date thee the Company haadion the toe mony 
idea w finished plate ready for your machine... . 


THE STRAND LITHOGRAPHIC Co. LTD. 


_ 157 FARRINGDON AD., L< Teleph Terminus 269! (4 lines) 
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ADVERTISER'S WEEKLY 


Se ee ee a a §=6hC EE KEY NEWSPAPERS 


THE 


WELLINGTON JOURNAL 
& 


SHREWSBURY NEWS 
net sates 5] ,808 WEEKLY (A.B.C.) | 


London Representative 
DAVID L. CLACKSON, 80, FLEET STREET, E.C.4. (ceNneroi 2626) | 
a ee ee ee ee ee 


Largest Net Sale in Kent 
KENTISH TIMES 


SERIES OF EIGHT LOCALISED EDITIONS 
CERTIFIE 


copies si, 062 WEEKLY 


ae BB rns. 


NET 


onths ended Jume JO, 1952 
A limited amount of space is now available for new business- 
Flat rate 23 - per s.c.i 
TIMES BUILDINGS, SIDCUP Tel: Foots Cray 3077 (3 
London Office: 129 High Holborn, W.C.! Tel.; Holborn 2730 


Besieyneath, Erith and Dertford 


lines) 


alee at Bromiley, Orpington, Eitham 


CANNOCK | 
ADVERTISER 


Cowers the Soot 


sth: 
R 65,000 


CANNOCK CHASE | 


STAFFOROSHIRE 


The newspapers THE COUNTY OF 


of North Essex 


MIDDLESEX 
CHRONICLE 


intensively cover the populous 
and prosperous area of South- 
West Middlesex 


NET SALES 


42,150 


A.B.C. 


136 HIGH STREET 
HOUNSLOW 


HOUnsiow 0016-74 


Lssex County 
Standard 
Gazette 
Braintree and Witham 


TIMES 


Over 6400 « week ABC. cusende ion Bes MOL Balt 
17s. 6d. per s.c. inch Flat Founder Member London Suburbe 


ond Home Counties Press Group 


Prone 
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Births and deaths, free 
gratis and for nothing 
By WILTON EVAN 


DVERTISING men 

watch with interest—and 
in some quarters with dis 
ipproval—a new venture by 
the Muswell Hill Record 
which offers free insertion of 
notice of births, marriages and 
deaths. For good measure an 
nouncements of engagements, 
and wedding anniversaries are 
slso accepted gratis 

The Record has told its readers, 

a front page box, that tt be 
lieves in family life--and in pub 
shing news of all family 
These items are news so 
there will be no charge for their 
insertion 

The experment 
; daring: it 
sh p, even if 
the 1 jingle 

Casting bread upon the water 

1 legitimate device for raising 
the circulation--but is not the 
Record being too bountiful’ 
When crumbs wil! suffice necd 
whole loaves be scattered” 

Are the nursing homes, in and 
sround Muswell! Hi so lacking 
in enterprise that they will not 
insert birth notices (mentioning, 
of course, the place where the 
happy event took place) Are 
undertakers so wunco-operative 
that death announcements are not 
forthcoming from their offices 
at a discount rate? Are florists 
indifferent to the opportunities of 
weddings and anniversaries” 

By such strategems many a 
weekly has built up its “hatches 
natches, and despatches” into a 
sound and prosperous feature. So 
nuch so that some of them have 

place a limit on the number 
»f insertions allowed per family 

. * . 

BROWSING THROUGH the files of 
20 or W years ago, one is im 
pressed by the number of 
punches packed into many 
densely printed columns. Is the 
tradition of hard-hitting and 
vigorous criticism in decline? 

Fortunately, no. The Middle- 
ton Guardian recently refused to 
send a photographer to a party 
at which some young Germans 
were entertained An editorial 
comment was in ro ybust style 

“Nice for the young Germans, 
and jit must give a glow of self- 
righteousness to the Middle 
tonians who did the entertain- 
ing We are probably old 
fashioned, pig-headed and un 
christian But we promptly 
said No n i oud clear 

We would not go and 
take pictures of a party of 
young Germans in a Middle- 
ton Sunday Schoo! There is 
one place in Middicton where 
we would go to that much 


will 


Oecd 


sions 


lacks nothing 
boost reader 
make 


may 


does not 


vowe 


trouble And 
Garden f 
f more than 


where the names of 

2000 Middieton men, killed 

by the Ger wo dread 

ful wars, are insenmbed.” 

Whatever the merits of the 
srgument, the per is not lack 
ing the courage ot i its convichions 

\ fine answer to the faint 
hearts who beleve that criticisn 
should be tempered with caution 

especia en advertisers are 
concerned provided by the 
Leamington whose 
drama crit planning 
shows at the local Pavilion The 
management of the theatre took 
space to rep » the critic, reject 
ing his comments as “grossly mis 
leading, unfair and inaccurate, 
and ir z the public to judge 
for themselves. Which only goes 
to show that firecrackers 
n the water, can fulfil 
a useful purpose 

* * * 

ANOTHER TRADITION 
weeklies is that 
cause. For 
be expected, there 
good tie-ups with the 
drive at the 
month 

The most effective noticed was 
a full page in the Motherwell 
Times with a zebra crossing 
printed diagonally across below 
the slogan “A little care gets you 
there At the bottom of the 
page were listed the names of 
firms which had sponsored t 
advertisemen including coach 
and travel companies, garages 
and schools of motoring The 
idea was visualised by the paper's 
advertisement manager John 
Henderson 

A “Help the Old Folks” page. 
appearing in the Manchester City 
News of weeklies, brought 
such wide reader response that 
the newspapers have establ ished 
this feature as a “regular.” 

With co-operation from the 
Social Welfare Committee and 
old folks’ organisations, the news- 
papers wnte up individual cases 
of need, and accept the offers of 
readers willing to assist old 
people in obtaining comfort and 
essentials 

Twenty-cight kettles, 21 bed- 
steads, and contributions for 
wireless licences have been among 
the hundreds of offers received in 
the first few weeks of the appeal. 

* * > 
ONE OF THE 


that ms in the 
Remembrance 


nans in 


Pa Courier 


has been 


as well 
as crumbs o 


among the 
of helping a good 
as might 
were some 
road safety 
beginning of the 


§ reason 


group 


MOST original of 
severa mpetitions running m 
weeklies appeal ed in the Shrews 
Chronicle 
Competitors had to 
The Weekly Newspa 


is continued on 


the Coronation 


bury 


guess the 
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page 325, after 
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IDEAS FOR PRESENTATION AND PRODUCTION 


COUNTRY LIFE 


[N the hearts of a hug public at home and overseas COUNTRY LIFI 

holds pride ot place is asyvmbol of the British Tradition and way of life 

This public needs no ren ier that a CORONATION NUMBER from 

COUNTRY LIFE will be an historic ecord © e occasion, a work of 

irtistic merit, a thing of beauty and lasting signiticanc: Production 
é : irrangements have already been geared to meet a world wide demand 


Demands tor advertisement space have naturally been heavy and no turthes 
ad “4 1 1 ' 1 
~ colour space is available Advertisers who wish to reserve black and white 


imnouncements in this vreat tssuc should therefore make t iP require ments 


} known without delay. 


/ CORONAT ON 
NUMUIBIE & 


AE A Es, £2& 1, 


Stuart Mander, Advertisement Director, George Newnes Ltd., Tower House, Southampton S‘., London, W.C.2. Temple Bor 4363 (40 lines) 
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Ariel 


roronation Maypole Balloons 


There will be + ivert Z ed 953 than ARIEL 
Maypoles, wt 


themselves 


LEWIs KNIGH IMITED 
oes — oeee — ROAD, LONDON, S.W./9. Tel. LIBERTY 224! 
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ADVERTISER'S WEEKLY 


the complete 
advertising 


agency 


(rm Crawfords 


packaging 
desi igning 


W. S. Crawford Ltd 


Crawfords 233 High Holborn, London WC1 
Telephone: Holborn 4381 
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ADVERTISER'S WEEKLY 


ou will want expert guidance 
on Coronation decorations.... 


;rteseegewet#s Ft eHeestet Re 


Although next year’s Coronation may seem a long wav 
off, the time to plan your decorations or displays is NOW 


j 


choice will be limited, prices may go sky 


It vou delay 
hugh, and labour for fixing may be difficult to find 
Our plans are in active preparation and our consider 


ible For there ts much to 


experience is at your service 
ihout copyright, heraldry, which emblems may, 
uch may not, be used and what you can and 

t doin decorating the outsides of buildings 
know all that, not only from our past experience of 
ition Decoration but also from the fact that we are 
y engaged in decorating buildings for variou 
Remember that decorations have not only to 
put up they have to sfas up tor quite a time lt 


they start falling down it can be very expensive ! 
FOR MULTIPLE STORES 


having a number of shops we are preparing 
t-dozen schemes which can be used separately or in 
ombination  Ulustrations and instructions will enable 
Branch Managers to instruct thei staff how best to use 
these Coronation Decoration units according to the shape 
ind of the building and its windows 
ilso undertake a limited number of specially 
hemes for large Stores, Bank or Business 


Factories on suitable sites 
STREET SCHEMES 


| Coronation we evolved a considerable number 
vet economical, Street Decoration schemes for 
iter London Boroughs. Once again we can 
imique experience at the service of Local 
For both Individual Schemes and Street 
we devise, design, provide, fix, maintain and 
In accordance with our tradition of up-to 
ervice in Window Display we shall have a 
range of Coronation Display Emblems 

and Devices that, in) quality of 
design and good taste, will have nm 
equal. Individual Coronation Window 


Displays are, of course, Our speciality 


+, * * * © © + © * * * 


EVERYTHING YOU NEED 


Our unique service is not confined to bunting and flags and 
plaques, necessary though those are to such an occasion. We 
are also completely equipped to design and provide electrical 
or floral decorative schemes, heroic-size paintings, the best 
of the Royal Family photographs in any size, three-dimen- 
sional Displays, plastic decorations, special fabrics, etc. 

You know you will do some Coronation Display when the 
time comes — why not get it settled now” It will be better, 
cheaper (which we can prove !) and— off your mind! All 
you have to do is ring EUSton 5351. 


Leon Goodman Displays Limited 


HOUSE OF IDEAS « 119-125 WHITFIELD STREET » LONDON W1 = EUSton 5351 
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Coronation 


Year and 


Advertising 


What 


Advertisers 
may and 


may not do 


NE guiding principle must be borne 

in mind by advertisers (other than 

Royal Warrant Holders, who enjoy 
special privileges, protected by law) when 
linking their products or their publicity 
with the Coronation 

This is that Royal photographs, the 

Royal Arms, or other regal insignia, 

must not be used, directly or indirectly, 

for advertisement purposes or to advance 
the sale of goods. 

They must not, for example, be used on 
the covers or containers of any article for 
sale, except in the case of souvenirs of a 
respect of which 
certain concessions have been made 
appear on wrapping 
paper, paper flags or similar articles likely 
to have a short life 


permanent nmalure in 


They must not 


Roval photographs and emblems may, 
however, be used in schemes of decoration, 
including window displays, provided again 
that they are not associated in any way with 
the advertisements of individuals, firms, or 
commodities 

This can be broadly interpreted as 
permitting their use in the decor of a shop 
window or in a decorative scheme for 
premises But it would be 
contrary to the rule, for example, if a shop 


window 


business 
otherwise devoted to a 
special display of a particular product, or 
if the photos or emblems were used to 
embellish such a display in part of a 


window 


were 


Commercial firms and display 


(Tura to next page) 


Her Majesty the , Queen 
inspiration for Coronation 
Photographs which may he 


of course 


N June, 1953, Queen Elizabeth 
the Second will be crowned in 
Westminster Abbey. 

The Coronation, with its tra- 
ditional pageantry, will dominate 
the thoughts of every man, woman 
and child in this country, through- 
out the Commonwealth, and in 
many other countries of the Free 
World. It will stir the emotions of 
millions. 

This being so, it must mean a 
great deal to advertising, too. For 
advertising, if it is to succeed in its 
appeal, must reflect the popular 
mood of the moment. 

Especially, perhaps, is this true 
in respect of British sales pro- 
motion overseas, 80 Important at 
this time. When interest centres in 
the Coronation of a British Queen, 
potential buyers of British export 
goods may well respond to a 
prestige appeal that strikes a note 
appropriate to a new Elizabethan 
era. 

Advertisers and thuse who serve 
them realise the nature of the task 
ahead of them. Everywhere, even 
at this early stage, advertising for 
Coronation year is being planned 
In advertising agencies, visualisers, 


for advertisements 


ADVERTISER'S WEEKLY 


whose vouth and beauty will provide an 


pageantry This is one of the approved 
used for souvenirs and displays, but not, 
Portrait is by Dorothy Wilding 


copywriters, campaign planners are 
debating the problems involved. 
Suppliers of services and materials 
are preparing to meet heavy and 
specialised demands. 

How can advertising be linked 
with the Coronation? 

This is no simple matter, for, 
except within the concessions re- 
lating to souvenirs and displays, so 
many of the obvious pictorial links 
cannot be forged. The rules 
restricting the use of Royal photo- 
graphs and emblems must be 
respected. Advertising must reflect 
the spirit of the occasion with the 
boldness and adventurousness ap- 
propriate to the new Elizabethan 
age, but what it does must be 
tempered, in the true British tra- 
dition, with restraint and good 
taste. 

The object of this Supplement is 
to stimulate thinking, to suggest 
lines of approach, to give ideas for 
copy angles and presentation, to 
give guidance in what may and 
may not be done in respect of Royal 
photographs and emblems, and to 
describe some of the techniques 
and materials available to ad- 
vertisers in planning their Coro- 
nation advertising and display. 
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Elizabeth R 
1953 


re four outline 


A symbolic Crown designed by Milner Gray for the Council of Industrial Design Coronation Souvenirs Committee, as an 


appropriate emblem to reproduce for souvenirs, decorations, displays and favours 


be guided by ther 


ind good taste 


own 
Photographs and emblems may 
calendars issued by commercial 
the name of the firm may be 
the calendar but in such a case 


may be made of its products 


iso appear on lines not 
advertising 

objection to the use for 
and other 
that do not closely 


Royal ¢ 


purposes of crowns 

nbhaols 
resemble the design of the own 
or emblems 


The position with regard to Coronation 


Advertisers, printers and others in doubt 
on any point in connection with the re- 
production of Royal emblems should submit 
their designs to the Lander Secretary of 
State, Home Office, “EF Division, White- 
hall, London, S.W.1. 


Advice and information 
obtained trom the following: 


CORONA Souvenirs The Council of 
Industrial Design, Tilbury House, Petty France, 
London, S Wot 


Royal Prorocrarins Keeper of the Privy 
Purse, Buckingham Palace, London, 5.Wo1. 
The College of Arms, Queen 
Victoria St, London, B.C .4, is willing, for 
payment, to supply drawings of the Royal 
Arms, Roval Cipher and Roval Standard. In 
Scottand, the Lyon King of Arms, HEM 
Register House, Edinburgh, 2, may be consulted 


can abso be 


bitmwatiom 


outlined in a 
« oun ot Ir 


the guidance ven 1s 


memo 


dustrial 


specifically to permanent 
v¥ relevant to window 

displays anc orms of decoration 
The t “ tf rules ncidentally, 


does ippare!, excemt for well 
designed head squares and scarves 
The following restrictions 


the Counc! o ra 


according to 


Desiz must be 
observed 
Royal Arms. The 


heraldry must 


There are three versions as shown above 


The de 
Queer 


and 


appear 


lf show in 
shades of red, blue 
The Coat ot 
shield 

Royal Cipher. |! 


the colours shown for 


correct colour, the proper 
and gold must be used 


Arms should be shown on a 


reproduced in colour 
the Crown must be 
correct, 1e. red tor the central background 
(the Cap) of the Crown 
pearls round the top 


white for the 
and for the jewels 
round the base, reading across, red 
blue, green, red 
Royal Crowns 


exact 


\ Crown must not be a 
Royal 


symbolical 


reproduction of any of the 
Crowns but should be a 
interpretation of one such as is shown in 
the black and version of the Royal 
Cipher, or on cap badges 

Royal Regalia 
pieces of the Regalia, such as the Imperia 
State Crown, St. Edward's Crown, the 
Orbs, Sceptres or Swords of State must not 


white 


Reproductions of actua 


be used 
Royal 


colours shouk 


Standard. 


The details 
be correct 

Royal Photographs. 
Duke of Edinburgh are the only 
of the Royal | 
may be used of 


of the 


The Queen and the 
members 
imily whose rotographs 
s tographs 
Quee ar the Duke 
together they { not be show: 


mounted by : rown or with the date 


It must not be used for advertisements. 


the Coronatic the Queen ts being 
Approved photographs can be 
obtained from Camera Press Ltd., Russell 
C ourt Coram St WC.) or Photo 
Centre Ltd., 2 Brick Street, Park Lane, W 
Under the the Council of 


crowned 


auspices of 


Industrial Design, a © oronation Souvenirs 
Committee has been formed to promote a 
high standard of desigr 


This 


Gray to design a symbo 


Milner 
ic crown suitable 
This 


three sketches, for 


Committee ssioned 


comn 
for reproduction in Various media 
design embodied 


use in line, silhouette, and embossment 
The same artist has prepared a rendering 
of the Royal Arms, simplitied and freely 
drawn 

Facsimile prints of the four sketches, on 
sheet, can be obtained from the 
They be used for 


street decorations, displays and 


one 
Council tor £1 may 
souvenirs 
favours, but not, of course, for advertise- 
ment purposes. Their object ts to provide 
manufacturers who may be in doubt as to 
they can and cannot do with an 


approved design conforming to the rules 


what 


given above 

Coronation colours have been devised by 
the British Colour Council, 13, Portman 
Square, London, W.1, from whom speci- 
mens can be obtained 
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The Copy Angle 


THE OTHER HALF IS Style 


By HOWARD WADMAN 


inceritys HALF THE BATTLE: 


What are we going to say, and how are we going to say 


it?... We 


want to catch the general mood and express for millions what they 
feel, rather better than they could express it themselves... The 
Coronation is surely a moment when the advertising business may 
forget its horror of good writing, and even the most hardy philistine 
among our clients may let through a phrase or two lit with a Churchillian 
sense of the past in which our superb language was forged. 


HE best things in life are not only 
free; many of them are also corny 
I mean things like Spring, Christmas 
good will and young love. It is by no means 
easy to write or think in a fresh and inter 
esting way about such subjects as these, 
and yet they are constant and unavoidable 
stretches of the copywriter’s beat 
In the same region, where cliches lurk at 
every corner, and platitudes readily offer 
their plump charms, we find the pomp and 
circumstance of British monarchy and all 
that will be involved im next year's 
C oronation 
Let no-one misunderstand me. I do not 
for a moment belittle this milestone in the 
nation’s life. Attempts to contract-out of 
a great Common emotion belong to a tire- 
some pose that 1s more than usually 
advertising man And 
this occasion will stir millions of hearts 


ridiculous in a 


It will be a catharsis discharging the pent- 
up personal devotion of an empire. Its 
central moment will thrill the world 


* * * 


For consider the sheer romance of it 
A young woman, a charming and sincere 
young woman who ts wife and mother, will 
pledge herself in all the solemn grandeur 
of Westminster Abbey to the overwhelming 
task that is her destiny 
the shining symbols of a power that does 
not exist, and the assurance of a love that 
does. In a great company of lords temporal 


She will receive 


and spiritual, and of elected governors of 
every colour, this girl takes a crown and 
becomes the incarnation of an idea that 
holds a commonwealth in being. The wide 
earth does not afford a spectacle that 1s at 
once $o gorgeous nits trappings, so Moving 
n its implications, so simple and human in 
ts scale 


4/i that is true, and so true that by next 
Yet that is 
the material out of which we in advertising 


June it will be unbearably trite 


will have to build our commemorative 
hrochures and fill the bulging Coronation 
numbers What are we going to say and 
how are we going to say it? There are some 
honers we want to avoid and some qualities 
it would be nice to achieve 

British advertisers are not likely, I think, 
to fall into the trap of over-familiarity and 
lack of respect Lése-majesté does not 
tempt us because as a people we understand 
perfectly well that whereas it adds enor 
mously to the appeal of royalty that they 
are human, it subtly detracts from the 
magic to claim any member of that family 
as “one of us”. Those who regard them 
selves as completely rational (bores and 
prigs to a man) may find the whole idea of 
hierarchy offensive; the rest of us are well 
content with the confused and satisfying 
emotions we inherit from Shakespeare, 
and find no difficulty in granting the “pre- 
eminence and all the large effects that 
troop with majesty” 

No, the danger to which we are much 
more likely to succumb 1s that of falling 
over backwards in our efforts to do 
obeisance. Creative men whose clients are 
members of the Royal Warrant Holders 
Association will know with what painful 
punctilio the rules of that circumspect body 
are observed. Indeed, we all know business 
men so stiff with loyalty as to have what 
amounts to a dislocation of the limbs 
Copy written for them has a long process 
of emasculation ahead of it, and will emerge 
from their board rooms incapable of giving 
either offence or a flicker of interest to 
anyone 

Respect is one thing, servility is quite 
another. The high, bleating note of the 


ADVERTISER'S WEEKLY 


sycophant has never been pleasing to 
British ears and we shall do well to keep it 
out of our copy for the Coronation. Closely 
linked with it ts an anxiety to do the right 
thing, so intense and so terrified, that in 
the end the only ideas that dare be com- 
mitted to paper are formal and frigid, 
neutral and null. Let us remember that we 
are not writing for the court, but for the 
public. We want to catch the general mood 
and express for millions what they feel, 
rather better than they could express it 
themselves 

Another fault which comes easily to us 
is that of incongruity. A coronation is a 
time, perhaps, when grandiloquence may 
be excused, but even then grandiloquence 
must have an adequate peg, or it falls to 
the ground with a flop. Here is the kind of 
thing we shall undoubtedly get: A picture 
(meant to be in the manner of Matania) 
showing Sir Walter Raleigh spreading his 
cloak in the mud for Elizabeth the First. 
Copy “Just as the Elizabethan courtier, 
with superb gallantry, offered his cloak to 
prevent the soiling of his sovereign’s foot, so 
the Solihull and West Bromwich Brass- 
founding Co. Litd.—makers of the world- 
famous Reliance anodized ever-flote ball- 
cocks —offer their deepest respect and 
loyalty * etcetera Such stuff is not 
merely silly. The cloven hoof of insincerity 
appears in the determined plug, and 

sincerity has a way of revealing itself in 
errors of taste 


* . * 


Consider further that the Coronation 
will produce a spate of the expected. 
Those who like their advertising to be not 

ite the same as everyone else's will have 
to put their thinking caps on. Already the 

hoto agencies are being combed for 
ery available picture of Windsor, the 
\bbey, Buckingham Palace and the Family 
When the bewildered reader puts down the 
Special Number he 1s going to find it very 
ficult to say whose advertisement he has 
en, well-nigh impossible to affirm whether 
(Continued on page x) 
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Advertisement Conception and Design 


In the New Elizabethan Age 
the Approach Must be Adventurous 


B If the spirit of the phase “ New Elizabethan Age” is to serve us at all, 
» emphasis must be shifted from “Elizabethan” to “new”. The “new” 
‘| - must take its key from contemporary life. The occasion calls for a 

ABRAM GAMES porary 
bold, imaginative, adventurous approach. ... Advertising will have 
F.S.LA failed if the easy way out is chosen and a sea of rubbish results. 


FAVE best: Britain in 19St, the Coronation and one « hopes they will Furniture, Architecture, Interior Decora 
Coronation be portrayed with taste, good drawing and tion might well be tempted to capitalize on 
The closeness of these two great judgment the popular wave 


events suggests that for Advertising These symbols cannot Fnglish history has even us a rich 
womething to be learned from the = express the of the time tradition which we would be wise not to 
experrences of the Festival On that In a feverish title to the new ignore. To use it well, we should endeavour 


them! publicity emanated from reign, the “New bethan Age” has to adapt its lessons to our own day and 


i) Othee and to a great extent somehow become common currency. Un needs. If this is not done and the far easier 
d the general tone and standard of known at the begu 


' 


gv of the year, it was way of grafting outmoded traditions on to 
ity. The unexciting nature much publicised by the press and now contemporary life is taken, the result can 
millions of only be retrogressive Many aspects of 
It may soon take its place Victorian life and tradition were admirable 
ire of advertising generally along with “The Naughty Nineties” as a but the Victorian Rev 
to match the achievements of the Festival popular express 


publicity (with a few notable colours the immaginat of 


ist be held partly responsible British people 
the sad val has done much 
m of a period which has damage in setting back our own design 
architects and engineers, as well as its not yet properly begun and which cannot development Instead of research and 
designe! be viewed in retrospect’ It offers comfort experiment starting m 


our own condi- 
The C orom il have tal ing 


visions of the glones of the past as trons of life, whole passages and styles of 
« the task ad tising balm for troubled thoughts of the unknown the Victorian 


age are grafted = imdis 
rit of the event future This phrase may yet prove a criminately on to 


our design Because 
yple the Coronation marks gigantic pittall 


many of the present generation are un- 
familar with that age, the results are 
symbols then, we cat hailed as “new 


i new stage in our national * * 


tacrucml time. The hope Along iring, original” whereas 


{ 
confidently e an Elizabethan Revival they are merely hollow imitations of the 
with a ance: Elizabeth hersel period. If the “New Elizabethan Age” 
shich can express a public Hilhard - atur Drake ousts the Victorian Revival it will have 


willin turn, match the hour? = Galleons. Doublet and Hose . | been of some service at least but ut threatens 


y come is impheit in the 
in we hope that this time 


too much is a temptation — the paraphernalia « age. re red to give us something even worse! 
tter disappomtment This will come as a boo rect tarved So the spirit of th rrase is to serve us 
rom the Festival for “surtable a empha f shifted from 


other fields o esign may come ) eth ! f ‘ from 
. . ld e » } 

er this we should examine regard the New ibethan Ave” as ; rs and simp the future, strange 
{ 


convement substitut for progressive fe d hazardous 


are likely to succeed” — fy the past, 
Try ire 


ippear to believe search and in ‘ lexpression. Fashior The “New” must take its kev from con- 
Hiustratwon 1s 


ected w Royalty, the 
onwealth,  ; the like 
inv such 

tomcal to be 

The very sensitivity of the 
the opportunity for sent 
“ We ca resign our 

! Heads, Crowns, Orbs, 


deed the symbols ¢ 
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Into a New Era of Selling... 


The Coronation Year with its ample opportunity 
presents particular problems for Advertising and Selling. 
The Astral Arts Group of Associated Companies 

offers a complete service for the design 


and production of modern planned Sales Promotion. 


Design, Layouts, Lettering, Photography, Printing and Display 


a The Astral Arts Group Limited 


Mercury Displays Ltd © Atlas Photography Ltd © Anvil Press 


Now situated all under one root: 


171 New Bond Street W.1 Grosvenor 8711 (Ten lines) 
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& Q DISPLAY and 
EXHIBITION SERVICE 


can create and design 
anything from a single _ 
counter display to a e 
complete exhibition 


* COUNTER DISPLAYS : : x 


* LIFE-SIZE OR MINIATURE FIGURES 
IN PLASTER PAPIER MACHE OR RUBBER 


* WINDOW BACKGROUNDS 


* WINDOW DRESSING SERVICE 


EXHIBITION STANDS AND SERVICE 


1 Harris & Sheldon Ltd von 


46 Great Marlborough Street, London, W.! Tel. GERrard 8955 


Exhibition Works, London Tel. North 2475 
Also at Birmingham, Manchester and Glasgow 


And at WOODGATE, LOUGHBOROUGH, LEICESTER Tel. Loughborough 3491 


ee ie _— a, ea Ae wim ¥ ,\.. == ee ers i‘ 1: ee, ee - 5» ar > 7 sy Ve. 7 a 
phe es \ \ \ a 4 OR a 
oF thin 
SO —“CSCSCSC‘(‘C(SCS'ds Rede 
’ Pre 
a & 
remem vers 
LC : 
LLL . 
ET 
SS ———————— i fa 
TS LLL a, 
= - ‘ds 
b at x 
i ea 
fay 
i 7 
an fi 
he “14 
ny . 
te 7 
|—ChL oo 
5 . 7 
a m ie. 
‘ mit). 
x ] st 
43 ally 
yy re 
4 
" ; 
Er 
—_ ae 
<* 4 
sf 
. 
, - 
{| ee ‘ ” 
eon 
a. - b 
* | ess 
, P 
. ee | 
¢ 
i 
‘ } ‘ 
4 : 
: " ° Laem ; 
ees a 
. ) See 
ya 
Re at 
aa. 
| ia 
ul 
b 
J 
4 ay 
: i oon 
a 
| ¥ , 
oat if. 
f RR ee. 
SSS 
SSS SSS nt 
ee 4 
RR eT / 
q ; te 
See 
a 
_— ae 
z eco 2 5 i: 
eee ae \ ‘= ‘= i S45 a, see os We ck : Q oa sy 7 ‘ys bs ‘oe. @ Y ae 
1 sR Boi ‘5 oa Sie . ae Pe ae as _ Ey 7 roy ae e a a 
+. oa oy ~— - rr, 4 > tae a Doge Rbar, oa a a a) rec 


ADVERTISER'S WEEKLY 


PP Per rrr err teeter t eee es eeeeee 


The Printing Industry 


ere eee rier err ir heer ss 


The Time to Plan Your 


Coronation Print is Now 


By bk. RUSSELL BAYLIS 


Preside nt, British Federati: f Waster Printers 


My guess is that we shall have a rush to contend with, but that we — We have lost none of our 
shall handle it without real difficulty and without delay. Plan now to res saa and pageantry or feelings of 
take advantage of the market to get the best and the most economical, Paiotsm all of which adds up to the 
with guaranteed delivery on time and without fuss. fact that history 1s going to repeat, if not 
excel itself Newspapers and periodicals 
will follow and report the activities of our 
Queen as much as ever they did; and 
It the printu industry be able overseas It this pr to be so we shall advertisers, though careful not to commit 
to meet the demands on its re have nothing to fear from the bogy of any breach of good manners or good taste, 
sources during Coronation Year? 1981 shortage of pape will not prove any slower than in 1937 in 
the question that has beer j me But what of demand’ Will that be much — finding a way of presenting their products 
sort of questior ld fas affected? Perhaps history will give us the in a manner in keeping with the occasion 
swer, Forif say “Yes”, there answer to this questio King George VI All this will need printing. Consider just 
that it might encourage some was crowned in May 1937 and the pre 1 few of the people who will be having 
» think (though ill-advis ‘ ceding year saw the presses hard at work special printing The Government will 
the master printers president = producing a flood of books, supplements to require new stamps, banknotes and 
nters will be easily periodicals and newspapers, posters, and — security printing. The catering trade, the 
printing orders next 5 advertising material of all kinds linked in hotels and restaurants, the holiday resorts. 
int thinking about for 3 some way or another with the C oronatior will need prospectuses and programmes, 
On the other hand. if Is + m rn The entertainment industry and the trans 
encourage some t Ise port and railway organisations will need 
of commemorat The train of events then, bore a striking = posters, timetables and handbills The 
vear, whilst if | say similarity to those of to-day. The British — tirms supplying decorations, flags, electric 
ty of shirking the quest Colour Council was evolving a series of lights, fireworks, and costumes will need 
ertainly be able to n t coronation colours St James's Rose Sales) promotion = literature Those in 
mn us during ; ror Marlborough Blue, Buckingham = Lilac charge of local celebrations the organisers 
is, the present vear of | Holyrood Green and Coronation Gold of sports, galas, operettas, shopping weeks, 
no doubt of our a \ which were widely used in printing of all pageants, thanksgiving services and the 
ry chents and all advertising kinds. Though the use of the Roval Crow: like -will need notices, tickets and pro- 

r chents with adequate Cipher and ms Was not permitted in grammes 
composing, mach eg and association th advertisements, adve All will require something a little out of 
tisers and publishers used a great vanety of — the ordinary — and almost every firm will 
ew of the quite su and national symbols and heraldic signs to wish to give a coronation flavour to some 
hanges in supply decorate their wares in a topical way. They piece of its day to day printing. This will 
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perfumes coronet-shaped — bottles guess 1s that we shall have a rush to contend 
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STAPLES PRESS 


printed 


this supplement 


Your Coronation Year Campaign 
will call for high quality 


printing 


Consult Staples Press 


STAPLES PRESS LIMITED STAPLES PRESS INCORPORATED 
Mandeville Place * London W.] 70 East 45th Street New York 
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BIGGER AND BETTER DISPLAYS 


The Display Craft organisation 
nechanised, factory bays devoted to the quantity 
production of giant display un 
tisers—silk {screen printed direct 
timber or plywood of any tt 
f brilliant colour combinatior 


PRODUCED 


OVERNIGHT 


screen ¢ ting «s the ideal process 
gent campaigns The illustration 
ght shows one of a batch of display 
nade by Displa raft, Led 
y for the manufacturers of Albany 
ettes Screen printed n four 
s. these displays were produced 
ght t atch a trans-Atlantic plane 
ef 1 special dollar-earning sales 
ec st one example of the speedy 
perat Hered ¢ i1tional adver- 


and their agents by the Display 


ts for national adver- 
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CORONATION YEAR ADVERTISING 


demands 


“PAPER WORTHY OF THE EVENT’ 


* FANCY PAPERS 
* COVER PAPERS 
* DISPLAY PAPERS 
* WRAPPING PAPERS 
* TICKET BOARDS 
* MENU CARDS 
* INVITATION CARDS 
* CORDS and RIBBONS 


L. S. DIXON & CO. LTD. 
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ADVERTISER'S WEEKLY 


Ou 
DOMINATE the setting scene 


Coronation year selling will be both easy and hard. 


Easy because millions of people will be in a more receptive frame of mind to anything that will bring out 
the gay carefree spirit which is associated with celebrations of this kind. 

Hard because your competitors, ali of them, wil! be striving for every precious shilling of available 
purchasing power. 


During this period of high-pressure selling, advertisers must 
dominate the scene at the point of purchase with every available 
sales-aid they can muster. To do this effectively three things are 
paramount : 

@ an attractive, eye-catching design 
@ skilful use of colour 


@ a well constructed display unit 


Britain's 'eading mechanised silk screen printers, Display Craft, 
Ltd., do all three—and do them well. 


Such has been the success of the Display Craft policy of special- 
ising in the production of showcards and cardboard cutouts by the 
silk screen process that extra plant has been installed to double the 


printing capacity. This enables advertisers to reap the benefit of long runs at 


| 4REE-DIMENSIONAL lower than ever cost. Your telephone puts our service at your fingertips. 


Above: a charming combination of mech- 
sed silk screen and lithographic printing 
duced for Messrs. A. & F. Pears, Ltd. Eight 
usand of these three-dimensional units were 
duced, the screen printing, cutting, creasing, 
4 final assembly being executed in our new 
int-of-sale’ screen printing factory 


88 ACRE LANE, LONDON, S.W.2 TEL. BRI. 787! (4 LINES) 
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AONERTISERS WEEALY 


be a great 


Paper Making and Conversion : ia tata . 5 ban enhine 
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Tell Your Paper Maker “jadi ck pe al desi 


the na ’ d be adequately 


/ ste 1 w hackerounds 


What You Want From Him “te manufacturing commerciat station 


can, througt “rsion side, produce 


commercial station that would appeal 
not only to us here Great Britain, but to 
by HORACE RK. MARTIN sany viehors from si pam of Ge wate 
who are expected visit this Country, not 
Lid only for the Coronation ceremony but 

during the ¢ 
Of the many VS 3 designs which 
. : can be adopted ould mention the 
Ihe paper maker to-day is once again able to be the handmaiden of special printing and manufacturing pro- 
the consumer. He can give the best service in Coronation year if Cocco. of envelope manufacture whereby it 
users will approach him and tell him what they require. s possible on a rotary machine to produce 
ypes that can be printed in three 
colours : our inside and two colours 
outside or the reverse, in such a manner as 
yi Coronation i. both the cok ot 1 are quite to give a four colour effect These envelopes 
paper makers roducers of likely to be produce { adopted by the are an advertising medium in themselves, 


paper products are giving thought fashion world and they can be produced s ) circumspectly 
wart they can play in helping ther Thirdly, the manufacture and printing Of oo nor to be offensive. | would advocate 

to mark the occasion. There coloured boards their use by all advertising and public rela 
they can do, and it may be timely Such boards, whu ire verte nto tion officers hid resorts, and H.M 
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ADVERTISER'S WEEAKLY 
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THE ADVERTISING DEPARTMENT 


The B.E.T. FEDERATION LTD 


STRATTON HOUSE - PICCADILLY - LONDON: W:-! TEL: MAYFAIR 6886 


Teste ~ —Weaslern Welsh — Yorkshure Traction —Yorkahure Woollen 


East Wudland 
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ADVERTISERS WEEALY 


Window Display 


Striking Effects can be 


obtained by 


Use of New Media 


By BEVERLEY PICK 


What is required is a proper compromise between tradition and 


< ontemporary treatment. 


It is in the application of the traditional 
symbols that the key to a new approach lies. 


Striking effects can 


be produced by the use of new media such as paper sculpture and 
illuminated symbols produced in the sprayed plastic process. 


Ht Festival of Britain gave a great 

impetus to good contemporary design 

It ws therefore reasonable to expect 

a much higher artistic standard in the con 

ception and execution of decorative 

schemes for next year's Coronation than 
was evident on previous occasions 

But the scope for originality and creative 

adventure will be limited by the fact that 


pageantry must be based on tradition, in- 
volving all the familiar symbols and devices 
of heraldry. What is required is a proper 
compromise between tradition and con- 
temporary treatment. 11 is in the application 
of the traditional symbols that the key to a 
newer approach lies 

Coronation decorations will fall mainly 


into three groups These are: official 


"s cunrsren oe b] 


Las 
g seowncon o's 5 gaits 


uc Time pore oF ut 


decoration of the Coronation route, public 
buildings, and main thoroughfares through- 
out the country; external decorations 
sponsored by business houses and stores; 
decorations in shops, offices and factories. 

Shop window display comes within the 
last category, and my subsequent sugges- 
tions are intended to apply in the main to 
this, though they are applicable in principle 
to any type of decoration 

First, a word on colour schemes. Here I 
would stress that the use of red, white and 
blue is not necessarily the only solution. 
The introduction of matching shades and 
background colours is desirable to contrast 
with the predominance of flags and bunting. 
Care must be taken with such matching 
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Have you a 


packaging problem? 


The packaging experts at 
Bowaters work with paper in 
dozens of different ways. 
What they can do with paper 
will lighten many a designer's heart. Perhaps they can 


help with your packaging problem ? 


4 


THE BOWATER ORGANISATION 


HANOY E » LONDON, W.1 * MAYFAIR 9266 


Y TARSAL 


PACKAGING DIVISION 
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Window Display, by Beverley Pick—continued 


shades that 
white and blue 


colours since there are mar 
clash with the red 


The basic device for most decorative 


sxhemes will once again be the trophy 


flags arranged in a group over a stield that 


nay carry a whole range of symbols 


appropriate to the occaswr 


Here striking effects can be obtained by 


the use f new media that were either not 


available or not extensivel wed at the 


fern ft the last Coronation bor indoor 


decoration for example paper sculpture 


offers many fascinating possibilities 

bor outdoors, there is the recently intro 
duced range of tluminated symbols pro 
duced in the new sprayed plastic 


have the 


process 


These advantage of looking 
equally colourful by day and when inter 
nally lit by night 

Red bunting will 


obviously be the mainstay of most schemes, 


white and blue 
but let us hope there will also be available 
more unusual materials for draping effects 
I have in mind fabrics in purple, gold and 
deep blues, with repeat patterns featuring 
in approved 
Thistle, the 


emblems 


designs the Crown, the 
Royal Cipher and = other 
Such materials should be suitable 
for indoor or outdoor use and should 
therefore be weatherproof 

The more contemporary wallpapers pro- 
duced by several leading firms are likely to 


provide a simple and striking way of pro 


viding backgrounds } vering panels 


and shields There are a sent available 


several attractive | laurel 
wreath designs 

Striking effects for the background treat 
ment of window display are possible by the 
use Of repeat patterns composed of one or 


other of the 


emblen 1 symbols n 


volved Such Patterns may De srranged in 
the form of a studded wal! with the symbols 
constituting the studs. In this case they are 
best reproduced by the photostat process 
mounted on suitable board and cut out 
Here help to 


enliven the Fleur-de-lvs, for 


again varying tnts may 
display 
suitable for cutting out to 
while the Roya 
perhaps 
circular disc 
7 * 

In this connection it mieht be remembered 

that the Tudor Rose wa 


emblem of Elicaheth the rst 


instance, are 
shape 
etc are 


Cipher, Crown 


better placed in a 


t fact the favourite 


In view of her youth and attractiveness 
portraits of Queen Elizabeth are sure to be 
A glance through 


photos and records of past occasions pro 


featured extensively 


vides few examples of portraits bearing a 
proper resemblance to the Sovereigns con 
cases the only clue to 
Imperial 
methods have 


cerned In many 
identity may be found in the 
Reproduction 


improved in 


crown 


vastly recent years and no 


1, 1982 
longer can badly printed or poorly drawn 
images De 

By far the effective 
vf dealing with this aspect 1s to use 
largements which nowadays may 


ustified 

safest and most 
method 
photo-e 
be blown up to gigantic sizes and which 
with a lacquer 
ng them suitable for exterior 


can be weather-prooted 
coating, mak 
purposes as well as indoors 

Where possible it would seem desirable 
to let display be 
decorative An 


informative as well as 
feature, for 
devised by obtaining 
reproductions of old prints of past 
framing them 
possibly with specially designed 
paper sculpture frames for inclusion in the 
general 


interesting 
instance, might be 
phot 
rewgning Sovereigns, and 


suitaDly 


display 


4n additional feature might be made of 
the tw Queen ft 


special empha 


abeths by putting a 
m their portraits, such as 
tinting the whole picture to lift them out of 
the sequen 

4 feature of so many celebrations of this 
kind in the past has been the large amount 
of inferior artwork and hackneyed treat- 
ment. This need not be. Where competent 
artists are not available, charming and dis- 
may be obtained by the 
reproduction of existing material and by 
old pictures and etchings, enlarged and 
treated 


tinctive effects 


The elaborately drawn frames so 
prominent in old publications form an ideal 
setting for Coronation displays. So do old 


printers’ rules, borders, etc 


Roya! Crown 
in relief-ply. 
An example of 
design and 
craftsmanship 
by 


DISPLAYS LTD. 
332 EUSTON RD. 
LONDON W.W.1 
EUSton 5715. 
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- OVER THE YEARS we 


have built up a reputation of 


which we are proud for the 


photowork 


SUPPLY ROYAL PHOTOGRAPHS This bold yet dignified 16 Sheet for 


desioning and printine of outstandine Posters. 


OF The Nestle Co. Ltd., is now appearing 


- 
ay thronchout the country. 
H A 3 Vi tthe raf UCOW 


Weare always happy to place the services of 


po fo Royal Family our studio at your di sposal or to interpret your 


oun ideas. ~ Telephone us at HOLborn 8082. 


ANY QUANTITY ANY SIZE 
MONOCHROME OR COLOUR gin 
WRITE FOR ILLUSTRATED 


a ee _ INsWAY PRESS 
photowork Lid. "Sienna 


AND LILYWHITE LTD. 


HEAD OFFICE AND WORKS: | LONDON OFFICE: — ARTISTS IN PRINTING 
BRIGHOUSE,YORKSHIRE 73 BAKER ST.,.LONDON,W.! 


Tel: BRIGHOUSE 1[240-1.2-3 Tel: WELbeck 0938-9 


Kingsway House Kingsway London W.C.2 Works—Bard Road W.10 
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Packaging 


Suggestions for Souvenir 
Packs in Metal and Plastics 


Distinctive souvenir packs in plastics or metal will be appropriate during 
Coronation year. Two expert contributors give information about materials 
and techniques available and suggest how these might be effectively used. 


Gay Containers in 
Metal Again 


A. 1 PALLETT, Publicity 
Manager, The Metal Box Co. Litd., 
write 

ftven hefore the invention of 
printing 1 1a7S metal 
lily decorated with paper 
transfers were the 

ontainers for 
oroducts At 

cing it became 
souvenir boxes i 


i number 
times 
hithonal issuc 
celebration of the event The 
believed to have 
for Queen Victoria's Ju 
th the exception of a few s 
xiuced for the Festiy 
highly 


none of these 


containers have 


the British market 


» nw tos 


since before the war. This has been 
fue promarily to the shortages of 
both aluminium and tinplate. The 
price control on such products as 
confectionery, biscuits and tea has 
ilso acted as a deterrent to their 
reimtroduction, as the product 
manufacturer until 
recently add the price of the con 
tainer to the selling price of the 
product 

To celebrate 
st 


could not 


Coronation year 
will see the return of these 
gay souvenir contamer to our 
Many will be in aluminium 
because this 1s now in much freer 
supply Tinplate ts still subject to 
under the packaging 
“gulations The Board of Trade 
however, recently stated that it 
msider applications for licences 
product manufacturers = for 


shops 


restrictions 


Choosing the right paper is never 


use Of Spicers paper consultant. 


tinplate 


fainers 


Cveronation souvenir con 

As far as ts known at the time of 
writing, there ts no suggestion of 
iny rehef from price control, and 

the case of goods which are 
affected it ts assumed that the price 
of the container will still have to be 
shown separately from the price of 
the contents 


Transparent Packs 
Brightly Printed 
R. MACDONALD WATSON, 
Publicity and Office Sales Manager, 
BX Plastics Ltd. writes 
LASTICS for packaging 
are being developed so as 
to combine originality in 
presentation with protection for 


ai 


lood-to-the-head business when you make 


Artists, art directors, advertising managers, studio managers 


and print buyers are offered a service based on the accumulated knowledge 


of three hundred vears: a service that quickly tinds for you the 


most sensible and attractive paper for any purpose. 


speaks tol 


Telephone: CENTRAL gait 


19 New Bridge St., London, E.C.4 


t decorated metal 
male commemorate 
of Queen Victoria 


One of the earl 
miainer 


the Jubilee 


merchandise at 
Beca ise 


ment the 


economic cost 

fulfil these require- 
tendency is towards 
that can be 
embellished with brightly coloured 


they 
transparent packs 


printing 


this 


pre-eminent 


For packs of description, 
and they 
table if something 


required for Coro- 


plastics are 
ire Obviously su 
distinctive is 
navion year 
To look first at the rigid or semi- 
d type of pack used to display 
themselves 
oured and designed, 
ncipal material ts film cast 
wetate and moulded 
ape, which can be 
cemented or sealed, as in the case 
toothbrush con- 
ised as a box for flowers, 
tonet articles, etc This 


which are in 
tivel | 
veiv co 

WT CCLUIOSE 
to any desired s 
of a well-known 
tainer, of 
perfumes 
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A. S. KNIGHT LIMITED 


artists’ agents For Coronation 


representing sd 4 - > « 
aia Display and 
Marion BARKER 
Leslie BOWYER 
Hilary BRADSHAW 
Russell BROCKBANK 
Alan CRISP 
Anthony DEVAS 
we oe DOWSETT 
Gerald FANCETT 
Harold FORSTER 
Ruth FREEMAN 
Grace GOLDEN 
Leonard GILLEY 
Beryl HARTLAND 
Norman HEPPLE 
Andrew JOHNSON 
Pierre LOUCHEL 
Francis MARSHALL 
Fred MIDDLEHURST 
Gordon NICOLL 
Alexander OLIPHANT 
Joan PACE 
Charles PAGE 
Veronica PAPWORTH 
Edwin PHILLIPS 
Dudley POUT 
Andrew ROBB 
SILLENCE 
Marjory SLADE 
Eric STEMP 
John WARD 
Harry ZELINSKI 


Packaging Papers 


= 


iY 


ee 


SEE THE 
STANDARD SET 
by SANDERSON 


Sandersons are the finest exponents of good 


contact: 

A. S. KNIGHT (man. dir.) 
R. P. GRESTOCK = J. L. MARSH 
A. K. LEE S. STRINGER 


designs for decoration purpo-es—designs in every 
range of papers for window display, box covering 
and Souvenir brochures, 

Write for the sample booklet showing our «pecial 


printings 


SANDERSON 


Fancy Papers 


specimens at all times available 


A. S. KNIGHT LIMITED 
Granville House, Arundel Street 
London, W.C.2 
TEMPLE BAR 0033-5 


$2 BERNERS STRERT, LONDON Wi 
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material os catreme}ly effect 
pomt of view 


‘ the 


developmer 
he 


slong this line 


Special shapes associated with 
the ( oronation 
Embowed and coloured tops to 
box-shaped containers 
The use of Coronation souvenir 
seals cemented to transparent 
packs to give the effect’ of 
embossing at comparatively low 
cost A most effective “three 
dimensional seul has been 
recently marketed which would 
he ideal for this purpose 
Neat, from the purely display 
angle, comes the use of more 
flexible tilm of cellulose base which 
present mainly mecorporated 
m envelopes, either wholly of 
partially made from transparent 
film and suited better to use with 
textiles, confectionery and similar 


products. Here, agai, the facility 
of brillant printing on the crystal 
film produces a most altractive 
pack which can be readily sealed if 
required. Economy is achieved by 
using a4 paper backing where the 
goods will be displayed to one 
point of view only 

In cases where protection is the 
primary aim, polythene and pol 
vinyl chloride are rapidly advancing 
as packaging materials. The former 
im particular, ow highly versatile u 
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applications. From the moulded pme ‘ breakage rate is reputed to be 
hapes for conta: pov . t met ont , higher 
which can be squeezed to give for toothpaste and sin Not » forgotten in. this 
r t the cellulose ad- 
umber are 
strength 
at very 
priced 
rticle 
The development of plastics in 
. this field is so rapid that there will 
nting in be t< i ‘ fo 4 won indo be considerable ad- 
both moulded cont t de in the next six months 
ind the » which, combined v it ‘ t < s not ch will mncrease the possibilities 
the mouwsture, lquik r prool j ble s mou om i give wider scope to package 
scaling, make thus ver f t ‘ t y fesigners The intending designer 
ind attractive material ‘ ) bat the “st t t ’ jo no better than to call in one 
able cost iz j H nee v of the major plastics manulacturers 
Polyvinyl chloride film has n ’ toughne nd durabi and invite him to put forward 
the same attributes and mpers ! lightly rilliant suggestions towards achieving the 
' 


ous to oils, This has made possible 1 lov ¢ it desired object 


Paper Making and Conversion by HORACE R. MARTIN 


tags made uw cultural parency tt Any wholesale stationer can 
world, Le. rose tree al ) further conver of paper produce, at small cost, not only an 
tourist trade This alor v it “ in 1 dignity and tone to ittractive but an applicable printed 
ing pads and com- 
vss we of die-stamping = alone, and pendiums. Consideration might be 

When one considers t m aitth tor ot a tltho ) to the production of a 


help to advertise Grea he ronalion year, 1s to adopt the cover to writ 


thousands of miles of glass, ¢ background pendium holding only a small 
only used by shop-keepers tou ' f sa charm which quantity of notepaper, envelopes 
the houses on all the many hi n pie nd this can be and postcards, with the appropriate 
ways of Great Britay + worth re roed by tt ’ wkground G.P.O. postal information which 
pointing Out that it is possible t h could sy sc the Coro will be widely desired by all visitors 
produce @ permanent transtuscent my tet iper maker to this country for the first time 
window transparency (hal can " { y mport part because it Incidentally, it ts possible for the 
printed in almost fadeless f if ratey at ty of the trade to band all envelopes, printed 
be made to adhere to glass wit 1 p . rectl wsen. There are with not only the name of their 
the help of any adhesive and y rs v rint nseclves have a Company but any trade name, 
can be removed instantly without ’ w hic ‘ y enhanced together with a symbolic Coro- 
iny myury to the window or to the y dgadith ’ tamping nation design 


ceived Palace appro 


Valforscreen printed 


BIRMINGHAM MIDL 


These beautitul 
productions 

1 
avaliable in 


Prices 


Commercial Road, Gloucester. Phone 22261-2354 


Prie stleys 9 Buckingham Street W.C.2. Phome TRA 4277-8 


ANDS ‘ MANCHESTER BLACKFRIARS 3851 CARDIFF 31217 
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SOUNDING THE RIGHT NOTE 


Stinking a new note graphially is usually the probler 


sdvertisoment desweners bat durme Caronation 

emphasis should be on the MIGHT nate 14 will he an 
histarnw vear. The Carenatran with all tts traditional ceremony 
ind splendour its pageantry and colour its very Teitesh 
uniquene lemands from advertisers 4 response in keeping 


with such an historic oerasion =A response that is correct 
' 


and at the same time sparkling md ors 
For orndéimal themes and meht notes in Hesterwal Whestratiwn 


Symbolism and Decoration, Whimsy, Humour and Capy 


FRANK €. EYLES & CO. 


Artists and Writers 


The HINGSLEY. 36 Bloomsbury Wav. London, WI 


H Aner 


] @WDYAL 
PHOTOGRAPHS 
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PRELIMINARY 
ANNOUNCEMENT 


CORONATION 
ENLARGEMENTS 


memorate the torthcoming 

t HM. Queen Elizabeth 

erally accepted that photo 

graphic enlargements of the Royal 
Family ii nan essential part of 
all Coronation Displays, both at home 


and overseas 


We can now offer you, in many sizes 

and at sensible prices, a Comprehensive 
} , } * 

range of beautiful portraits for this 

purpose, by well-known Court photo 


yraphers 


Ful/ deta rom the oidest pbhote- printing 
homese 1m the wniry, and ome which prods s 


niy high quality work 


THE 
AUTOTYPE COMPANY LTD 


BROWNLOW ROAD, WEST PALING, LONDON, W113 


row " 


LOWERS 


for the 
a ORONATION 


P-ncinerr-uali “wuien-nenr” Perma 
ment liowers, mext-tonature in ther 
beauty and delicacy, ® withstand the 
most severe outdoor condition lw im 
WU wmter installat and Seaside I liumina 
tions ower the last three years has fully 
demonstrated not herr outstanding 
ccovative value, but [he ecomomy remitant 
on their phenomenal strength. Fresh ap 
proach by designers and aii play contractors 
can secure wondertul resmils with this new 
medium. Ihe flowers are available up to 
thted if required 

ecorations are tamaily 

r by day, and easily 


i bunting and flag design 


Hered, schemes and 


Le 


A.SI.MILLER 


HARTLIP PLACE, Wr. SITTINGBOURNE, KENT 
Mew.ngton 441 

ndon Showrooms : $3 ae owe 
Phone 7863 
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RETIGRAPH LIMITED 


122 Wardour Street, London, W.1 


Gerrard 4182 


* 


Te 
SON 


[RAARAI 


Designers and manufacturers 


of Point of Sale Displays, 


feeder eerevesersvestsett) 


Transfers, Novelties, Window 


Illuminated and 


[ZR SAAARAARARAARAARARAE 


Displays, 


Animated Units. 


% 


RAR ERARAAARERA MBAR 


ROR AAR AS 3 8,58.8.8.0.5,8,08 


Consult us for your Coronation Requirements 


¢ ageaph uyphy 


= 


phe Vie 


\ CHANCERY 
41l3 


_ KIRK STUDIO LTD. 


no.Leoan onooN 


YOU WILL NEED 
BLOCKS LIKE THIS 
IN CORONATION YEAR 


A new range of stock blocks has 


ADVERTISING COSTS 
—— REDUCED —— 


TRANSFER BLOCKING FOULS 
PROTECTIVE GLAZING FILM 
WATER SLIDE TRANSFER FILM 
OISPLAY BOARDS ACETATES tx 
METAL STRUTS. PINS & RINGS 
GUILLOTINES BEVELLERS 
ELECTRIC FINISHING PRESSES 
BLOCKING TYPES & DIES 
HAND ENGRAVED BLOCKS 
MASSEELEY SHOWCARD MACHINES 


Guerenteed and rebu:'t by 


HILL BROTHERS (seavice) LTD. 
Acton Works, Beaconsfield - rs 
Acton Green, London 
ephone Chiuw 


OUR PRICES wma Some VOB “Pounns 


been «pecially prepared for use in 
connection with the forthcoming 
ronation. Lists showing a selec- 
thon of appropriate blocks in 1, 2 
and 3 


early in September and will 


colours will be available 


sent to you post free on request 


REPRODUCTION SERVICES 
LIMITED 


18.20 ST. JOHN ST, LONDON E.C1 


Phone CLE rkenwell os 
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How to use transfers for 
Coronation displays 


By F. W. BURGESS 


Managing Director, 


( NE of the greatest friends of 
Vine window display man is 
the transfer 
\ few practical suggestions 
transfers and how they can be 
used for Coronation 
may therefore be accept 
transfer usually constitutes a 
of paint, ink of transparent 
n‘carned” on a paper base 
The best type of paint transfer 


onstitutes a solid paint layer 


which ts as washable 


ind scratch resistant as 


weatherproot 
in ordinary 
Exceptionally bright 

lasting colours can be easily 
ransterred, in any 
sindows and other 


paint 


aint coating 


design, to 

surfaces 
transfers will 
a large part of 1953 shop 
in many instances 


they will he designed specially by the 


ronation 

winkdow displa 
user, but they will also be available in 
tandard marketed by the 
fransfer industt 

These 
ipproved = by the 
specially set up by the Council of 
Industrial Design. They 
the form of pelmets 
sizes with side drapes, replicas of 
the Royal coach, the Household 
Cavalry, the Yeomen of the Guard, 
ind will include all the colourful 
details and symbols used on this 
royal occasion. Decorative scrolls 
frames for carrying the 
portrait, all over 
flags and coats of 
available 

Many of these colourful paint 
transfers will be carried out as 
open-work designs as the user may 
not wish to obscure his inside three- 
dimensional displays 

Many business houses will seck a 
means to add a Coronation 
symbol or loyal message to their 
transport 

Some may wish to mark their 
actual products For example, a 
manufacturer may wish to place 
crown on his goods with an in 
scription ** Made in the year of the 
Coronation of Queen Elizabeth 

All this can be simply done by 
paint transfers as they can be used 
on all types of material 


standard designs will 
Committ 


will take 


various 


royal 
crown patterns 
arms will be 


Transfer types 

There are several types of paint 
transfers of which those who wish 
to use them for Coronation decor- 
ation should be aware 

Slide OM... This is perhaps the 
most well known of all types and 
paint film 
printed “face upward” on to 
Applica 
mimersing the 
transfer in water and then sliding 
off the design the required 


consists of a solid 


adhesive coated paper 


tion consists of fir 


surtace 

Sandwich. Here the design ts 
held between two sheets of adhe- 
sive coated paper and ts particularly 


Trapinex Ltd. 


valuable 


porates sn 


where the design 
all detail of the 
where no 


incor- 
open” 
variety € background 
is required 
Commonly, this 
where apt 


type ts used 
heation of such “open’ 
designs ts required for the intenor™ 
or” exterior’ of, say, shop windows 
is required at the discretion of the 
finer 
is by removing by 
c of the sheet 
leaving the design on the carrier 
sheet, placing the transfer on the 
prepared surface and after squee- 
geeing thoroughly removing the 
carrier sheet by morstening 
sheet which ts first 
of course, depend on 
which appheation is required, 
either exterior 
The design on the sheet 
is left esther in reverse or face-up, 
whichever 1s required 
Reverse Types. These are per- 
the most versatile of all types 
P may be sub-divided into two, 
the Simplex and the Duplex In 
both the designs are printed in 
reverse on the carrier paper 
With the former where a solid 
with a back- 
ground, the transfer may be used 
for interior or exterior application, 
by ummersing the transfer and then 
applying straight down on the site 
for exterior or sliding off in position 
for interior purposes 
Commonly the Reverse on 
Simplex may be used for almost 
any type of job 
Much the same may be said for 
the Reverse on Duplex type, but 
here a double paper is concerned 
The carner ts in two thicknesses 
The thick backing paper may be 
stripped off without moistening and 
will leave the design printed in 
reverse on the thin carrer paper 
This latter is valuable where a 
delicate open design is required to 
be “lined up” in a certain position, 
since the design can, of course, be 
read thro This type 
can also be used for special jobs 
such as varnish or gold size fixing 
and also for heat fixing. For use on 
other items, which 
may get severe handling before the 
transfer has hardened, the tissue 
may be left in position during final 
Stages of filling or manufacture, 
even until the item reaches the 
retailer 
Special Types... These include 
heat-fixing for most fabrics, raw 
wood, etc.; the varnish or gold 
size type for crackle finishes, etc.: 
the stoving type for stoving at pre- 
determined temperatures. Incident- 
ally, ordinary transfers will stand 
up to 140 C. without ill-effect 
With this wealth of material 
available even the small man may 
Stage an ambitious Coronation 
display, at a cost that does not 
represent a large item in his 
publicity budget. 


cover 


The “cover 
removed will 


interior” of 
carrier 


desig used, Le 


ih the tissue 


containers of 
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In this series the B.IP. Product Design Uni 
seeks strate how technical requirements 
can be met to produce pleasing readily 
mouldable articles in plastics. Reprints of 
these xouncements will be gladly supplied 
On reyuest 


5d 4. 


f 
~~ 


3 


METTE CASKeE 


The tendency in marketing souvenirs, in the past, has been 


to offer the public a standard existing line decorated with , 

NOVELTY 
an appropriate mouf. In this series of suggestions for PERFUME Pace 
Coronation souvenirs, however, the BLP. Product Design 


Glass container forms part 


Unit maintains that not only does the occasion call for new of a symbolic crown on 


4 plastics mount 


thought, but that these entirely new lines could be per- 
petuated after the event by modification to the metal inlays 
All articles of everyday use created by the B.L.P. Product Design Unit strive co reflect the contemporary 
approach. Since souvenirs symbolise outstanding current events, how much more important that they 
should be designed in sympathy with today’s creations in other fields”? 

In form, therefore, look for parallels in architecture. sculpture, furniture, automobiles. In quality, there 
will be found that richness of colour and texture which the occasion demands. And for added distinction 


there is the contrast of a metal inlay embossed with a representation of the Royal ¢ ypher itself 


All these indicative products would be suitable for straightforward up-and-down moulding in Beetle 


666466456665865845860465 


moulding powder. If you are interested in Coronation souvenirs, now is the time to get in touch with B.LP 


pay 


| 
the BLP. Technical Advisory Service will ndustrial designers and manufacturers who use plastics mouldings in 
their production processes. Advice ts freely offered regarding product styling, n 1 design, choice of materials and 


moulding techniques The Service exists primarily to assist your own designers and technicians regarding those 


problems peculiar to plastics mouldings, with which only a specialist can be completely conversant 


BRITISH INDUSTRIAL PLASTICS LIMITED | ARGYLL ST., LONDON, wW.! 


* BEETLE’ is a trade mark registered in Great Britain and in most countries of the world 
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AvGUST 21, 1982 


Selling at the 
HIGHEST 
LEVEL... 


x 
~ 


ie, 
This is the man with the DOLLARS to spend, 
and this is the time and place to talk to 
him, quietly, persuasively, as he speeds wi 1 
towards London in a luxury Stratocruiser. ~ es 


~ 
. 
who is he? . this Britein-bound American, now thumbing the poges 
— 


America ng ipper ? He is the businessman, dip 


so, will be spending money on British food, « 
theatre tickets, textiles, insurance, whisky 


lver—and a hundred other things 


you can reach him relaxed and receptive in his comfortable armchair high up 


gh up among the clouds 


through “Clipper Trovel’’, the international magazine with a circulation that 
represents more buying power per head than that of any other class magazine 
in the world. And you can buy space in “‘CLIPPER TRAVEL"’ without spending 
dollars. * 


Write now to D. A. Goodall Ltd. (Sole British Advertisement representative 


) 


9 Lower John St, London, for specimen copy and rate 


» LIKE ASPREY'S. BEWLAY. BRITISH RAILWAYS, BURBERRY 'S CANADIAN CLUB, CRAVEN A, 
DOLCIS SHOES. DOUGLAS AIRCRAFT, ORAMBUIE, EPSOM RACECOURSE, FORTNUM & 
MASON, GODFREY DAVIS, HARRODS, HAIG WHISKY HOPE & ANCHOR BREWERY. 
HUNT & WINTERBOTHAM. JACQMAR, JAEGER, KENSINGTON PALACE HOTEL, LEWIS 
OF WESTMINSTER, LILLYWHITES, MIDLAND BANK, MOSS BROS, NESTLE’S, PRUNIER'S, 
PYE RADIO. RENAULT CARS. SELFRIDGES, SIMPSONS OF PICCADILLY, WALLACE 
HEATON, UNIVERSAL AUNTS AND 50 OTHERS 


PUBLISHED BY RONALD COLLIER PUSLICATIONS LTD., 4BRUTON 


at ther office at 180. Fleet Street. | 
cers Lemeted at the Great Te 
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WEEKLY NEWSPAPERS — continued from page 324 


number of hours sunshine there 
would be in the Shrewsbury dis- 
trict during the August Bank 
Holiday week The stunt was 
ted up with the film “Singing in 
the Rain” and among the adver- 
tisers who took advantage to 
link up with the competition in 
a special half-page of ads. were 
a sports outfitter, a camera 
specialist, a cycle dealer, a 
gramophone retailer, and the 
national savings and the local 
road safety committees. 

Another film tie-up which in- 
volved a competition was for 
“Who Goes There?” in the 
Grimsby News-Pictorial. Readers 
were asked to place in order of 
merit six photographs of the star, 
Peggy Cummins 

H. J 


In the Southpor;: Visiter 
Heinz Co. Lid. have been pro- 
moting a bonny babies photo 
competition. Valuable publicity 
was gained for Heinz strained 
foods, and the many local dealers 
who linked their advertising with 
the scheme 
* * > 


A POUR-PAGE supplement, in- 
corporating 17 pictures, was pub- 
lished by the South Yorkshire 
Times to commemorate the firm's 
75th anniversary. A centre page 
spread was devoted to pictures 
illustrating the differemt processes 
in newspaper and ietiter-press 
printing production, and the 
special 24-page celebration issue 
carried over 50 birthday greetings 
from leading public figures in 
South Yorkshire, business asso- 
ciations, trades people and indus- 
trialists. 

The newspaper was founded in 
1877 by the late Walter Turner, 
and three generations of the 
Turner family have since been 
associated with it. After assisting 
his father in a newsagency busi- 
ness, he took it over and while 
still in his carly twenties, added 
a small printing plant. It was 
with this he produced the first 
copies of the Times, the original 
issues being of eight pages, four 
of which were filled with local 
news and four comprised an 
inset provided by a firm of 
London publishers 

Population of the area at that 


lt 


ri 
phyt 


i 


time was little more than 20,000, 


but the rapid expansion of the | 


mining industry brought a corres- 
peeeee swift increase in popu- 
ation is 

Present chairman of the com- 
pany is W. P. Turner (son of the 
late Walter Turner) who joined 
his father in the business 61 years 
ago. Joint managing directors 
are H. I. Turner, younger son of 
the founder, and E. D. Turner, 
son of the present chairman. 

At a staff outing and luncheon 
at Scarborough 33 employees 
each with over 25 years’ service 


with the company were presented | 


with clocks and wristlet watches 
Guests included F. C. Whittaker, 
chairman of Scarborough News- 
papers Ltd., and A. R. Derwent, 


president of the Yorkshire News- | 


paper Society. 
* * * 


LaRGe SPACES in the weeklies 
are no longer news, But I 


find many advertisers not using | 


their full and half-pages to the 
best advantage. 

The Mackeson Stout half-page 
1S an agency prepared job which 
should give advertisement man- 
agers some ideas to put to their 
chents. In editorial style, the 
advertisement has a mock 
“leader” and = several 
stories.” A local hotel and an 
off-licence both of which stock 
the stout are featured with photo 
graphs not only,of the bar and 
shop but also of the hotel's head 
waiter and the proprietor of the 
off-licence. 

A less well-designed full page 
from the Warrington Examiner 
caught my eye. For a local hair- 
dresser, and beautician, 
‘sists of six photographs of the 
establishment with captions point- 


“news | 


it con- | 


ing out special features. This treat- | 


ment gives the page an editoria! 
look—which will certainly gain 
maximum readership for it 
Unfortunately the heading—the 
name of the shop-—is a typogra- 
phical hotch potch of the kind 
which papers should not allow 
their clients to perpetrate It 
completely overshadows the neat 
sub-head: “The Warrington hair- 
dressing Salon with a West End 
flavour.” 


* An agency-produced half-page advertisement which makes full use 


of the 


space 


ADVERTISER'S WEEKLY 


The Countryside Review 
with the news-magazine technique 


For one HUNDRED years The Field has been 
the foremost authority in all aspects of country living. 
Now, with a wider range of topics and increased circu- 
lation, it has a more powerful voice than ever before. 


THE FIELD 


ABC CIRCULATION 


(Januar y— Jun’) 


*Paper and fuel cuts 
In the last ten years the circulation has increased by 
more than 200°, but advertising rates by only 40%. 


ADVERTISEMENT MANAGER 


The Harmsworth Press Lid., 


8 Stratton Street, London, W.1 
Tel. GRO. 3592 
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Cc. T. M. Bagnall 


HEN C. T. M 
soon to 
English 


Times of 


Bagna!! 
leave Odhams for 
Electric-—-was with the 
India, he had the in 
experience of building 
up what was virtually a complete 
advertising service within the paper 
Many a 


Indian 


teresting 


not-so-small 

advertiser would £0 

straight to the Times of India for 

assistance in designing its advertis 

ing, and would be helped to success 

by Mr. Bagnall’s department, which 

he built up to a total of 35 artists 

and copywriters, backed by a pro 

m staff and the paper's big 

ne printing Need 

‘y thes help was provided 

sdverusements in the 
publicatious 

Mr. Bagnall’s forty 

h. 16 were 


small and 


resources 


years on 


n India 


spent 


326 


Mainly Personal— 


before he became Publicity Officer 
at the Ministry of Food. Incident 
ally, during the war he was seconded 
for a few months from the § 14 
Punjabis to publicise and run the 
first all-India Red Cross Week 

he adjoining he-mannish picture 
shows him sailing his 16-ft femmes 
“Kestrel,” in Bombay Harbour. Now 
his boating is restricted to the river 
at Staines, wh« he lives. Occasion 
ally he gets in some all-too-rare sea 
sailing with friends at Chichester 


* * * 


SIR MILES THOMAS, president of 
the Advertising Association, “got 
the bird” both literally and meta 
phorically, recently 

He asked one of his B.O.A( 
pilots to bring him home a parrot 
from Africa. Imagine his surpris< 
when the parrot’s first words on 1s 
arrival were: “More pay for ai 
crews 


a * * 


ALTHOUGH the International 
Trade Fair to open at Zagreb on 
September 15 has been held 
believe, 45 times previously, this 
will be the first to include a British 
Pavilion. Representations made by 
Neville Auger, director of Auger & 
Turner Lid. (U.K. agents for the 
Fair) and Ron. H. Empson, man 
aging director, when they were in 
Yugoslavia last year, were largely 
responsible for this, | understand 
So well has the British Pavilion 
been supported by exporters, who 


ADVERTISING MANAGER’S CORNER 


The Crowning Headache 


Crowns, according to Shakespeare, are a pretty 


uncomfortable form of mullinery. 


we'd like to add that 


wears an advertising manager's bowler. 


uneasy 


For our part 
lies the head that 
As one 


of them complained to us recently: “The way I 
look at it, this Coronation will just about put the 


tin hat on things.” 


He was wearing a trim line in 


blocked felt at the time, but nothing under it, if 


you understand what we mean 


bless himself with 


not an idea to 


Fortunately he came to the right people and his 


only worry now ts how 


the procession 


to get 


a front seat at 


Harris had the answer to Ais crowning headache 


and Harris have the 


you'll wear i 


answer to 


yours, too —if 


distinctive showeards, clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTISING LIMITED 
Te 


29.30 KINGLY STREET, LONDON. wi 
REG 3295-6 


include such concerns as Rolls 
Royce, LC.L, and Dunlop, that a 
few of them have been unable to 
obuuin accommodation and have had 
to take space outside. Designed by 
British architects and decorated 
with our national flags and symbols 
the Pavilion has about 25,000 square 
feet of floor space and is occupied 
by more than 200 exhibitors 

The fact that its appearance co- 
incides with the introduction by 
Yugoslavia of a much more liberal 
export-import policy, augurs well 
(no pun intended!) 

The accompanying picture shows 
Mr. Empson, Carlo Miletich (him- 
self a Yugoslavian), manager of A 
and T.'s foreign department, and 
Willam Kern, managing director ot 
the Autur Display Organisation. 
photographed at the entrance of 
Autur House with other members 
of the agency staff before the three 
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How C.T.M. Bagnall 
helped Indian adver- 
tisers: Sir Miles gets 
the bird: Zagreb, 
here they come!: 
“indian Savwaye’® 
editor arrives by 
Comet, will see 
Farnborough air 


display. 


By CONTACT 


mark. Its readers, very few of 
whom are English, include leading 
civil and military aviation people, 
not merely in India, but also in 
Burma, Hong Kong, Australia, New 
Zealand, and Indonesia. About 
three-quarters of its advertisements 
are British, with Rolls Royce, 
B.O.A.C. and “such great names as 
these” well im evidence. 


Ron H. Empson (extreme right), Carlo Miletich (next to him), and William 
Kern (extreme left) about to leave for Zagreb International Trade Fair. 


of them left by car for Zagreb last 
week 

Altogether they will be away about 
a couple of months, there being a 
great deal of work for them to do 
before the Fair opens and, probably 


even more after it 


* * * 


AMONG those who made the first 
India-to-England trip on the Comet 
was W Cdr. R. Vaughan Fowler, 
editor of Indian Skyways, Bombay, 
whom I met in London the other 
day in company with D. S. Cooper, 
of Pearl, Cooper Litd., his advertise- 
ment representatives here. 

There can be few specialised paper 
editors with a more thorough 
knowledge of their subject than 
W Cdr. Vaughan Fowler. During 
the past 36 years he has done 
much military and commercial fly- 
ing; during the last war was senior 
officer for R.A.F. aerodrome con- 
struction in India; and is now 
representative in India of Air Ser- 
vice Training, which is part of the 
Hawker Siddeley group 

Published by Macrae’s (proprietors 
of Onlooker), Indian Skyways is 
only six years old, but already its 
circulation is nearing the 10,000 


While here, the wing commander 
will meet British aircraft manufac- 
turers and attend the Society 
of British Aijrcraft Constructors’ 
display at Farnborough. He returns 
to India on the Comet on Septem- 
ber 8. 

“Poem in metal” is the phrase 
used by him to describe the Comet, 
in a recent issue of Indian Skyways. 


A 


-+.and go easy on those 
chlorophyll tablets, Miss 
Wapshott—you’re getting 
just a little bit too fresh” 
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Then realise that over 


700,000 women read 


PHOTOPLAY 


every month 


This figure is based on an independent analysis of 
reader-questionnaires, This showed that each copy 


has six readers, 75°, of whom are women. 
«x 


At £100 per page PHOTOPLAY, a 1/3d. monthly, is 
one of the best “buys” in the business, 


PRPC IT INE © sitianie secnienh nan tent nati ville 


Advertisement Director — A. H. Mclsaac 


Argus Press Limited + 8/10 Temple Avenue, London, E.C.4 + Central 3514 
MEMBER OF THE ABC. 


s. a ee :  — fe ae 80 et . a ee 
. Es 327 ADVERTISER'S WEEKLY "ibe i 
j ps, 
Ls . § i ce i 
ee og AP a i ah ae: 
‘s ie i ced 
mt. ae 1 ~ > iy 
, MR Soke Fi 
: T JEUGNG RR INAS a 
TS36 y Oe yf 
Ney NG @M% 7 - 
vt 1 « a7 - | Po 3 
c 44 Yh Shs al OMntecHe e A 
Me _* ; Pa > 3 
& ¢ NEV genes 5) 
: - —— "4 
- Ry 2%) - rod 
oil ». - ae ~ {a _. 
a e , * —: m= he ‘ : 
=e : 
3 . - ~~ oan a a 
AaL : Sh 3 
bi o yt & F ried 
‘ Y ) : ee 
Ne eae & 2 ree 
Fe a ‘ § Hy, 
ee i 
r eee 
; P| 3 _ 
* ae : 
| Bs * 
te ee FILM MAGAZINE a 
ae 
a oe sh tt oe a a ne: ae _— ee 7% 


ADVERTISER'S WEEKLY 


We Hear— 


THAT &. G. Goldsmith, of ‘he 
media department of Grant Adver 
tong Lad., has been presented by 
his wife with a daughter Diane 
Susaa, 

* * * 


THAT w «advert the autumn 
diumunati®ns at orecambe and 
Blackpool, Ribble Motor 
have sem an illuminated bus on an 
coght-weeks 1% anies tour of 


THAT sandwich board posters 
printed in white on red-orange paper 
were used in London's West End to 
advertise The Face of London, put 

lished by Phocnix House Lid 

* . . 
THAT four groups representing 
paimt, paper, plastics and timber 
Services will discuss «Puture Supply and 
Price Trends” at the annua! con 
ference of the Purchasing Officers 
north-west towns Association to be held at Harrogate 

bd ° hd in October 

THAT «@ firt prize winner at the « e . 
Aberystwyth Carnival tast week THAT better salesmanship has been 
was dressed like a French revue attributed by Joseph Dudley, bead 
xirt. Around him from thigh to 6+ Austins in America, as one of 
waist was a notice: “Censored by ine reasons for a one-third increase 
the British Poster Advertising Asso- in the sales of British cars in 
ciation. America during the last six months 
S ° Mr. Dudley is at present visiting 
Richard, has been this country 
wife of John Driver * 

or o censlade & Co 

‘ { Greenslad A THAT the 


ject 
(Reading) Lid 
* * from “Twist 
THAT a two-month courtes motor-cycling film, will be included 
paign among their staff is t a in the TV programme to be shown 
featured by Jan stores in th over a closed circuit at the National 
owe ; Radio and Television Exhibition at 
. . * Earls Court 


THAT since the Bath entertainments * * * 

decided to try one 48 THAT William A. Arnold, an in 

shee solus panel on the main dustrial artist associated = with 

Bristol Bath = =road at Saltford George Godman Litd., the commer- 

carrying the message “When in Bath cal art studio, has two paintings in 
ut the Roman Baths,” attendance the “Britain in Water Colours” 
the Baths have rocketed to an exhibition at the R.W.S. Galleries, 

record Conduit Street. 


. al 


Sunbeam = Scrambie 
Grp, Dunlop's 


committees 


Prease turn 


to page iv ot 


the Coronation 
Supplement 


to this issue 


This new double crown bill is being 
issued by the “Daily Herald” for 


use of newsagents 


THAT Nevin D. Hirst, joint man- 
sging director of Nevin D. Hirst 
(Advertising) Ltd Leeds, is in 
Fire on a business visit. 

7 * * 
THAT the Daily Mirror i to spon 
sor the National Youth Orchestra 
of Great Britain, which consists of 
120 of the nation’s best amateur 
musicians between the ages of 13 
and 19 

* . * 
THAT Wescott Overall 
turing Co., Ltd., are issuing window 
bills in the London areca tying up 
with Tom Arnold's “Texas” show at 
Harringay Arena in which their 
Texsun jeans are worn 

. * * 


Manufac- 


THAT a number of advertisements 
on or near trunk roads in the 
Wanstead-Woodford area are to be 
challenged by Woodford Borough 
Council. 


Legal and Gazette 
WILLS 


Tromas Duppen 
Wimbiedon, §$.W 
manager of the 

Frenne 


Birming 
Despatch and 
% Sd. gross 
Preacrvat 
Road. Nor 


win Love of 


J 29 Spelman 
wich 


Nominal 
Coaroy 


com recently 
taken from the Daily 
by Jordae and Sons 
Registration Agests, 
London, W.C.2.) 
CHANGES OF ADDRESS 
EB. Chretien and ( 


° 
packing and disnat serv 


Manchester 
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Publications News 
And Notes 


Translation service 


for advertisers 


“The perfect ‘three-pointer’ for 
world advertising” is the slogan 
used on a new folder issued by 
Newnes-Pearson to publicise the 
Internationa! Edition of Aeronae- 

Primed in English, French, 
and Spanish, with u free translation 
service available to all advertisers. 
this publication will be sem to 
selected aircrafi-industry executives 
in 78 countries. a black - 
and-white rate is given as £60. 

* * 


* 

An cight-page Edinburgh Festiva! 
supplement was published by The 
Times on Monday. 


NEWS ON THE FRONT 


Front page news is to be intro- 
duced by the High Peak News to- 
morrow Page two will carry an- 
nouncements of auctions and smal! 
advertisements, which have hitherto 
appeared on the front page. 

* * * 


Harris publications 
concluded new 
which the Philatelic 
Philatelic Trader, Stamp C 
Annual, and Stamp Dealers’ Direc- 
tory will, as from mid-September, 
be printed in London by G. F. 
Tomkin Lid. instead of by a Man- 
chester firm as at present. 

* * o 


Lid. have 
arrangements by 


7 


One hundred and thirty pages of 
facts and figures on soccer together 
with tips on how to beat the foot- 
ball pools are included in the 1952- 
53 edition of Cope’s Football 
Facycloprdia. 

* 2 . 

Home and Country, official 
journal of the Women's Institute 
movement, is to be enlarged b 
four pages in October. Colour will 
be added to the present front cover, 
and more space will be available to 
advertisers, with choice of a second 
colour on inside cover pages and 
back page 

. . * 

The Star celebrated publication of 

its 20,000th issue on Monday 


COLOUR IN CEYLON 


Having installed new printing 
equipment, The Associated News- 
papers of Ceylon Lid.. 

The Ceylon Daily News, The 
Ceylon Observer, and several ver- 
nacular papers, have introduced 
colour during the past few weeks. 

* * * 

Holiday sports have again been 
organised this year om 
Record at Butlin camps at Clacton, 
Filey and Skegness. 

* * * 

Throughout August and September. 

led is carrying a total of 46 
pages of colour advertising. 
* * 


Neue Zuricher Zeitung of Zurich. 
represented here by Joshua B. 
Powers Ltd., has announced that 
the current paper surcharge to 
advertisers of 4 per cent per s.c. 
m/m is now reduced to 2 per cent. 
This reduction has been made pos- 
sible by the recent decline in the 
price of newsprint. 
* * * 

Echo Publications (London) Ltd 

mnounce a 
ly § 


issue appears September 20. 
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7 NEW COMPANIES 
: Sef'ers (London) Lid... “te Borough f 
a High Street London SF. Sales 
4 ganisers and agents, advertsine agcnm 
DORER is Nomina capital £50 Directors 
ae W. J. A Perkins. C.D C nawood 
on Mrs. VV. Perkins and N. H. R. Scers 
ei Courey Wykes Advertiing Lid. 16 
4 Russe Garden Mews, W.14 
capital: €2.000. “Derectoms: Ht. 
: Wykes and Vera Coaroy Wykes 
< Cowmemunal Regivter Lid.. 4 West Chose 
% Wembley Park Middlesex Printers 
: publishers Nomina apital £2*0 
4 Directors: DD Black snd Oliwe Bladon 
Jf (The shove mentioned particulars of 
are 
ia pany 
a Lane, 
s 
mee ating 4 
ce specia ists to 
was aS R 
es Richard Potts & Parteers Lid. ~ 
ugh Spenkiin Hows 43 High Holborn 
=m ce Leadon, W.C.! 
ae MWestrated Newspapers Ltd. (Man 
i ik hestcr office) to 4 Chapel Walks 
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Brand’s plan 


record scheme 


A campaign-—claimed to be the 
biggest ever im the meat and fish 


"s mext month, A schedule, 
including full and half- covers 
the “Daily Express,” 

ilies, Mail,” “Radio 


Times,” Londos evenings, provin- 
cial papers, women's = 


readers. i 
Walter Thompson Ce., lia. 


NEW ACCOUNTS 


D. H. Brocklesby Lid. have been 
appoimed to handle a national press 
campaign for Daymin Trading Co., 
Lid. Other new accounts for this 
agency are James Sieber Equipment 
Co., Lid., makers of cloakroom 
Storage cquipment. and Uni-Gun 
Lubricating Equipment Ltd 

* * * 

Nevin D. Hirst (Advertising) Ltd. 
(Leeds) have been appointed agents 
for Creswells Asbestos Co., Lid 
manufacturers of brake linings 
Epeo Lid makers of hydraulic 
jacks and garage equipment, Millctts 
Stores (1928Y Lid., W. E. Yates Lid.. 
textile manufacturers, and their sub- 
sidiary company, Mellish Richardson 
& Co., Ltd. 

> 
Sienatiebes aavethane itd. 
(Manchester) have taken over the 
account of Plant Heating Unit 
Sales of Stockport 
> 


* 
RADIO CAMPAIGN 


A new competition programme 
“Guess the year” is being intro- 
duced on Radio Luxembourg by 
Marshall Ward Lid. Mail order 
catalogues will be distributed to 
listeners competing for three gift 
vouchers. The programme, which 
Starts next Tuesday at 10 p.m., has 
been devised and produced by 
Hector Ross Radio Productions 
Lid, Agents: Dixon's West End 
Advertising Ltd. 


> * * 
ACCOUNT RELINQUISHED 
Arther K Co. Lid, are 
relinquishing accoum’ of Lep 
Transport Lid. by mutual agree- 
ment on September 30. 


Dan Dare on satin 


Miniatures of Eagle and Giri 
characters printed in colour on 
satin are being introduced by P. P 
Payne & Sons Ltd. (Nottingham) 
m conjunction with Hulton Enter- 
prises, selling at six oe Se | Is. 


Publicity ‘Balloons 


Seventy stockists of Horrockses 
Pirouette children’s clothing have 
been provided with coloured 
balloons to be given to retail cus- 
tomers for their children and also 
to be used for counter and window 
displays and for general promotion 
purposes. Issued in five colours, 
the balloons were devised by Peter 
Hope Lumley and printed by the 
Lea Bridge Rubber Works Lid. 


In the Advertising Association's 
Diploma Examination results, pub- 
lished in a recent issue, the name 
of A. B. Clamp, which appeared 
under “Birmingham” in the final 
section, Division D, should have 
been under “Leicester.” 


New Biro pens—big ad. support 


One of the biggest campaigns 
ever planned by ro now Bio 
Swan Lid.—will be launched w- 
wards the end of October. Its 
prime object will be to sell three 
new models for the Christmas trade 

The new pens are the Biro 7 
retailing at 15s, the Biro ff 
(17s. 6d.), and the New Blackbird 
(14s, 8d.) 

The campaign will cover national! 
daily newspapers (including half- 
Pages), provincial papers, and maga 
zines (with colour pages). A poster 
campaign is also being considered. 


Agents: C. J. Lytle (Advertising) 
Ltd. 
> > * 
NEW CAMPAIGNS 
Philips are retaiming the theme 
ot “Philips lamps make homes 
brighter” for their winter poster 


campaign. New dealer aid material 
will carry the message, “Take 
home a spare lamp Now'—Phihps 
of course A new pack is also 
being introduced. Agents: Erwia, 


Wasey & Co., Lid. 
> > >. 


Space has been booked in national 
and provincial press for an 
autumn campaign for Vogue maga 
zine There will also be a poster 
campaign with direct mail shots to 
potential readers. 

* * > 


Day-Glo posters are appearing on 
London Underground for Theatre 
W orld, published by Practical Press 

* * > 


Clifford Bloxham & Partners Lid. 
have issued orders for a new cam- 
paign for Lilia. Half-page spaces 
are being used in women's maga- 
zines and the Daily Mirror and 
Reveille ate also on the schedule 

* * * 


Trade press advertising is an 
nouncing that the current Sanforized 
campaign has been extended to take 
in the Daily Express, Daily Mirror 
Daily Herald, Daily Graphic, News 
Chronicle, Daily Maii, Sunday 
Express, Sunday Pictorial, Glasgow 
Sunday Mail and Manchester 


Guardian. Agents: Young & 
cam Ltd. 
* * * 
Baracuta (Clothiers) Lid. are 


launching a national campaign to 
publicise their new Convertible 
raincoat. Agents: W. Emmett 
& Co., Ltd. 
* * * 
First advertisement in a new cam- 


paign for Syd Abrams Lid., tipping 
gear specwlists, will appear in 
Commercial Motor next month 


Glynis Johns, the film actress, will 
be featured in new advertising copy 
for the Paramount Knitting Com- 
pany'’s hand-knitting machine, the 
Mininitter. Both these accounts are 
handled by Tom 

Service Lid. who have also pro- 
duced «a two-colour folder for Two- 
penny Lollipops, a new product 
of Siddalls Ice Cream Co., Lid 

* . . 

An extensive campaign in Lanca- 
shire evening and weekly papers is 
being undertaken by the British 
Tyre and Rubber Co., Lid. “Lanca- 
shire tyres for Lancashire Folk” 
represents the theme of the scheme 
which underlines the desirability of 
sustaining home industries and 
“Keep your moncy in Lancashire.” 


ADS. FOR INK BOTTLE 


An extensive campaign will be 
launched next month to introduce 
a new bottle for Stephens Radiant 
fountain pen ink Two thousand 
posters will be used together with 
films and advertising in Radio Times 
and magazines Agents Londoa 
Press Exchange Lid. 

> > 


Howards Press Advertixing Lad. 
(Manchester) are handling a pro- 
vincial press campaign for Premier 
Poultry Packers Ltd. 

> > * 

Lionette table squares arc bei 
mtroduced by Jas. Williamson 
Son Lid. with extensive advertising 
im the national press. The squares 


are made with a new type of coat- 
ing on a “heavy-quality, cotton 
fabric with a fleccy, non-scratch, 
non-slip back.” Trade press advertis- 
ing is Row running Agents 

Co., Ud. (Man- 


chester) 
> . . 
G. Street & Co., Utd., are hand- 
ling an intensive areca campaign for 


Byford “98" socks. Following the 
success of Byford’s initial south 
coast drive, the new campaign will 


be based on Edinburgh and 
Glasgow and take place during 
September and October, and in 
Birmingham in November. Posters. 
local press and window displays will 
be used 


represented by 


9, Lower John &t., 


A Spel display unit. 


3 YEAR PLAN 
FOR NEW C.W:S. 
WASHING POWDER 


One of the biggest campaigns 
ever handled by the C.W.S. pub- 
licity department in Manchester 
is linked with the launching by 
the C.W.S. on September | 
Spel, a new washing powder 
They have booked spaces in daily 
and Sunday newspapers, national 
magazines, and there is to be an 
extensive poster campaign. Films 
are also to be used 

Ten thousand publicity packs 
are being despatched to retail 
grocery stores throughout the 
country 

F. Churchward, publicity man- 

r, told Apvertiser’s WEEKLY 

fe know where We afe going 
with Spel, and we have drawn up 
a three-year plan. The initial 
sales target has already been well 
exctedéd.” 


Fashion Drawings by 


DELMAR 


ARTIST PARTNERS Ltd. 
London, W.1. Gerrard 1157 (8 lines) 
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... CERTAIN ATTRACTIVE PROPOSALS 


NEWS CHRONICLE 


CENTRAL $000 (40 Lines) 12-22, BOUVERIE STREET, 
MEWS CHROMECLEL LONDON ** LONDON, E.C.4 
OGAsY STaenT, CHEETHAM, 

MANCHESTER 


— 


August 20, 1952. 
Dear Sir, 


I happened to see a letter the other day from a leading figure in the retail 
trade asking why newspapers do not bring down the general level of advertising rates. 
He said, in effect, ‘‘You newspapers are always preaching at us traders to cut prices 
to bring the cost of living down Now the price of your raw material, newsprint, has 


just come down by &7 a ton Surely it would help all round if you passed on some of 
the relief to the advertiser’’ 


I have heard this point put in other quarters in the advertising world. It 
arises from a misconception over newspapers, which is due, I think, to a lack of 
accurate information about them, and which I hope to clear up in this letter 


: 


Like everybody else we have had substantial rises in all our costs - particularly 
in salaries and wages. They have mounted at the rate of more than £300,000 a year 
since the beginning of last year, bringing our total increased costs to little short 
of £600,000 

Ah, but I hear you say, fifteen months ago you put up the price of your paper to 
lid Haven't all those extra halfpennies redressed the balance? I am afraid they 
haven't The rise in our raw material plus the rise in labour charges has exceeded 
the additional revenue from the nimble halfpenny 


A_new opportunity however faces both of us in today’s situation. The greater 
freedom in newsprint supplies means that for the first time since the war began the 


“News Chronicle’, in common with other newspapers, can guarantee regularity of 
insertion and a steady flow of large-sized advertisements The advertiser can now 
pian newspaper campaigns with assurance - something he has not been able to do freely 
for 13 years 

This is the point where our interests, the newspaper’s and the advertiser’s, 
coincide The editor and everyone on his staff have been hungering for years for 
larger papers We want to give more news We want more room for those special 
articles which interpret the events of a swift-changing world to our readers. The 
“News Chronicle’ feels that it can only do justice to itself and its team of talents 
in an eight-page paper. 


FEE 


Yours faithfully, 


Advertisement Director. 


ABOUT SPECIAL POSITIONS .. . 
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Revised Scale of Rates 


ADVERTISER'S WEEKLY 


for Display Advertisements 


in the 


NEWS CHRONICLE 


effective from Ist September, 1952 


Per Insertion 


UNSPECIFIED POSITIONS ; . 4 


Per Single-Column Inch 13 0 0 
FINANCIAL 
Prospectuses per Single 

Column Inch ww Bas 
Company Meetings, Balance 

Sheets, etc. per Single- 

Column Inch Rs a mae 
CONTEMPORARY 

NEWSPAPERS 

Per Single-Column Inch . 40 0 
AMUSEMENT GUIDE 
Cinemas, Entertainments, etc. 

per line le 17 6 
Theatres —First two lines ... iS 0 

Each subsequent line... 10 0 
SPECIAL FEATURE DAYS 
GARDENING (Saturday) 

Per Single-Column Inch... 13 00 

Lineage, per line ‘ss 18 6 


POSTAL BARGAINS (Saturday) 
2 Inch Single-Column only 26 0 0 
HOLIDAYS & TRAVEL (Thursday) 


Per Single-Column Inch i3 0 0 


Per Insertion 


SPECIAL POSITIONS ts & 
FULL PAGE ... 2500-08-80 
Half Page . t3es-8-8 
153° x 6 Columns ... +4080-8-—-8 
13° x 5 Columns .. +008-0-—-8 
11 Inch Triple-Column 577#-+0—-0 
Il Inch Double-Column 5-8-8 


ISLAND SITES 
(8 Inch Double-Column) ... 200-0-—-0 
FRONT PAGE — 


8 Inch Double-Column 40-08-09 
* Title Corner (14" x 24") 30 0 0 
LEADER PAGE — 
8 Inch Double-Column 200-80 
(Foot of Columns 7 and 8) 
6 Inch Double-Column 240-8 0 
(Foot of Columns 4 and 5) 
Under Theatres 
per Single-Column Inch 140 0 


GUARANTEED TOP OR UNDER 
AND NEXT MATTER 


Per Single-Column Inch 
(Minimum 4° Double-Column) 


GUARANTEED SPORTS PAGE 


Per Single-Column Inch 


1400 


16 0 0 


For further information 


RING CENTRAL 5000 


NEW RATE 
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ADVERTISER'S WEEKLY 332 Auoust 21, 1952 


1 CLASSIFIED ADVERTISEMENTS 


RATER APPOINTMENTS VACANT, & 64. per time, 405. per diepiay 
APPOINTMENTS WANTED, %&. per tee, Ds. per Ginptay — inch 
ome, 4s. per time, 455. per dipiay paeel ech. Minkwom, 


5 tmes. 
‘hare covering postage, te. | Series ERAL 
coverthameats enter sves imeerticns MUST BF . PREPAID. a o GEN 


" $88 Fleet Street, Lowden, E44. CiAmcery 8644 x. 25 ARTIST 
APPOINTMENTS VACANT bial tio oh 
required London. Fully ex- 
PATRICK DOLAN & , i Reduled tmploy ment perienced and capable of 
ASSOCIATES : excepted provistoms producing roughs to a high 
need “ | standard together with 


finished artwork for all 
PUBLIC Ss E L L S L T D classes of press and printed 
RELATIONS VISUALISER 


advertising material. Still life 


are enlarging their Studio WANTED essential; figure work an 
EXECUTIVE invi icati 


and invite applications from asset. Write fully (No Juniors, 
artists in the following We are looking for a man please) stating age, art train- 
with international experi- categories: with advertising agency ex- ing. experience and salary 
ence, Fleet St. connections aG ise " pec on es accounts; required to 

r ' 

to finished ' ery versatile a imaginative 


hI oat te enough to work on many in- 
eflective press releases , 2 he yout artists, teresting products of varying 


Very good appointment for | character. We would welcome 


administrative ability, who 


Box 253! 
Advertiser's Weekly 180 Fleet $t EC4 


can also write concise and 


RETOUCHER REQUIRED: firs claw 
applications from those who, man with experience of technical sub 


« Figure artist able to work to 
Geog salary Full details of 


high standard of finished while already good, believe | i required, etc., to Bloomsbury 
in confidence with full de work, specialising in heads cating Service Lid, 48 Red Lion 
- “ow , they still have something to ect, W.C.1 
tails to r m 4 

Apply in evteiag with fullest particw learn before they reach the bag pee teal ——s A a 
Bernhardt, aoe 7 Ce remuneration required top. They might reach it with Executive with @ soued experience and 
ASSOCIATE s general knowledge of Poster Sites, to 
PATRICK DOLAN & S LTD . . : us control representatives Applications 

MANAGING DIRECTOR, ‘ 
giving full details of experience, age 

162 Park Serest, Mayfair, Londen, Wt SELLS LTD., Brettenham House, Write 


in confidence to our and salary required 
Lancaster Place, Strand, W.C.2 Box 4624 Ad. Weekly 180 Fieet St BC4 


the right man. Please write 
& 


Personnel Manager giving 


brief details of your career 
ARTIST of all-round ability requé 
w N 


ey _qeenized 10 and the kind of salary you TECHNICAL & GENERAL 


Finished stilldife lettering 


Write fully w expect ADVERTISING AGENCY LTD 
Box 4929 Ad. Weekly 180 Fleet St EC4 
F.C. PRITCHARD, WOOD & ee eo ee 
PARTNERS LIMITED 


25 Savile Row, London, W.! SENIOR 
Applications are invited from First Class | THE PER CRE COPYWRITER 


Men for the position of | scurat on "90 T & G need a Senior Copy- 


writer to work on important 


learn full 
ty set-up in the 


ands 
. Box 3514 Ad Weekly 180 Fleet St BCS industrial and consumer ac- 
vertisement Manager | es lssise esr | | coun. the right man wil 
quit cx Centra Lond citi 
= probably not be ‘technical’ 


of prominent trade magazine. —~ yh. yO ean but will have a good general 
7 Ad Weekly 180 Flect St BOS 


knowledge of industry and a 
PRODUCTION MAN genuine interest in industrial 
Expenence is essential Only men of proven required. Age approximately 25, with 
. previous experience. Apply, in own developments. He must be 
handwriting, giving full details to 
Production Manager, . capable of fitting in happily 
CLIFFORD MARTIN, LTD., 
can be considered Piccadilly House, 33 Regent Street, 
London, $.W.! team and will make his own 


ability with proof of successful selling record 


with a successful creative 


NEVIN D. HURST (Advertising) Led contribution of sound, fresh 
7 . ; . . reds) . two additional agency 
The appointment carries a four-figure salary but ad Geclamten uneo @ Cumen. aeaat ideas which can be strongly 


imagination and enthusiasm are necessary quali- eduction by des : developed visually. Please 


write giving details of experi- 
fications Write in first instance giving brief Mount | ence, age and salary to Chief 


_ te . Adence \ DY ERTISEMENT REPRESENTATIVE Copywriter 
particulars of career. Strictest confidence will tte ~pay Be eg 
several a a i publications. Good 
opening for man prepared to work on T & G 
be preserved own initiative when required Reply 


giving age and ful! details of experience 101 ST. MARTIN'S LANE, W.C.2 


d 

2 kly 180 Pleet St BC4 
© Loedoe publishers Art | EXPERIENCED PROCESS ENGRAV- 

Box G.A.744, 47 SALISBURY COURT, FLEET STREET, E.C4 ieeaaiene Some r te. ORDER CLERK with full know- 

Og and genera! art < r e ¢ production required by old 

enclosing details . . t process engraving house 

salary required Sen commens Write giving details to 

Bou 2515 Ad. Weekly 180 Pe cet St BCS Box 2510 Ad. Weekly 180 Fleet St BCS 


’Phone your Classifieds to CHA 8844 (Ex 25) 
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ated As 


Auoust 21, 


Master’s Ltd. 


l6c CECIL STREET, SINGAPORE 
MALAYA 


require... 


SENIOR ACCOUNT EXECUTIVE 


This is a unique opportunity offering excellent 
future prospects for an experienced Senior Account 
Executive with initiative, enterprise and sense of 
responsibility to secure an appointment with the 
largest European Advertising Agency in Malaya. 


Applicants must possess a sound practical knowl- 


edge of all phases of agency practice—preferably 


medium sized agency experience—capable of 


assuming management of a proposed new branch. 


EXPERIENCED VISUALISER 


This is an excellent opportunity for an experienced 
Visualiser with ideas and good knowledge of all- 
round agency work. 


The interviews for these two important appoint- 
ments will be conducted in London when terms of 


appointment and salary will be supplied. 


Apply to 


FOOTE, CONE & BELDING LTD 
27 HILL ST., LONDON, W.! 


1952 iii 


’Phone your Classifieds 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT FREE LANCE SERVICES 


KEEN YOUNG MAN @ woman) 
regured as markc!-rescar assistant wo 
Manas as Deector of wcl-tnown 


2535 Ad. Weekly \#0 Ficet St BCS 

+ COMpetent youns layout man 

*anted imm acly © work 

with go-ahead team im pleasant condi- 

tons. Leading Liverpool! Agency LP.A 

Write, with fall details of experience 

and) «6salary required, > anaging 
Dwectwr. 

Box 2513 Ad. Weekly 189 Fleet St BCS 


EXPERIENCED SITE FINDERS 
For London and Provinces required by 
well-known Outdoor Advertimng 
Organisation. Generous salary, excel- 
bent possi bilities, and permanent 
positions to men able to produce good 
results. Commission and expenses paid 
Write giving full details to 


= 4452 
Advertiser's Weekly 180 Fleet 6t EC4 


APPOINTMENTS WANTED 


SHORTHAND-TYPISTS, Prive Seure 
lanes, you afe im urgent 
costa Embassy Bureau 


(Witite hall S924) We 
emt personne 
AMBITIOUS, well-cducaied young girl 
feguaes situation as Waitee copywriter 

in Nottingham area 

Box 4957 Ad. Weekly 180 Pleet St BCs 
ARTIST wishes to paint for firm of card 

and calendar manulacturcry—also black 

and whne drawings 

Box 2518 Ad. Weekly 180 Fleet St BC4 
wis ANYONE 


engage & §6irainee- 
asoctamt young man (il) with training 
and ability commercial art? No pro- 
fessional cuperionce, cager aft carcer 


Business cxperience, email) capital 
om 2519 Ad. Weekly 180 Fleet St BCS 
LADY, 


Dersonaiity, business experience 
secks post a6 receptionist Availabic 
immed tately 


Box 2520 Ad. Weekly 180 Pleet $i BCS 
ASSISTANT EDITOR, 25. experienced in 


all aspects of magazine work, versatile 
writer wih g00¢ style ang original 
mind, socks new post £700 


Box 2521 Ad. Weekly 180 Pieet St BCs 
GENERAL ARTIST 9 technical subects 
secks position. able to do lettering 
Box 2522 Ad. Weekly 180 Pleet St BCS 
VOUCHER CLERK, 56. sing'c, ax years 
experience, sccks pasition on 

entertainments advertising agency Salary 

required £6 weekly Apply 

Box 2523 Ad. Weekly 180 Fleet St BC4 
SECOND RATE Amst shortly becom 

ing first class. varied experi 

ence seeks ocw post. 

Box 2524 Ad. Weekly 


180 Pleet St BCe 


MELP needed? Young Agency man (2) 
socks post 45 amitant to Agency 
bxecutve 


Box 2525 Ad. Weekly 180 Pieet St BC4 


BUSINESS OPPORTUNITIES 


PROVINCIAL AGENCY with 
Office facilities and ow 
would consider an 
awets with anothe 
or Scottish) deswing to develop m Lon- 
don pref d 
Rox 4955 Ad. Weekly im 

ABOUT 900 ag. ft. officx 
Fleet Street arca want 


London 
cus of accounts 
gamation of these 
agemy (Provincia! 


Picet St BC4 
accommodation 
d by established 


company. Phone CEN 5494 or write 
Box 2538 Ad. Weekly 180 Plea St BC4 
REPRESENTATION OR Managemen 
ot London office for incial agent 
offered by ex-agency man. Highest stand- 
ing and experien Srictly vonfidential 
Bou 2526 Ad. Weekly 180 Fleet St BC4 
SPACE in iarec room offered 
Free Lame a by Advertising 
Agency. stare September Desk aod 
Phone provided Wet Central 
Box 2527 Ad. Weekly 180 Ficet St BC 


OLD ESTABLISHED COUNTRY News. 
paper and printing business om South 


Coast 2 ines, 4 Wharfes Long 
lease on 3.500 f works and living 
acocomwmodat) _, £5,000 (half as 
DebLenture) 


Bos 2528 Ad Wreckiy 180 Fleet St BOS 


| 


FREE LANCE Rs would share 
very well « 4 ang equipped Seale 
in Ro homgeen, and provide 

Landwape 


work t « young fet Gas 
artst. 2% weekly 
Box 2529 Ad. Weekly 180 Pleet St BOS 
ae. PosrEns of any size 


Diloway, “& orest Drive 
mstone, Bi! Ley 2198, 


SALES AND WANTS 


By Order of the Monuster of Supply 


.~ 4.05. DEPOT ELSTOW 
Nr. BEDFORD 


PEACOCK, MERRY & 
SWAFFIELD 
Will SELL by AUCTION en 
THURSDAY, | ich SEPTEMBER, 1952, 
at 1! o'clock 


2 MOBILE CINEMAS 
Bedford Tractor and 22 seater mobile 
Cinema Theatre trailer 16 mm. prow 
jector, carrying 2 cylinder petro! engin 
charging a rectifier and 20 batteries fr 


Ean é yt 


jection to « ground glass screen 
van is also fitced with a Public Address 
system. Power taken off from Van 
Engine 
olive 
On the 9th, Och & Ii ch September, 1952, 
600 VEHICLES, TRAILERS, MOTOR 
CYCLES etc. 
ALL VEHICLES ON VIEW 
4th, Sth & Bch September, from 9 a.m. 
to 4 p.m. Each Day. 
ON SALE DAYS 
From 9 a.m. to I! am. Each Day. 


CATALOGUES 


Price 6d. (P.O. ONLY No Sranosh Adm 
One Person on Sale Days. Two 
on View Days. 


AUCTIONEERS’ OFFICES: 
10, Lome Sereet, BEDFORD. Telephone 
66 366 / 


FOR DISPOSAL 
(no moulds) sew style 
bottom wind, one top wind, Gas heat 

| pots Complete with motor « 

quipment. One Monotype “T 

Keyboard, 13 row Keybuton Banks 

* Stop Bars), Pure 

Self Gamp 4. in. Guillotine (4 kaives), 

fitted suto label cutting device Com. 

pet with AC. motor All the above 
are in perfect working order The 
ve artishire Friaeing Times Co., 

Lid, Meat Yorks 


PRINTERS 


LITHO PRINTING. Highest 
work at « ompcttive price 
shects brochures abeds 
The West Yorkshire Printing Co. Led., 
George Street, Wakefici 

TO ANOTHER PUBLISHER:  Pificest 
printing works of publinbem can handic 


Two Monotype Cast 
ow quad. <« 


quality 


printing ot sdditional weekly or 
monthly with view to wrss 

saving in cos. Office scoomimodation 
available if required. Write in confi- 
dence 

Bou 2599 Ad. Weekly 180 Pleet & BCS 


SPECIAL ANNOUNCEMENTS 


SPER AUGUST 7 ieue of Anverrises’s 
Weeaty, pages 242, 24) and 244, for 
the Advertising Services and Supplies 
Section. September 4 will be the sext 
issuc. containing these Services. 


to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


AStitchcraft reader writes 


Women find what they want in 


Stitcheraft 


ABC net sales 241,388 copies a month: Type area page 8} ins. x 6 ins 


£204 a page: Advertisement Manager S. H. Soaea, Stitchcraft Led., 


Great West Road, Beenciord, Middl Te \ EAL ing 6283. 


Carefree ; 
Holiday Motoring 


with Dunlop 
—the _ with the Gold Seal 


Carefree holidays depend on trouble-free tyres 

That's why so many motorists ave page the 

latest and best Dunlop car tyres — 

you. The Gold Seal on the sid Sewall of ‘ Dunlop’ 

and Dunlop Fort tyres means 

@ Stronger and more flexivie casing for greates 
durability and maximum riding comfort. ‘ 

@ Non-Static properties for improved radic ; 
reception. 


@ Compounds which provide highest resistanc : 
to abrasion and wear 


@ Patented Duniop tread with thousands 
teeth’ to bite the road 


* Copestne tread giving non-skid efficienc 
right 'o the end. 
@ Silent running throughout its long life 


> DUNLOP | 


THEY'RE FIRST IN SAFETY AND LONG LIFE 


—yel They cas? wo more! | 


<a 


{Hurspay, Avoust 21, 1952 


TAKE A PLACE IN 


ILLUSTRATED 


LEICESTER 
CHRONICLE 


C.P.R. CRANE, 44 FLEET ST., E.C.4, TEL. CEN 6820 


— STOP PRESS— 


COMMERCIAL TV: B.B.C. OVERSEAS 


INTEREST - CORONATION PLAQUE 
FOR SOUVENIRS 

Council of Industrial Design 

Cc th s ni Committee 


already being | is preparing for manufacterers of 
B.B.C. aoe 2 SS > oe 


. to private - 
by six executives of big 
national —— ae to fre- 
ition. It is proposed to hire very 
large exhibition hall in which two 
iii be constructed each 
present 
progr of live — 

These would be 

to television sets round hall. 
of viewers would be taken. Hoped 
to get total attendance of one-third 


Large manofacturers of television 
transmission receiving equipment 
are stated to have signified willing- , 
ness to pate. Scheme was 

well received at meeting. H.T.N. 
will produce figures and convene 
| another Pro is for Meeting of creditors of Charles 

20 | Metcalf Advertising Ltd., of 
convened for September 9. 


Published by the Proprietors, BUSINESS PUBLICATIONS, Ltd., at their office at 180, Fleet Street. London, £C 4 (Phone. Chancery 6844.) 
Augue 2 ngiang Great Titchfield Street, London, establishment. 


usr 21, 1952 Princed in & 


by Staples Printers Limited at their 
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a 3 . 3 m= umphrey Paget each plaque costs ge 
9 4 Commercial TV at home may £10. Plaques will aid manufacturers - 
A wm ; tested out if scheme presented by | of souvenirs in metal, pottery, glass, c 
ag ; H. 1. N. (Hamilton, Taylor, Nor- | siastics, leather and other materials 
Ps } | who wish to incorporate suitable : 
: | ts . | likeness of Queen in relief. om 
es ; | Lt-Col. P. C. Barton, who has a 
Aj t> been associated with “World's Press 
L Ve News” throughout its 23 years" 7 
' a | existence, is to be new chairman of r 
Vs | the company. W. W. Weal has been : a 
> A3 appointed editor and a director, ; 
a \w,: eS - —t : 
¥ ger, also joins the board. Other a 
new directors joining ©. Gordon why 
} of million representing ten per cent Claridge and Lt.-Col. Bruce Logan = 
if of viewing public. Plan to make on the board are Herbert Rothbarth Pe: 
aa this first big national show of | and Commander R. M. Prior. 1 
oronation year. —— ‘Te 
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